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A Letter Of Welcome To ISSA/INTERCLEAN®
North America 2016 From ISSA President David Sikes
Dear MSN readers,
As renowned carnival barker P.T. Barnum used to proclaim: “Welcome to the Greatest Show on Earth.”
For those of us in the worldwide cleaning and maintenance industry, I believe that ISSA/INTERCLEAN®
North America 2016 “Untamed Potential” is indeed the greatest. And here are a few reasons why:
Education: If you are a manufacturer, distributor, in-house cleaning executive or building service contractor and want to improve your personal skills and grow your business, we have some world-class educational seminars waiting for you. With more than 60 sessions on the schedule, you are certain to find many
which will prove valuable. Do not miss this valuable opportunity to learn something new.
Networking: By definition — “The informal sharing of information and services among individuals or
groups linked by a common interest.” We have a common interest: “Changing the way the world views
cleaning.” In my 25-plus years of attending “The Show,” I believe that networking has proven to be the
most valuable of all of the benefits of attendance. We all know that, “We don’t know what we don’t know”
— but, just maybe, someone else does. Whether on the show floor, at a reception or maybe just a chance
encounter in the corridor, the exchanging of information and ideas may be the most powerful activity that
occurs at “The Show.” Be sure to take the time to network, you might be surprised at what you will learn.
On the floor: We sincerely appreciate the 700-plus manufacturers who have purchased booth space at
our show. They want to meet with you and show you all of the latest and greatest products and innovations
in our industry. Two and a half days is almost enough time to see them all. Plan your time wisely and try to
see as many of these manufacturers as possible. If you want to stay on the leading edge of our industry, it
is these fine manufacturers who can get or keep you there.
Keynote speakers: You probably didn’t plan to attend “The Show” because of
the terrific lineup of keynote speakers, so this is just another added benefit of your
attendance. Rob O’Neil will have you on the edge of your seat as he describes his
time serving our country. You won’t want to miss his presentation. Dennis Miller
will make you think and laugh simultaneously, as he delivers his unique brand of
political humor, and timely, as it will be just 12 days before the presidential election. Lastly, make sure to attend the Innovation Awards Luncheon on Friday and
hear opinionated inventor/business mogul Steve Wozniak as he opines about his
time at Apple and other important topics.
Welcome to ISSA 2016 “Untamed Potential.” I hope that you enjoy “The Greatest Show” and leave with a renewed spirt and enthusiasm for our wonderful industry. If so, you will head home as a soldier in our campaign, “To change the way
the world views cleaning.”
I look forward to seeing you at “The Show.”

Sincerely yours,
David Sikes, 2016 ISSA president

“We don’t know what we don’t know — but, just maybe, someone else does.”
6 — Maintenance Sales News — September/October 2016

Better you hear it
from us

Tork EasyCubeTM Intelligent Restroom System
Keep a step ahead with Tork EasyCubeTM Intelligent Restroom System. Digital sensors at your
restroom’s entrance and in the towel, tissue and soap dispensers take the guesswork out of restroom
maintenance. By transmitting real-time data to an easy-to-use web app, you will know exactly when
refills are needed and exactly how many visitors have entered. Smart technologies help keep restrooms
clean and always ready for use – a difference that people notice!

See how SCA is leading the way to intelligent restrooms at
SCA booth #1449 at the ISSA show.

www.torkusa.com
© 2016 SCA North America LLC. All rights reserved. ®Tork is a registered trademark of SCA North America LLC, or its affiliates.

MSN Interview With
Incoming ISSA President Richard Rones
Richard L. Rones, president of Americo Manufacturing Co., Inc., located in Acworth, GA, will be introduced
as the new ISSA president during the ISSA/INTERCLEAN® North America 2016 tradeshow and ISSA convention,
which will take place October 25-28 at McCormick Place South Hall in Chicago, IL.
Following is an interview with Maintenance Sales News Magazine, where Rones discusses his
background and vision for his upcoming one-year term as ISSA president.
MSN: Please provide your background as it pertains to your company and the
jan/san industry.
Rones: My father (the late James Rones) started our company in 1969, and I grew up spending summers and holidays working in the warehouse, sweeping floors and loading trucks. After
graduating from the University of Georgia in 1986 with a degree in finance, I started working
full time as a sales associate for Americo. After working in sales for five years and then operations for seven years, I was promoted to president in 1998.
MSN: How long have you been affiliated with ISSA — both from a company perspective
and a personal perspective?
Rones: I first got involved with ISSA about 16 years ago when I was asked to serve on the
Exhibitors Committee. After getting to know the staff and learning more about the direction of
the association, I decided to run for a position on the board of directors in 2004, and then again
as secretary in 2010.
MSN: What made you decide to seek the ISSA president’s post?
Rones: After many years of building relationships with other business leaders and getting to
know the ISSA staff, I started to develop a real passion for improving the value of our association to the industry. In 2004, I was asked to run for a board of directors position, and it was
during that term that I really began to realize other members shared similar challenges, concerns
and interests as mine. I find that the ISSA brings together some of the brightest minds and best
resources to all those in the jan/san industry. That’s why I decided to get involved 12 years
ago, and the reason I continue to support the ISSA today.
MSN: What qualities do you possess that will make you an effective ISSA president?
Rones: I believe that in order to be an effective leader you learn through a never-ending process of self-study, education, training and experience.
Then, you try to inspire others to accomplish those same objectives. I also think having a strong vision of the future comes from a clear
sense of direction. I try to apply those same basic principles to any position, whether I’m the president of a manufacturing company or the
president of ISSA.
MSN: What, from your perspective, is the role of the ISSA in the cleaning/maintenance industry?
Rones: A fellow board member recently stated to me that, “The ISSA is the source for essential industry data.” I don’t think I could state it any
better. While ISSA provides significant value to our members through education, training, certification, regulatory updates, as well as online content
and trade shows, I believe our most important role is to change the way the world views cleaning.
Continued on Page 10

“I believe our most important role is to change the way the world views cleaning.”
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Incoming ISSA President Richard Rones:

MIDLAB

Continued From Page 8
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[The Science Behind Clean]
TM

Cleaning Solutions Guaranteed to Grow Your Business.

Visit Us at ISSA Chicago!
October 26-28 • BOOTH #2356

the power behind clean
for thousands of businesses every day.

A complete line of certified formulas.
the green behind clean

the brand behind clean.
The distributor’s premium brand.

Where quality meets value.
the value behind clean

140 Private Brand Way | Athens, TN 37303
800.467.6294 | midlabinc.com
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MSN: What improvements can be made to ISSA?
Rones: I believe the growth and success of any organization hinges on continual improvements that are derived from people, and not by relying solely
on processes or products. Fortunately, ISSA has an incredibly talented and
hard-working staff, along with some outstanding industry leaders on the board
of directors. The ISSA staff, with the guidance of the board, is constantly focused on bringing improvements to the membership. One improvement in particular is the recent creation of the Distributor Performance Dashboard, which
allows a distributor to benchmark his or her operational and financial KPIs
(key performance indicators) and compare them to industry peers.
MSN: What are some of the most prominent challenges and concerns in
the cleaning/maintenance industry today, and how can these issues be addressed by ISSA and its members?
Rones: There are two significant trends that are challenging to the cleaning
industry. One is the growth in the use of information and technology. We’re
seeing more development of products and solutions centered on increasing
cleaning productivity, appearance, safety and health. We’re beginning to see
this incredible technology work its way into the cleaning industry, and I believe
it will have a profound impact on how buildings are cleaned and maintained
in the future.
The other major trend in our industry is the growth in non-traditional distribution channels. While some of the alternative channel companies have significant logistical resources and are extremely efficient at moving products
when and where needed, many traditional jan/san distributors have productspecific expertise, and are able provide value in creating comprehensive cleaning programs tailored specifically to a customer’s needs. Being able to do both
is what I believe will set apart the successful companies that are poised for
growth from their counterparts. ISSA will focus on providing members with
education, training and marketplace exposure to new products, together with
the latest trends, that will continue to advance the jan/san industry.
MSN: How is the “green” movement impacting the cleaning/maintenance industry?
Rones: Long gone are the days when being eco-friendly was just “good” for
the environment. I believe that it is now essential for businesses in jan/san. In
fact, most universities, hospitals and other facilities are demanding environmentally sustainable programs that enforce the purchase of green products and
practices over traditional ones. I believe that we’ll continue to see an increase
in demand for products that have a reduced environmental impact.
MSN: What plans do you have as ISSA president for the coming year?
What would you like to see accomplished?
Rones: Simply stated, my primary goal is to help increase the recognition
and improve the value of the ISSA brand. We will accomplish this, in part,
through several ongoing initiatives. One is through improved training and certification programs designed to demonstrate the direct correlation between
cleaning and health. When we are successful at showing that a cleaner facility
offers proven health and safety benefits, then we will see a rise in the value of
the products and services offered by our industry as a whole. Additional initiatives to further enhance the ISSA brand include forming and strengthening
strategic relationships with other organizations and associations that are directly involved in cleaning, health, and safety.
MSN: Is there anything else that you would like to speak about?
Rones: Yes. I would encourage everyone to get involved with ISSA. The
members are the heart of ISSA and its sole purpose for existing. Take advantage of the networking opportunities and learn from other ISSA members.
Whether it’s attending the annual conference, listening to educational webinars,
weighing in on ISSA’s LinkedIn group discussions, or simply taking the opportunity to mentor those new to our industry, it’s likely that your participation
will make a difference for yourself and others in jan/san.

2016 ISSA/INTERCLEAN® Scheduled For October 25-28 In Chicago, IL
In keeping with this year’s theme, ISSA/INTERCLEAN® North America, scheduled for October 25-28, at
McCormick Place, South Hall, in Chicago, IL, is designed to help visitors unleash their “Untamed Potential.”
The event is hosted by ISSA, the worldwide cleaning industry association, and its tradeshow partner, Amsterdam RAI.
Three tradeshow days, a full slate of educational and networking opportunities and three
keynote speakers will highlight this year’s event. ISSA/INTERCLEAN® 2016 will follow
a Tuesday through Friday format. This year’s tradeshow floor will be open during the following days:
n 9 a.m. to 5 p.m. on Wednesday, October 26;

B E T T E R

P R O D U C T S

T H R O U G H

SAVE YOUR STAINED
LINEN WITH THE
ENVIROCHEM

RECLAIM LINE
ENZYME PRESOAK:
Enzyme Presoak is a concentrated blend of
enzymes, and water conditioners to aid in the
removal of all protein stains, including blood,
urine, feces, and food soils. Enzyme Presoak
is most effective when used as an overnight
soak. Simply add one package per 15 gallons
of water and allow the linen to soak
overnight. Enzyme Presoak is safe for use on
white or colored linen.

n9

a.m. to 5 p.m. on Thursday, October 27; and,
a.m. to 1 p.m. on Friday, October 28.
The annual event will include a large exhibition hall with over 700 exhibitors, from more
than 25 countries, showcasing thousands of products and services, and featuring all the innovation the janitorial/sanitary industry has to offer.
The ISSA Innovation Showcase will
also take place in Chicago. Distributors
and facility service providers can review
the 2016 entries, then vote for their faB E T T E R C H E M I S T R Y
vorites to see who earns the Visitors’
Choice Awards and which company wins
the ISSA Innovation of the Year Award,
the competition’s top spot. Online voting
for category award winners will be open
until Oct. 21, 2016. All winners will be
announced at the ISSA Innovation
Awards Ceremony on Friday, October
28, from noon to 1 p.m., just prior to
Apple Co-Founder Steve Wozniak’s
keynote address. Wozniak will provide
the third of three keynote addresses at this
year’s ISSA/INTERCLEAN®.
The event’s first keynote address will
be presented by former U.S. Navy
SEAL Rob O’Neill, on Wednesday, October 26, from 8 to 9 a.m. O’Neill is cofounder of Your Grateful Nation, an
organization that provides support to
members of Special Operations as they
return to civilian life. He was a senior
chief petty officer and a team leader in the
Naval Special Development Group,
known as SEAL Team Six.
n9

LAUNDRY RECLAIM:
Laundry Reclaim is an effective laundry
booster to enhance the efficiency of the
detergents used in the wash cycle. It will aid in
removing the heaviest soils, including oil,
grease, makeup, wine, sauces and other hard
to remove stains. Simply add one package of
Laundry Reclaim per 50lb load, in the wash
cycle, or directly into the washer prior to
starting the machine. Laundry Reclaim should
not be used on colored linen.

RECLAIM PLUS:
Reclaim Plus is a powerful combination of
alkali, detergent, and bleach. Reclaim Plus
should be used in a separate laundry cycle
designed to put dull, dirty, soiled, unusable
linen back into circulation. Reclaim Plus
should not be used on colored linen. Use
one or two packages per 50lbs of linen.

RUST RECLAIM:
Rust RecOaim is a powerful acid used to
remove iron from linen. Rust 5HFODLP should be
used in a separate reclaim cycle. Add one
package per 50lbs. Wash in high temperatures at low water level for a minimum of 30
minutes, and all of the iron in the fabric will be
removed. Rinse thoroughly, and then wash
the linen in a normal wash formula.

COLOR RECLAIM
Oxygen Releasing ZĞĐůĂŝŵ removes stains
from fabrics and many other materials. Color
Reclaim bleaches and cleĂŶs and is Ždorless
and dustlesƐ. Use one or two packages per
50lbs of linen.

425 Whitehead Avenue,
South River, NJ 08882

Visit Us At ISSA Booth #1663
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Ph: (732) 238-6700
www.envirochem-usa.com

Rob O’Neill

During his career with the armed services, O’Neill was deployed more than a
dozen times, participating in more than
400 combat missions. He will bring to the
presentation his commitment to never quit,
his understanding of the benefits of being
prepared, and his ability to make decisions
under pressure, according to ISSA. O’Neill
will also show attendees how they can
apply and share these values within their
own companies and other aspects of life.
The second keynote address will be
given by comedian and political commentator Dennis Miller, on Thursday,
October 27, from 8 to 9 a.m. Miller has
worked as a talk show host, sports announcer, actor and author. He has appeared on the “Weekend Update” segment
of “Saturday Night Live,” Fox News’
“The O’Reilly Factor,” and his syndicated
radio show have critics describing his
work as “topical, scathing brilliance.”

Go ahead. Scour the industry.
<RXZRQōWƓQGDPRUHYDOXDEOHFOHDQ

SCOURING PADS

MOPS, BROOMS & BRUSHES

FLOOR PADS

Premium clean shouldn’t come with a premium price.
What’s missing from most cleaning products? Common sense.
We’re here to change all that – by combining high quality with the most
competitive prices, backed by service you can count on. Give us a try.
<RXZRQōWƓQGDPRUHYDOXDEOHOLQH

Visit us at Booth 3657 or call 800.222.2880
for more information.

Miller has also authored five books that have all been “New York
Times” best sellers, and has won five Emmy and three Writers
Guild of America awards, including one for his critically acclaimed talk show “Dennis Miller Live.”
The third and final keynote address will be presented by Steve
Wozniak, who will speak Friday, October 28 from 1 to 2 p.m.
Wozniak’s entrepreneurship led him to co-found and grow Apple.
He has continued his success as a chief scientist at Primary Data,
a data virtualization company. His years of experience and countless innovations provide him with plenty of valuable insight to
share with attendees for use in their own business endeavors.
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Dennis Miller

Steve Wozniak

Wozniak’s keynote presentation will be an informal Q&A “chat”
with ISSA Executive Director John Barrett. At noon, prior to
his keynote session, Wozniak will announce the ISSA Innovation
of the Year Award winner.
Also included at this year’s ISSA/INTERCLEAN® is a revamped educational schedule, featuring more than 60 seminars,
hands-on training workshops and several networking events.
In addition to traditional seminar settings, this year’s education
program includes:
n Deeper dives: In-depth seminars on hot topics, such as infection control;
n Flash sessions: Two 15-minute
sessions in a 30-minute block of concentrated information, including
leadership, management and hiring
tips;
n Ask the Experts: Panel discussions where attendees design the content based on their own issues; and
n Workshops: Half- and full-day
hands-on opportunities to learn skills,
such as floor and restroom care, customer service, supervisor roles, and
auditing, many of which include certification.
The 2016 ISSA/INTERCLEAN®
schedule also features several networking events, including:
n ISSA/INTERCLEAN New Attendee Orientation — Open to firsttime and long-time-away returning
attendees, this invite-only event on
Tuesday, October 25, from 7:45 to
8:45 a.m., will help visitors navigate
the show floor as well as make the
most of the educational sessions,
roundtables and other networking sessions that the show has to offer;
n ISSA Hygieia Network events
— This includes the “Networking Secrets of Successful Women,” presented by best-selling author Diane
Darling, which will be held Tuesday,
October 25, from 2:15 to 3:45 p.m.
This education and networking session
is open to all tradeshow attendees from
all levels of the industry.
Also, the 2016 ISSA Hygieia Network Awards Ceremony is scheduled
for Wednesday, October 26, from 5
to 7 p.m., at the Hyatt Regency McCormick Place Hotel. The ceremony
will include a dinner and cocktails,
and is open to all tradeshow attendees.
The ISSA Hygieia Network
Awards program was founded to recognize individuals and companies that
have made an outstanding contribution to the global cleaning industry.
The main award is the Hygieia Member of the Year, which recognizes an
ISSA Hygieia Network member’s involvement in activities that fulfill one
or more of the network’s goals and
objectives.
The group’s other awards include
the Rising Star of the Year, which is
eligible to women aged 35 and under,
and the Employer of the Year, which
recognizes the company that best promotes women’s interests. The Man of
the Year Award is presented to a senior-level male professional who is
dedicated to promoting the advancement of women in the cleaning industry through mentoring. Meanwhile,

Protection And Support For
Pioneering Distributors

Lead Protection
OLow Minimum Orders
OStandard Dispensers Ship in 1 Week
OExclusive Custom Upgrades
OWorld-Class Customer Support
O

Visit Us At
ISSA INTERCLEAN 2016
Booth #536!

Custom Dispensing Systems and Supplies

reddotbrands.com

O844.788.9564

Distributor Inquiries Welcome!

Your Brand.
Your Customer.
Your Way.®

The Eidyia Award is open to companies or individuals leading efforts to reduce illiteracy rates
within the industry’s workforce.
Members of the ISSA Hygieia Network have an opportunity to nominate their colleagues
for any of these awards. For more information, visit www.hygieianetwork.org. The ISSA Hygieia Network is an international community dedicated to the advancement and retention of
women in all branches and at all levels of the global cleaning industry;
n ISSA Poker Tournament — The Windy City Texas Hold ‘Em Tournament will start on
Tuesday, October 25, at 6:30 p.m., at the Hyatt Regency Chicago. The tournament will benefit
the ISSA Foundation and provide a fun, casual setting to make new connections while supporting a good cause;
n Fourth Annual ISSA LinkedIn Reception — Will be held on the tradeshow floor on
Thursday, October 27, from 4 to 5 p.m., and includes free drinks and prize giveaways, such
as a four-night hotel stay and free registration for ISSA/INTERCLEAN® 2017 in Las Vegas,
NV; Smartwatches; and a $200 Visa gift card; and,
n Soldier Field Facility Tour — This behind-the-scenes tour of an iconic Chicago stadium
offers a sneak peak into how Solider Field values clean. The tour includes the field, south courtyard, Doughboy Statue, grand concourse, colonnades, skyline suite and the visitors’ locker

room. The tour takes place on Friday, October 28, at 2:30 p.m.
Colocation partners — the Association of Residential Cleaning Services International
(ARCSI), Building Service Contractors Association International (BSCAI), Cleaning Equipment Trade Association (CETA), and IEHA (Uniting Facility Managers Worldwide) — will
also hold their annual conventions and events, along with various distributor groups, in conjunction with ISSA/INTERCLEAN® in Chicago.
Visit www.issa.com/show and www.issa.com/app to learn more about registration information, events, exhibitors, keynote speakers and other activities taking place during the week.

ISSA/INTERCLEAN® 2016 SCHEDULE
Monday, October 24
7:30 a.m.-5 p.m. — Exhibitor Registration
1-5 p.m. — CIMS: ISSA Certification Expert (I.C.E.) Workshop Part 1

Tuesday, October 25
7:30 a.m.-5 p.m. — Exhibitor and Attendee Registration
8 a.m.-5 p.m. — High Performance Workshop: Utilizing Technology & Team Specialists
8:30-11:45 a.m. — IICRC Basic Skills Stone &
Marble Care Certification
8:30-11:45 a.m. — CIMS: ISSA Certification Expert (I.C.E.) Workshop Part 2
9 a.m.-5 p.m. — ISSA Convention Seminars
Noon-1 p.m. — ISSA Lunch & Learn
1:15-5 p.m. — IICRC Basic Skills Water Restoration Certification
1:15-5 p.m. — CITS: Accredited Certification
Trainer (A.C.T.) Workshop Part 1
4-5 p.m. — ISSA Convention Seminar Featured
Speaker: Ryan Estis
6:30-9:30 p.m. — Windy City Texas Hold ‘Em
Tournament, benefiting the ISSA Foundation (at
Hyatt Regency Chicago, Michigan Room)

Wednesday, October 26
7:30 a.m.-5 p.m. — Exhibitor and Attendee Registration
8 a.m. — ISSA Keynote Speaker Rob O’Neill

9 a.m.-5 p.m. — Exhibit Hours
10-11 a.m. — CMI Mini Session: Customer Service Certification Course
10 a.m.- Noon — CITS: Accredited Certification
Trainer (A.C.T.) Workshop Part 2
11 a.m.-5 p.m. — ISSA Convention Seminars on
the Tradeshow Floor
2-5 p.m. — CMI Hard Floor Care Certification
5-7 p.m. — ISSA Hygieia Network Awards Ceremony (at Hyatt Regency McCormick Place Hotel)

From dog shampoo to aircraft cleaner, we create thousands
of unique brands for distributors just like you.

Thursday, October 27
7:30 a.m.-5 p.m — Exhibitor & Attendee Registration
8 a.m. — ISSA Keynote Speaker Dennis Miller

Why is it so important to BYOB?
5HYHUVHVKULQNLQJSUR¿WPDUJLQVDQGVWRSVHOOLQJWKHVDPHEUDQGDV\RXUFRPSHWLWLRQ
0DNH\RXUFRPSDQ\VWDQGRXWIURPRWKHUVWKDWMXVWXVHUHGLVWULEXWLRQ
8QLTXHSURGXFWVGHVLJQHGWRJHW\RXLQWRPRUHGRRUV

The Bullen BYOB Competitive Advantage
7KRXVDQGVRIVWRFNIRUPXODWLRQVDQGSDFNDJLQJRSWLRQV
5HSURGXFHSRSXODUQDWLRQDOEUDQGIRUPXODV
&UHDWHFXVWRPIRUPXODWLRQVWKDWVROYHFOHDQLQJSUREOHPVZKLOHHDUQLQJKXJHSUR¿WV

Visit us at bullenonline.com/byob or at the ISSA show, booth #2420.

Solutions that contribute to a healthy, clean & safe environment.

9 a.m.-5 p.m. — Exhibit Hours
10 a.m.-Noon — CMI Supervisor Certification
Part 1
11 a.m.-5 p.m. — ISSA Convention Seminars on
the Tradeshow Floor
2-5 p.m. — CMI Accredited Auditing Professional
3-5 p.m. — CMI Carpet Care Certification
4-5 p.m. —ISSA LinkedIn Reception on the
Tradeshow Floor

Friday, October 28
8-9 a.m. — ISSA General Meeting
8 a.m.-1 p.m. — Exhibitor & Attendee Registration
8:30-9:30 a.m. — CMI Basic Restroom Care Certification Part 1

9 a.m.-1 p.m. — Exhibit Hours
The Bullen Companies, P.O. Box 37 Folcroft, Pa 19032
800-444-8900 • 610-534-8900 • Fax 610-534-8912 • www.bullenonline.com
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10:45 a.m.-12:45 p.m. — CMI Supervisor Certification Part 2

Introducing the newest
member of the Valay team.
™

Visit us
at booth

#4618

VT1008
Towel Dispenser

A Starting Line You Can Trust.
Morcon™ is committed to providing high-quality and affordable towel,
tissue and napkin products to the Away-From-Home marketplace. With
more than 30 years of industry experience and new investments in
people and products, there’s never been a better time to discover how
Morcon can help your bottom line.

morcontissue.com

11:45 a.m.-12:45 p.m. — CMI Basic Restroom Care Certification Part 2
Noon — ISSA Innovation Awards Ceremony
1 p.m. — ISSA Keynote Speaker Steve Wozniak
2:30-4 p.m. — Soldier Field Facility Tour
ISSA Elects New 2017 Board Members
he following individuals have recently been elected
to serve on the 2017 ISSA Board of Directors, which
will be led by incoming ISSA President Richard
L. Rones, of Americo Manufacturing Co. Inc.
This includes:
• Vice President/President Elect: Ted Stark III,
Dalco Enterprises Inc.;
• Executive Officer: Mark J. Bevington, NSS Enterprises Inc.;
• Manufacturer Director: Terry Neal, Impact Products LLC;
• Distributor Director: Harry A. Dochelli III, Essendant;
• Director Canada: Peter Farrell, Cannon Hygiene
Ltd.; and,
• Europe Council Chair: Michel deBruin, MGS International B.V.
The elections for open positions on the 2017 ISSA Board
of Directors closed on Aug. 11, 2016.

T

Returning
Board Members
In addition to Rones, returning from the 2016 Board to
serve in the following positions on the 2017 Board are:
• Past President/International Director: David E. Sikes,
Sikes Paper Co.
• Secretary: Taylor M. Bruce Jr., IH Services Inc.;
• Treasurer: Ken Bodie, Kelsan, Inc.;
• Latin America Council Chair: Mauricio Chico
Cañedo, Distribuidora Lava Tap, S.A. de C.V.;

• BSC Director: Roman Chmiel, Scrub Inc.;
• Distributor Directors: Daniel Josephs, Spruce Industries Inc., and, Nick Spallone, Tahoe Supply Co.;
• Manufacturer Directors: Michael C. Dunn, GeorgiaPacific Professional, and Neil R. Eibeler, Rubbermaid Commercial Products Inc.; and,
• Manufacturer Representatives’ Director: John K.
Riches, Riches Associates Ltd.
Outgoing Board Members
The following individuals have completed their service on
the Board in 2016: Andrew G. Dunning, Numatic International Ltd.; Paul Goldin, Avmor Ltd.; Jack Hill, Minuteman
International Inc.; Jeffrey Packee, Clean Power/Marsden
Holding LLC; Mercer Stanfield, Brame Specialty Co. Inc.;
John Swigart, Spartan Chemical Co. Inc.; and, Alan R.
Tomblin, P&G Professional.
ISSA members are invited to personally greet the new
board members when they officially take office at the ISSA
General Meeting. The event will start at 8 a.m. on Friday,
Oct. 28, during ISSA/INTERCLEAN® North America 2016.
ISSA Announces 2016 Award Winners
SSA will present the following awards in the professional
cleaning industry during ISSA/INTERCLEAN® North
America 2016.

I

Jack D. Ramaley Industry
Distinguished Service Award
The Jack D. Ramaley Industry Distinguished Service
Award may be conferred by the Board to those individuals
who have demonstrated outstanding service to the cleaning
and maintenance industry through their innovation, professionalism, leadership, elevation of industry standards, promotion of the association’s growth and development, unselfish
dedication without personal gain, and emulation of the ISSA
Code of Ethics. This year’s award recipient is John P.

Garfinkel, ISSA vice president of corporate development
and former ISSA executive director. The award will be presented during the ISSA General Meeting, at 8 a.m. on
Friday, Oct. 28.
Manufacturer Representatives’
Distinguished Service Award
The Manufacturer Representatives’ Distinguished Service
Award recognizes a person within the industry who has had
a positive impact on the industry and the association, and who
has been supportive of manufacturer representatives. This
award is presented on behalf of all independent manufacturer
representatives. This year’s award recipient is John Miller,
executive vice president of sales and marketing for Americo
Manufacturing Co. The award will be presented during the
Manufacturer Representatives Reception, from 5:30 to
6:45 p.m., on Thursday, Oct. 27, at the Hyatt Regency
Chicago.
Young Executive Society (YES)
Industry Special Achievement Award
The YES Industry Special Achievement Award honors an
individual or company who has made substantial contributions to the advancement of the cleaning industry and ISSA,
and who has demonstrated strong support of YES. This year’s
award recipient is Jon Scoles, president of Scoles Floorshine
Industries. The award will be presented at the Yes Reception,
from 5:30 to 7:30 p.m., on Thursday, Oct. 27, at the Hyatt
Regency Chicago.
YES Rising Star Award
The YES Rising Star Award recognizes emerging leaders
who are helping to change the way the world views cleaning
by making positive and innovative contributions to their organizations and the overall cleaning industry. The winners of
this inaugural award are: Kory Deering, KSS Enterprises;
Stacey Wong, Servicon Systems; and, Arturo Garcia III,
American Maintenance & Supplies.
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• A Well-Tested Branded Line
That Differentiates You From
Your Competition in the
Marketplace.
• Margins Not Typically Available
From Branded Lines.
• Simplified Private Branding
Program Available.

7769 95th Street South
Cottage Grove, MN 55016
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Tel: 651.649.1762
Fax: 651.649.1787
Toll Free: 844.540.1947
Web: www.iccmn.com

Visit us at ISSA
in Chicago
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COMPASS MINERALS

BOOTH 2642

Weather is unpredictable. We’re not.
When a winter storm hits, you’re the first line of defense. That’s why Safe Step Pro Series created the industry’s most complete line of deicer products exclusively for Jan/San professionals.
It’s the performance and safety you demand, delivered when and where it matters most. So
whether you’re deicing a parking lot or an entryway, take the guesswork out of your job with
Safe Step – the forecast you can trust.

1-877-462-7258
SafeStepProSeries.com

Blend that provides both
performance and value

Exclusive blends for the
Jan/San industry

Two EPA-certified
Safer Choice products
to choose from

ISSA Executive Director John Barrett Shares Thoughts
After His First Full Year Of Leadership
By Harrell Kerkhoff
Maintenance Sales News Editor
ne year has passed since John Barrett stepped into very big shoes and took over
as the executive director of ISSA. He filled the position left by John Garfinkel,
who spent 25 years in leadership roles at the association and stayed on as a consultant to facilitate a smooth transition. Heading into his second year at the helm, Barrett
remains optimistic for both the future of ISSA as well as the overall North American and
global cleaning industry.
“I’ve learned a great deal during this past year, and I do believe ISSA has become an increasingly valuable resource for professionals in our industry. Perhaps our most important
project in 2016 was undertaking an extensive strategic planning process. As part of that
exercise, we conducted an end-user focus group that helped
ISSA learn what its members most want and need from the
organization. It was quite revealing,” Barrett said. “We discovered that cleaning professionals truly value our annual
tradeshow, ISSA/INTERCLEAN® North America, and
would even like us to expand it, particularly in terms of attracting more qualified buyers from the education, healthcare
and hospitality sectors.
“Our members also appreciate ISSA educational and training opportunities and wish to see these offerings expanded.”
Barrett added that for many, there remains a strong desire
for ISSA to become a primary keeper and provider of industry
analytics and data. To that end, the association’s officials have
already responded.
“We’ve established a new market research and analytics department, headed by one of our top executives, Jon Adkins.
He has been given a generous budget and a mandate to make
ISSA a leader in this area,” Barrett said. “I have found that
ISSA is comprised of an extremely collaborative group, staffed
by individuals with impressive knowledge of, and experience
in, this industry. Every one of our employees provides valuable
feedback from their respective departments, and key input that
dictates our ultimate direction.
“We also have contracted well-known industry consultant
Michael Marks, who was an integral part of the formal strategic planning process undertaken by ISSA. We wanted to ensure no stone was left unturned in this process.”
Prior to being hired by the ISSA Board of Directors as executive director in 2015, Barrett had already accumulated over
35 years of business experience. This included holding such
positions as CEO, president, vice chair, trustee and board director at leading companies in the technology, manufacturing,
distribution, private equity and service industries. His experience allowed him to accept increasing levels of responsibility
at such companies as Frontenac, SMS Assist, Compass Group,
Kimco Corp., York Management, Gemini Industries, Ogden
Allied and Xerox.
Barrett also served as an ISSA board member for six years,
three as an officer. An Evans Scholar, Barrett graduated from
the University of Michigan in 1981 with a degree in economics
and speech communications. He earned an MBA, with an emphasis in finance and marketing, from the University of
Chicago in 1989.
“The work of ISSA is nothing short of mission-critical to
human health and wellness,” Barrett said in 2015, shortly after
being hired as executive director.
One year later, Barrett explained that he accepted the position of executive director because it represented the best opportunity he could find to help
make a difference in the industry he dearly loves.
“My role at ISSA is to keep listening to, and learning from, our members. It’s also to make
sure we are always up-to-date and on track in providing the tools and programs that our members
need to succeed,” Barrett said. “It’s vital that ISSA continually anticipates the direction of the
cleaning industry and proactively provides solutions that effectively address oncoming changes.”

O

ISSA must also remain a key resource for information, education, networking and commercial opportunities, as well as the leading voice in government and the community for
firms within the worldwide cleaning industry, Barrett added.
He said the association must continue to innovate and provide services and information
that create real value for cleaning professionals — benefits that members can actually use
when furthering their own organizations.
“A good example of the real value we provide can be found by looking at our Value of
Clean program. Analysis (from this program) has revealed specific cleaning practices which,
indeed, are economically efficient, with a relatively modest investment, that produces substantial and measurable returns,” Barrett said. “As part of our Value of Clean Toolkit, we
offer compelling sales pieces and other items that members can use to their advantage when
addressing prospective clients.”
MAJOR CHALLENGES REMAIN
onsolidation, environmental regulations and the ability
to stay competitive in the future are ongoing concerns
expressed by many of today’s ISSA members. Barrett
said the association is working hard to address these and other
key challenges.
“For example, we remain committed to the ISSA CIMS
(Cleaning Industry Management Standards) program, which
outlines the primary characteristics of a successful, greencleaning organization. CIMS is a way for cleaning organizations — of any size — to set themselves apart in the
marketplace,” Barrett said. “Our plan is to expand CIMS training where it makes the most sense to do so, and where we can
remain credible.
“We also welcomed the Cleaning Management Institute into
the ISSA family less than two years ago to help custodians, supervisors and custodial trainers achieve career goals and reach
their true potential.”
In helping cleaning companies stay competitive, Barrett
added, ISSA has partnered with four other leading trade
organizations to create Distributor Performance Dashboards (DPD).
“This is a groundbreaking tool with considerable applicability. DPD helps users compare performance metrics — like
operational and financial metrics — to their peers and learn
best practices from industry leaders,” he said. “We also have
developed a Warehouse Sustainability Dashboard, designed
to save members money. It’s currently in beta testing.
“Our members are busy people. They are involved in an industry that is governed by a myriad of complicated regulations. Not adhering to these regulations can come at a high
price. Therefore, it’s vital that our members have one source
they can go to — and trust — for not only the latest developments in the industry, but to understand what those developments mean to their companies and how they might even turn
such developments into a business advantage.”
Looking at his second year as ISSA executive director, Barrett said it’s important the association continues to form key
partnerships with organizations that can come under the ISSA
umbrella and share their values and commitments.
“We now have a corporate development department,
headed by my good friend, colleague and predecessor, John
Garfinkel. Relationships that have been developed by this department strengthen our association, give us access to new resources that can assist our membership and build attendance
at our tradeshows,” Barrett said. “Under John’s charge, for example, we have established
new partnerships with the Green Sports Alliance, a group that represents stadiums and arenas, and the Healthy Schools Campaign, representing thousands of educational institutions
across the United States. Both of these groups will be hosting events at ISSA/INTERCLEAN® in October.”
Other important alliances ISSA officials have forged, according to Barrett, include those

“The work of
ISSA is nothing
short of
mission-critical
to human health
and wellness.”
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with the Association of Residential Cleaning Services International
(ARCSI), Building Service Contractors Association International
(BSCAI), Cleaning Equipment Trade Association (CETA), and IEHA
(Uniting Facility Managers Worldwide).
“We are also looking to expand Digital ISSA. This provides an evolving online community for the cleaning industry at www.ISSA.com,
where professionals can network, learn, conduct business and share
ideas,” Barrett said. “Our goal is to continuously utilize emerging technology to enhance the www.ISSA.com experience.”

“My role at ISSA is to keep listening to, and learning
from, our members. It’s also to make sure we are always
up-to-date and on track in providing the tools and
programs that our members need to succeed.”

A GLOBAL MISSION
he importance of cleaning for the betterment of health and prosperity does not stop
at national borders or even oceans. It’s truly a global topic and worldwide challenge. In response, the work of ISSA is mission-critical to international human
wellness, according to Barrett.

T

“Our association members understand the true value of clean, and its importance to economic and social advancement worldwide. I am quite proud to be part of something so absolutely essential and far-reaching,” he said.
In the past year, Barrett added, ISSA has increased its global focus.
“We have been warmly received in China, Australia, Canada, Latin America, Europe, the
Middle East and Africa, and are forming close relationships on the ground within these
areas. In a related matter, members of the National Cleaning Suppliers Association (NCSA)
recently voted to merge with ISSA.
Under terms of the agreement, they will
retain their NCSA memberships on a
local level, but these memberships will
expand to include global ISSA benefits,”
Barrett said. “Once the merger is finalized, NCSA members will have access to
®
all ISSA benefits, including market exposure, networking opportunities, business
tools and data, and industry information.
“This merger represents an exciting
development in fulfilling ISSA’s mission
to change the way the world views cleaning. ISSA also continues to host successful tradeshows overseas, and will keep
expanding its international presence and
positive influence.”
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One Simple Step to Better Food Safety

READY FOR CHICAGO
eading into his second ISSA/INTERCLEAN® North America
tradeshow as the association’s
executive director, Barrett said this year’s
event — scheduled for October 25-28, at
McCormick Place, South Hall, in
Chicago, IL — will deliver a variety of
opportunities for all types of distributor,
supplier and end-user participants.
“ISSA/INTERCLEAN® is commonly
referred to as ‘The One Show.’ It’s the
one place industry professionals can
come and make key business connections, earn certifications and learn about
the latest products and technologies that
could make a huge difference to their personal and professional success,” Barrett
said. “I don’t think there is an organization out there that can’t improve in some
way, and ISSA is no exception. As a
team, we continually work together to
improve member benefits, processes and
our value proposition. That’s one of the
reasons we look forward to ISSA/INTERCLEAN®. It’s an opportunity for
every single staff person to interact with
our members one-on-one and really get
to know them, their challenges and what
they are looking for every day. Sometimes we have the solutions they need
and can help them on the spot. Other
times, we receive great ideas from people that we bring home and begin to implement. This all allows ISSA representatives to push for greater innovation and remain responsive to different
challenges.”
Tradeshows, he added, are a great source
of motivation. This year’s ISSA/INTER-

H
Use Hydrion Test Kits
• Avoid Health Code Violations
• Protect your brand
• Insure compliance

Food Safety Code requires frequent testing of the sanitizer solutions
used in 3-compartment sink rinse basins and for wiping food contact
surfaces. Hydrion® test kits provide a quick, simple and reliable
way to meet mandatory testing requirements.
For more information, contact your chemical distributor or visit us at www.MicroEssentialLab.com

Hydrion® pH and sanitizer test kits since 1934

Continued on Page 85
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ERP for Distribution Excellence
DDI System’s Inform ERP Software is the award winning, industry specific solution for wholesale suppliers.
Inform combines everyday operational benefits in accounting, inventory, sales, purchasing & pricing with the
latest sales driving tools such as cloud connectivity, mobile apps, embedded CRM, eCommerce and more.
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Advanced Demand Forecasting - Inform ERP’s tools
turn purchasing managers into inventory control experts.
Guaranteed to boost inventory ROI while maintaining
service levels and fill rates.

Selling Tools & CRM - Give your sales and customer
service teams a built-in customer relationship system
that builds sales and loyalty with easy-to-use contacts,
activities and reporting.


x

Online & Mobile Sales - Manage your online storefront
and product offering directly through Inform. Support
mobile workers with real-time access to the information
they need.

Technology Keeps You Competitive - Top rated
software with constant innovations designed for
distributors. FREE software upgrades keep your
company on the leading edge.

Contact Us for a Product Tour
877-599-4334 | Sales@ddisys.com | DDISystem.com | @DDISys

Left to right are Office Manager Kim Bates, owner Jim Murphy, Warehouse Operations
Manager Eric Selzer and Customer Service Representative Jeanne Murphy.

Murphy Supply Co. Third Generation Family-Owned Distributorship

By Rick Mullen,
MSN Associate Editor

m

“I guess we are a little bit like Kentucky Fried Chicken —
we specialize and do it right and don’t try to be a smorgasbord.”
— Jim Murphy, Owner

urphy Supply Company, of Cincinnati, OH, is a third-generation, family-owned,
full-line janitorial/sanitary distributorship, specializing in name brand cleaning supplies, chemicals and equipment.
“In today’s market, one must find out what customers’ needs are and the best way
to accomplish what they want,” said Murphy Supply owner Jim Murphy, during
an interview with Maintenance Sales News Magazine at the distributorship’s main
facility, located in West Chester Township in the northern part of the Cincinnati
metro area. “Social media and the Internet have changed the way business is conducted in recent years; however, Murphy Supply still believes personal contact via
telephone calls and personal visits create the highest level of customer service.”
As a full-service distributor, Murphy Supply offers products in a wide variety of
categories, including chemicals, odor control, paper and dispensers, mops, brooms,
brushes, floor and carpet care, facility maintenance and safety, waste receptacles,
bags and can liners.
As the company’s product lineup indicates, Murphy Supply’s primary area
of expertise is in cleaning supplies, as well as paper products and dispensers
for restrooms.
“We specialize in the cleaning supply end of the industry and the paper products,
including dispensers, that go into a restroom,” Murphy said. “We like to stick to
those areas, which allow us to have products always available. When customers need
to order cleaning and/or paper supplies, we have the items they need in stock. We
don’t try to do everything. I guess we are a little bit like Kentucky Fried Chicken —
we specialize and do it right and don’t try to be a smorgasbord.”
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Murphy Supply’s primary customer base is contract cleaners, schools, office buildings
and factories, as well as some entertainment entities.
According to Murphy, Greater Cincinnati also has a thriving health care industry. Indeed,
the city is home to several large hospitals, among other facilities.
“We service some hospitals and healthcare facilities,” Murphy said. “In this part of the
country, it seems like everyday you drive along the expressway there is a new healthcare
facility or emergency facility being constructed or one that is going to be built. Healthcare
is a growing segment and we are enjoying some of that business.”

PRICE IS OUR FRIEND

urphy Supply Company’s roots go back to 1950 when Murphy’s father, the late
H. James Murphy, founded his own chemical company, after working as a
chemist for another business.
“In the 1960s, my father focused more on the distribution end of janitorial and paper supplies, and got away from manufacturing chemicals,” Murphy said.
Coming from a family with six children, Murphy is the only son. He was involved in the
family business from elementary school
through high school and college. Tragically, when Murphy was 23 and just
out of college, his father died.
“After my father passed away, my
mother and I took over and ran the business,” Murphy said. “Since that time,
we worked hard and expanded sales.”
Indeed, business has been good, as
Murphy Supply has recorded 10 consecutive years of growth. It is also significant that this growth spurt spanned
the Great Recession, which officially
lasted from December 2007 to June
2009.
If there is such a thing as a silver lining in the cloud of recession, it may be
that some companies are forced to cut
the fat and become “lean and mean” to
survive. For many in the jan/san industry, the saving grace is, even in an economic downturn, people need to clean.
Combining these two factors, Murphy
Supply was able to maintain growth in
sales, while helping existing and new
customers streamline their purchasing,
thus saving money.
During the recession, Murphy Supply’s sales people would go to existing
and potential customers’ locations and
conduct what the company calls a
“needs assessment.” The assessment
was geared toward meeting a particular
company’s needs, while, at the same
time, saving money in its purchasing
process. Conducting a needs assessment remains a staple of Murphy Supply’s value added services.
“Back then (during the Great Recession), when everyone was tightening
their belts, we were able to go into some
locations that, in the past, were reluctant
to make changes, and help them in their
purchasing process,” Murphy said.
For example, Murphy said, some
companies were looking at having to
cut back on staff.
“Some people in charge of buying realized changes had to be made and inRegardless of the type of facility, air quality and odor issues continue to be of concern for most property
corporated Murphy Supply into the
managers. Ozone generators offer the fastest most effective means for eliminating odors in unoccupied
thought process when purchasing supareas. Hydroxyl generators are proving to be a great alternative for keeping the area odor free as well
plies,” Murphy said. “Doing that, they
found they could save some money, and
as sanitizing the air in occupied areas. Now both technologies are available in the same unit.
also save somebody’s job. It could be a
co-worker or perhaps he or she saved
Call today for more information or stop by and see us at Booth #5144 at the ISSA Show.
his or her own job by looking elsewhere
and shopping. That’s how we approached it when the market was tough.
It worked out very well for us, and we
helped save some jobs for people.
“We try to go into a place and physiQueenaire Technologies, Inc.
cally look at the items a company is
using,” Murphy said. “Once we get an
9483 State Hwy 37,
idea of exactly what is being used, sometimes we can see products that can be
Ogdensburg, NY 13669
consolidated. For example, a business
might be using five different sizes of
trash can liners, when it only needs three.

M

Harness the Power of Two State-of-the-Art Technologies
to Sanitize the Air & Eliminate Odors in One Unit

1-877-646-9663
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“Meanwhile, we may be able to bundle a couple of different types of chemicals into one.
A lot of times there is a duplication of products. If there is an opportunity to show where
products can be consolidated, we will bring that to a customer’s attention. It is always the
client’s decision, because if the status quo is
working, and if it is
going to cause issues,
then sometimes a company is reluctant.”
Murphy added that
while some customers
are reluctant to change, sometimes distributors are reluctant to talk price.
“There are distribution companies that don’t like it when a customer is talking pricing —
they back away from the price,” Murphy said. “In contrast, price is our friend. If we have
an opportunity to show what we can do and then present a price point to the end-user, that
is a selling point for our company.
“We always like to present a program in which pricing is guaranteed for at least a year.
That keeps us going for repeat business and makes customers comfortable. They know what
the pricing is going to be for a year, as opposed to a company coming in today and then
raising prices next month. We don’t have time for that — we want to give customers a price
that is going to be firm. Sometimes we can go further and guarantee pricing will be firm for
up to three years, such as when we are going after a large piece of business and we have the
support of the manufacturers.
“We gear products to fit each customer, which allows our clients to budget work and perform to their satisfaction. In tough economic times, we seem to win because we can offer
what the customer is looking for — value, performance and savings.”

While it is not written is stone, Murphy Supply encourages a $250 minimum order.
“We try to stress $250 delivery, but sometimes rules are made to be broken. If a customer
needs something we will bend over backwards for him or her,” Murphy said. “This helps
customers to keep a full
inventory, and it helps
us keep costs down by
consolidating deliveries.
There is nothing wrong
with the word ‘profit.’ If
a customer can get what
he or she needs in one
order, rather than have us deliver the same amount in two or three trips, we can pass along
the savings to the end-user and we can make some money, as well.”

“There are distribution companies that don’t like it when a customer is talking pricing...
In contrast, price is our friend. If we have an opportunity to show what we can do and
then present a price point to the end-user, that is a selling point for our company.”

GROWING IN A VIBRANT BUSINESS ENVIRONMENT
ucked in the southwestern corner of Ohio along the Ohio River, the Cincinnati Metropolitan Statistical Area (MSA), known locally as Greater Cincinnati or the Tristate, encompasses 15 counties in parts of three states — Ohio, Indiana and
Kentucky, as defined by the U.S. Census Bureau.
In addition to the city of Cincinnati, Greater Cincinnati includes such municipalities as
Hamilton, Middletown, Fairfield, Forest Park and Norwood in Ohio; Covington, Fort
Thomas, Florence, Erlanger and Newport in Kentucky; and three counties in Indiana: Dearborn, Franklin and Ohio.
North of West Chester Township (Murphy Supply’s home base) along the U.S. Highway
127/Interstate 75 corridor are the cities of Fairfield, Hamilton and Middletown. Just north
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of Middletown is the city of Dayton, which is not considered a part of Greater Cincinnati
— at least not yet.
A news story posted in April 2015 on the Dayton Daily News’ website indicated a merger
of the Cincinnati and Dayton metro areas may happen sooner than later.
“A combined Cincinnati and Dayton metropolitan area is no longer a far-fetched idea, as
the two cities and their surrounding suburbs could merge over the next five years to become
one metropolitan area in the eyes of the federal government,” the news report said.
Furthermore, according to a news report on the Cincinnati Business Courier’s website,

which ran in May of this year, a U.S. Census Bureau population estimate indicated the city
of Cincinnati’s population had increased for the fourth consecutive year in 2015, and the
overall Cincinnati MSA’s population grew between 2014 and 2015.
The above statistics are germane to Murphy Supply’s business in at least two ways. For
one, the population growth indicates Greater Cincinnati has bounced back from the economic devastation wrought by the Great Recession on many Midwestern cities. Secondly,
growth along the U.S. Highway 127/I-75 corridor puts Murphy Supply’s location in the
thick of the action.
In the Cincinnati Business Courier report, Cincinnati’s mayor, John Cranley,
said, “The two greatest measures of the
success of a city are population and job
growth. We’ve got both. The fact is that
not every city is coming back.”
Prior to 1989, Murphy Supply was
located in an area near downtown
Cincinnati.
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“We always like to
present a program
in which pricing is
guaranteed for at least
a year. That keeps
us going for repeat
business and
makes customers
comfortable.”
“We moved to the suburbs in 1989
into our current facility, which we built
and own. This area is a very up-andcoming growth region for industry, as
well as for housing, retail and distribution centers,” Murphy said. “There is a
lot of construction by corporations and
businesses. There are very few empty
buildings or storefronts in this area.
There is a demand for people and businesses to locate here, which helps generate additional sales.”
Not only is Murphy Supply well situated to take advantage of the growth in
the northern part of Greater Cincinnati,
the region’s Interstate highway system
makes it possible for the company’s delivery trucks to quickly reach customers
throughout all of the MSA. There are I75 and I-71, both of which run north and
south through Cincinnati, as well as the
I-275 outer loop. In addition, I-74 runs
from downtown Cincinnati northwestward into Indiana.
“Murphy Supply is located two miles
from I-75 and I-275, and five miles from
I-71,” Murphy said. “We are a wellstocked facility, which allows us to
cover greater Cincinnati, Dayton and
parts of Indiana. We also have a showroom, which allows us to have walk-in
business.
“We can be in downtown Cincinnati
in less than 30 minutes and we can be in
downtown Dayton in a half hour. With
our location and the expressways, pretty
much in a half hour we can cover three
quarters of the Greater Cincinnati area.
We can also be in Kentucky and Indiana
within a half hour.”
About 95 percent of Murphy Supply’s

deliveries are made with its two company trucks.
Customers in the primary service area receive deliveries three to four times a week. For customers
in outlying areas, deliveries are made on an asneeded basis, Murphy said.
“We used to deliver primarily within a 25-mile
radius,” Murphy said. “Now, it is more like an 100-mile radius. Some businesses and corporations we deal with today have acquired companies that may be up to 50 miles away,
and they want us to handle those acquisitions’ supplies like we are doing at their original
locations.
“We make deliveries in Kentucky, as well as Indiana, three times a week. We have expanded our area in the distribution of jan/san products.”

“There is nothing wrong with the word ‘profit.’ If a customer can get what he or she
needs in one order, rather than have us deliver the same amount in two or three trips,
we can pass along the savings to the end-user and we can make some money, as well.”
To most efficiently service customers, the company trucks typically make early morning
deliveries, and then go out again in the afternoon.
“We usually do an early run in the morning around 6:30 to 7 a.m.,” Murphy said. “We try
to load the same truck two times a day. We think doing deliveries in this way — making
early-bird deliveries and delivering to customers who prefer receiving products in the afternoon — is more efficient.”
As is the case with many jan/san distributors, drivers are likely to be the people customers come in contact with the
most. Therefore, it is important drivers
represent their respective companies in a
professional manner. Murphy Supply’s
drivers have worked for the company for
many years. They are so good at what
they do, in some cases, they are trusted to
make deliveries and place products in a
facility, even when the customer is not
present.
“Sometimes customers will even give
our drivers a key to lock products into a
certain facility or room,” Murphy said.
Murphy Supply’s veteran drivers often
help the sales staff by bringing back pertinent information about a customer
gleaned while making deliveries. For example, a driver might notice a customer
is running low on a particular item and
alert a sales person who, in turn, will call
on that business.
“Our drivers are aware they are an important spoke in the wheel,” Murphy said.
“They are definitely involved, and sometimes they bring back some valuable information.”
Getting trucks ready to hit the road
takes place in Murphy Supply’s 22,000square-foot warehouse, where inventory is tracked with the company’s
in-house computer system. Some seasonal items are stored in an off-site facility. During a typical day in the
warehouse, receiving products usually
takes place mid-morning.
“After we get our orders out early in
the morning, we receive mid-morning
and put away stock. Then, in the afternoon, we will start pulling orders for the
next day or right away for some will call
business,” Murphy said. “At our location,
we have a fair amount of will call customers.”
“Will call” refers to a method of delivery for purchased goods, whereby the
customer picks up the products at the
seller’s place of business.
“We try, for the most part, to keep
everything here at our main warehouse,
but we do receive seasonal items like ice
melt in a separate facility we lease,” Murphy said.
He added that the off-site storage facility has also been used to stockpile a certain item when there is a shortage of that
product. He gave the example of storing
extra trash can liners when there was a
WHINK PRODUCTS COMPANY
shortage due to resin costs.
www.whink.com
Murphy Supply also offers repair service for floor equipment, both in-house
and at a customer’s facility.
5/20/16 1:15 PM “We service the brands of equipment

PROFESSIONAL STRENGTH

Quickly dissolves hard water and rust stains.
Great for removing soap scum and calcium build-up.
For use on bathroom and kitchen surfaces
without scrubbing. Size: 32 oz.
ORDER TODAY:

SEP-Whink-GHQ-June2016-LR-full.indd 1

1-800-247-5102 Ext. 262

Visit Us At ISSA Booth #1971
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we sell. Nowadays, there is more of a selection of equipment out there. It is important to
hook up with brands that perform and have a strong history,” Murphy said.
For smaller pieces of equipment, such as upright sweepers, backpacks, etc., repairs are
made at Murphy Supply’s facility. Larger machines are typically serviced at the end-user’s
site. In addition, Murphy Supply has partnered with a manufacturer that has its own repair
vans covering the Cincinnati area to service its particular brand.

In discussing his sales philosophy, Murphy said, “It is important to listen to the end-users
and buyers to find out what they are really looking for in products and service.”
Furthermore, Murphy said, it is important for sales people to learn about a customer’s
budget in order to make suggestions about what products, systems and/or services would
best fit the end-user’s needs.
“If a customer’s budget is open to what he or she is looking for, then we can offer some
real nice selections to meet that client’s needs,” Murphy said. “A lot of times you got to find
GOOD LISTENERS SOLVE PROBLEMS
out what a customer is looking for and then explain what the cost factor is going to be.
“For example, sometimes people are all in favor of using green products, providing the
ith its sales staff’s experience, knowledge and high level of performance, Murphy cost is going to be the same or less than what they are using. Then, when you tell them green
products sometimes cost more, some customers decide to stick with what they are using.”
likes to view his company as a problem solver.
Murphy said the company’s sales people are adept at communicating with customers to
determine, in detail, what they need,
and also to solve any problems that
may arise.
“We want to give a customer a
good, educated answer to questions
he or she may have, and if a problem
comes up, be ready with a realistic
solution — something the customer
can fit into his or her budget,” MurA Directory of Manufacturers of Sanitary Supplies, Master Distributors & Buying Groups
phy said. “Once a type of service
We invite your company to participate in our upcoming Buyers’ Guide.
and/or solution to a problem is agreed
Please complete and return the form below no later than January 2, 2017. (You must return this form to qualify for inclusion.)
upon, we actually spend time with the
end-user and make sure everything is
Send to Maintenance Sales News, P.O. Box 130, Arcola, IL 61910 USA, or fax to (217) 268-4815.
working and meeting his or her
needs. A happy customer is what it is
all about.”
SUBMITTED BY: _____________________________________________________________________________________________________________
Jan/san sales people throughout the
COMPANY NAME: ___________________________________________________________________________________________________________
industry are taking advantage of
ADDRESS: _________________________________________________________________________________________________________________
modern technologies such as laptops,
tablets, smart phones, etc., to have inCITY:____________________________________________________ STATE ___________ ZIP______________COUNTRY _____________________
stant access in the field to product and
TELEPHONE:_____________________________________________ E-MAIL: __________________________________________________________
pricing information, as well as training tips and videos. Such is the case
WEBSITE: ____________________________ COMPANY OFFICERS: _________________________________________________________________
with Murphy Supply’s sales staff who
PRODUCTS: 50 WORD MAXIMUM PLEASE _____________________________________________________________________________________
carry tablets with them while calling
on customers.
___________________________________________________________________________________________________________________________
Murphy gave the example of a
___________________________________________________________________________________________________________________________
sales person using a tablet to access
___________________________________________________________________________________________________________________________
the company’s online catalog to show
a customer a video of a new piece of
___________________________________________________________________________________________________________________________
equipment.
Product Categories (Please check categories that apply to your major lines only)
“This way, a customer can get an
 243. Safety Products, Equipment & Signs
 195. Ladders
 147. Consultants-Marketing
 100. Absorbents: Oil, Grease, & Water
idea of what the machine can do,” he
 244. Safety Treads
 196. Laundry Chemicals
 148. Contamination Control Products
 101. Acoustical Cleaning Chemicals
 245. Sales Incentives
 197. Laundry Equipment
 149. Custodial Garments & Uniforms
& Equipment
said. “We try to keep on top of tech 246. Sanitary Napkins & Dispensers
 198. Lawn & Turf Chemicals
 150. Dehumidifying Equipment
 102. Adhesives
nology, which is changing day-to 247. Scouring Chemicals & Powders
 199. Lawn & Turf Equipment
 151. Disinfectants-Brand Name
 103. Aerosols
 248. Scouring Pads/Bars
 200. Leasing-Equipment
 152. Disinfectants-Private Label
 104. Air Filtration Equipment
day. We want to use what is feasible
 249. Shampoo Tanks
 201. Light Bulbs
 153. Disinfectants-Raw Material
 105. Anti-Graffiti Systems
 250. Smoking Urns
 202. Liquid Filling Equipment
 154. Dispensers-Paper Products/Soaps
 106. Anti-Static Chemicals
and works well in our industry.”
 251. Soaps
 203. Litter Vacuums
 155. Drain Opener Chemicals
 107. Ash Trays
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 108.
 109.
 110.
 111.
 112.
 113.
 114.

Maintenance Sales News
2017 BUYERS’ GUIDE

Associations/Societies
Automatic Scrubbers
Automotive Cleaning Specialties
Bacterial/Enzyme Products
Bag-in-the-Box Packaging
Bar Code/EDI Technology
Baseboard Cleaning Machines
& Accessories
 115. Batteries & Chargers
 116. Bedding Supplies
 117. Bird Control Products
 118. Brooms
 119. Brushes
 120. Buckets
 121. Burnishing Equipment
 122. Buying Groups
 123. Candles
 124. Carpet & Fabric Protective Finishes
 125. Carpet Cleaning Chemicals-Brand
Name
 126. Carpet Cleaning Chemicals-Private
Label
 127. Carpet Cleaning Wands &
Accessories
 128. Carpet Drying Equipment
 129. Carpet Dyeing Systems
 130. Carpet Extractors
 131. Carpet Shampoo Machines
& Accessories
 132. Carpet Spotting Kits
 133. Carpet Sweepers-Electric
 134. Carpet Sweepers-Hand
 135. Carts-Hospital, Janitorial & Maid
 136. Catalog Publishers
 137. Chalkboard/Blackboard Cleaners
 138. Chemical Dispensing Systems
 139. Chemicals-Raw Material
 140. Cleaning Chemicals-Brand Name
 141. Cleaning Chemicals-Private Label
 142. Colorants & Dyes
 143. Computer Systems & Software
 143a. Computer Cleaning Products
 144. Concrete Floor Treatments
 145. Consultants-Advertising
 146. Consultants-Financial

 156.
 157.
 158.
 159.
 160.
 161.
 162.
 163.
 164.

Drain Opener Equipment
Drums
Dusters
Dusting Cloths
Dust Pans
Electric Cord Reels
Electric Motors
Electrical Testing Devices
Emergency Response/Regulatory
Services
 164a. Emergency Spill Kits
 165. Escalator Cleaning Machines
 166. Filters
 167. Financial Services
 168. Fire Extinguishers
 169. Fire Restoration Products
 170. Floor Finish Applicators
 171. Floor Finishes-Brand Name
 172. Floor Finishes-Private Label
 173. Floor Machine Motors
 174. Floor Machines
 175. Floor Pad Holders
 176. Floor Pads
 177. Floor Pads-Raw Material
 178. Floor Sealers-Brand Name
 179. Floor Sealers-Private Label
 180. Food Processing Products
 181. Food Service Disposable Tableware
 182. Food Service Equipment & Supplies
 183. Fragrances
 183a. Furniture Glides
 184. Gloves
 185. Hand Cleaners
 186. Hand Dryers
 187. Handles-Mop,Broom, Brush &
Telescopic
 188. Hoses-All Types
 189. Human Resources
 189a. Hydrogen-Peroxide Cleaners
 190. Ice & Snow Removal Compounds
 191. Insect & Rodent Control Chemicals
& Devices
 192. Insurance Services
 193. International Cleaning Services
 194. Labeling
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 204. Lockers/Storage
 205. Lodging Amenities
 206. Lubricants & Oils
 207. Magazine Publishers
 208. Magnetic Attachment for Vacuums
 208a. Marketing Services
 209. Material Handling Equipment
 210. Mats & Matting
 210a. Microfiber
 210b. Mold Treatment/Prevention
 211. Mop Treatment Chemicals
 212. Mopping Equipment
 213. Mops-Dust
 214. Mops-Wet
 215. Odor Control Chemicals
 216. Odor Control Devices
 216a. Ozone Generators
 217. Packaging Equipment
 218. Packaging Supplies
 219. Paint & Paint Products
 220. Paper and/or Food Service Products
 221. Paper Products-Office Supplies
 222. Paper Products-Towel & Tissue
 223. Pavement Patching
 224. Personnel Services
 225. Plastic Bags
 226. Plastic Containers
 227. Polishes-Furniture
 228. Polishes-Metal
 229. Polishes-Plastic
 230. Poly Trash Can Liners
 231. Pool & Spa Chemicals & Equipment
 232. Pre-Measured Chemicals
 233. Pressure Washer Pumps
 234. Pressure Washing Chemicals
 235. Pressure Washing Equipment
 236. Pumps & Dispensers
 237. Purchasing & Marketing Services
 238. Recycling Systems
 239. Repair Parts-Floor Equipment
& Vacuum Cleaners
 239a. Restroom Cleaning Equipment
 240. Robotic Cleaning Equipment
 241. Roof Maintenance Materials
 242. Safety Apparel

 251a. Spill Kits-Chemical
 252. Sponges & Chamois
 253. Spray Tanks
 254. Sprayers & Foggers
 255. Squeegees-Floor
 256. Squeegees-Window
 257. Steam Cleaning Chemicals
 258. Steam Cleaning Equipment
 259. Stone Restoration Systems
 260. Striping Machines-Pavement
 261. Surfactants
 262. Sweepers-Electric, Gasoline &
Propane
 263. Sweeping Compounds
 264. Technology Services
 265. Telecommunication Services
 266. Toilet Seat Covers & Dispensers
 267. Toilet/Shower Compartments
 268. Training Consultants, Materials
& Programs
 269. Upholstery Shampoo Machines
& Accessories
 269a. Urinal Screens
 270. Vacuum Cleaner Attachments
 271. Vacuum Cleaner Motors
 272. Vacuum Cleaners
 273. Vacuum Tanks
 274. Venetian Blind Cleaning Equipment
& Chemicals
 275. Wall Washing Equipment
 276. Warewashing Chemicals
 277. Warewashing Equipment
 278. Washroom Accessories
 279. Waste Receptacles
 280. Water Brooms
 281. Water Treatment Chemicals &
Devices
 282. Window Cleaning Accessories
 283. Wipers-Cloth
 284. Wipers-Paper & Non-Woven
 284a. Wipers Cheesecloth
 285. Wood Treatment-Scratch Remover
 286. Wringers

OPEN FOR BUSINESS
hen it comes to customer
service, the underlying
theme Murphy Supply
projects is it is open for business. In
other words, the company is prepared to service existing or potential
customers whether by phone, on the
Internet, by email or in person, Murphy said.
“It is our philosophy to gear a solution that is going to fit the customer
the best way. We always try to keep
the customer informed about what is
available,” Murphy said. “Furthermore, when customers are using a
product that is working well and is at
a price point within their budgets, it
is important to emphasize to them
that they made the right decision.”
In offering the best in customer
service, Murphy emphasized the
company’s ability to be flexible.
“We are always flexible enough
that we can gear deliveries to cus-
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As a family-owned company manufacturing maximum-strength, minimum cost can
liners since 1977, we can’t aﬀord trashing the ﬁne family reputation. That’s why all of us
here at Aluf Plastics work hard to deliver client-focused results and help you increase
your proﬁts, bag by bag. It’s time you give us a call... and meet the family.
Swift turnaround
times & nimble
production capabilities

Massive inventory with
hundreds of in-stock SKUs
for quick delivery

Competitive pricing
structure & cost-cutting
strategies

ALUF HAS EXPANDED TO THE LONE STAR STATE: 1212 ELM STREET, SULPHUR SPRINGS, TX
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chines. They are selling jan/san as an add-on to their
primary business,” Murphy said. “Sometimes their
sales people may steer the end-user in the wrong direction because of lack of knowledge of a certain
product. It kind of goes back to what we specialize
in, which is jan/san products and paper items for the
restroom. We try to do what we do and do it well,
rather than trying to be everything to everybody.”
For example, Murphy said the company shies
away from selling to the restaurant segment because it cannot offer a full range
Foaming Decarbonant
of service.
Oven and Grill Cleaner
“In the restaurant trade, we come up
against the people who are selling the
Recommended For:
food; therefore, we can’t offer a comOvens, Hoods, Grease
plete product bundle,” Murphy said.
Filters, Grills, Fryers,
Canopies, Ducts
“With restaurants, we can’t offer them
and Smoking Equipment
service from A to Z, so we leave that for
the folks who specialize in that kind of
business.”
Penetrates and loosens
burned-on soils -Murphy believes that doing business,
with no dripping.
for the most part, involves building relationships. Part of nurturing lasting relaRapidly Removes:
tionships is the value Murphy Supply
Baked-On Fats, Grease,
brings to the table by offering hands-on
Protein, and Animal
training and providing information perand Vegetable
tinent to keeping customers current on
Carbohydrate Residue
what is available.
“We keep customers up-to-date on the
Economical, Nonflammable,
latest
technology,” Murphy said. “We might
Easy-To-Use,
bring a new machine to a customer’s facility for
No Toxic Fumes
a ‘show and tell,’ for example.”
To help keep up with new products and techSafe For Use On:
nologies
coming down the line, Murphy attends
Stainless Steel, Porcelain,
national trade shows and conferences throughChrome, Ceramic, Glass
and Cast Iron
out the year.
“I will bring back information I gathered at
the shows and share it with the staff,” Murphy
Kansas City, KS 66106
800-423-9861
said. “If there is something worthwhile, we will
www.performmfg.com
inform customers, making them aware of what
Products That Perform!
is going on in the industry.”
As was mentioned earlier, training is also an

tomers’ schedules, as well as the ordering process,”
Murphy said.
When asked about trends in the jan/san distributorship industry, Murphy alluded to the influx of non-traditional national players that sell cleaning products to supplement to
their main business. To counteract this type of competition,
value-added customer service is one of the keys.
“Some of the national companies are trying to sell everything from A to Z — from paper clips to scrubbing ma-

EASY
FROM PERFORM MANUFACTURING

Stop by our
booth at the 2016 ISSA
Show to see our full line
of fine products.

Booth #5042

The Right Product For
Every Job and Every Budget

Contact Golden Star for more information on our full line of hard surface cleaning
Golden Star Inc. | 6445 Metcalf Avenue, Overland Park, KS 66202
www.goldenstar.com | 816.842.0233 | 800.821.2792

Visit Us At ISSA Booth #2427
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In truck: Wally Drake
Standing: Brian Selzer
Kathy Myers
- Inside Sales

Eric James

“‘Performance,
product and price’
is our motto.”

important value-added service Murphy Supply offers.
“Murphy Supply offers one-on-one training, as well as
group training,” Murphy said. “If a hospital purchases a
new piece of equipment, for example, we will go out and
train their first, second and third shifts on the proper way
to operate the machine and what chemicals to use.
“Sometimes we get a couple of key players on a cleaning staff to come to our showroom and show them some
of the techniques of operating a machine, and then they
can pass that information on to their co-workers. If a
company or facility has multiple machines, and it is easier to conduct training at their site, we will do it there.
Typically, with the purchase of a single machine, we train
the buyer at our location.”
There are times when Murphy Supply
will call upon vendor reps to get involved with the training of customers.
“If we are training a group of people, we try to incorporate one or two
manufacturer reps to be on hand,” Murphy said. “This way, we provide the introduction and then the reps can educate
the customer on a particular product in
more detail.”
To ensure all aspects of the business,
from sales to customer service to the
warehouse to receiving and delivering
products, is working smoothly and efficiently, a well informed, team oriented
staff is a must. Such is the case at Murphy Supply.
“Once an employee comes on board at
Murphy Supply, he or she tends to stay.
We have people who have been here
from 14 years to 22 years,” Murphy said.
There are several reasons employees
tend to remain at the distributorship.
“Like customers, our employees are
treated with respect and understanding,”
Murphy said. “We try to put staff memproducts.
bers in positions that work best for them
and bring out their strong points.
“We try to generate an environment
where employees know they are a key
part of the organization. Our staff members are empowered to make educated
Continued on Page 40

ADVERTORIAL
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Murphy Supply: Continued From Page 36

“Being flexible for customers is also important. Sometimes it is that one little thing you
can do, like making a special delivery, that the customer will remember. It is just trying to
treat people right and to know what it is like to walk in the shoes of the customer.”

decisions on their own, without someone looking
over their shoulders. They are all well informed
and have the experience. Good employees, as well
as good customers, are what make a successful
company.”
When it comes to finding quality employees,
Murphy said a company’s reputation as a good place to work can play an important role.
“Many times, a person seeking employment will reach out to a company with a good reputation, rather than the company having to search for people,” Murphy said. “Word can
travel from customers to people working at other companies that Murphy Supply, for example, is a good place to work, and that is because of the people who have been involved
with our business.

“It is not always about the company looking for an employee, it is also good workers
looking to better themselves.”
WANT TO GO GREEN? MURPHY SUPPLY CAN HELP
or companies that wish to maintain an environmentally friendly facility, and/or
those seeking a LEED (Leadership in Energy and Environmental Design)-certified
building, Murphy Supply has the knowledge and expertise, in addition to a full
line of green products, to help customers reach their
“green” goals.
“We have customers who work to maintain a green
building no matter the cost,” Murphy said. “We also
have some customers in our area who want green, providing the cost is the same or close to what they have
been using.
“Going back about 10 years ago, when green first came
out, there were some people who were receptive, and then
it kind of died down. Now, people are inquiring about it
again. Healthcare facilities and government agencies are
required to use all green products. You definitely have to
have green as part of your game plan.”
When a customer wants to go green, Murphy Supply
walks him or her through what products are available at
what price points.
“Ultimately, it is the customer’s decision,” Murphy
said. “Usually, a green product is going to cost a little
more. With government agencies, as they must use all
green as mandated by the state government, the cost factor
doesn’t come into play.
“Meanwhile, out in the free enterprise system, a lot of
people want facilities to be green. They want their building set up to be a LEED-certified building. For us, it is a
matter of finding out what the customer’s needs are and
how much he or she wants to participate in a green program. Is green going to take over everything? I don’t think
so, but it is here to stay.
“Many companies constructing new office buildings are
seeking LEED points by making sure everything — from
mats at the entrance of a facility to the trash bags in the
dumpster in the back — counts toward LEED-certification.”
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SELLING PRODUCTS EVERYONE NEEDS
here are many factors to consider when evaluating
how a company is able to maintain sustained success over a period of many years. Murphy shared
some thoughts on why his company has been able to grow
and prosper throughout its nearly seven decades in business.
“Success is weighed by customer satisfaction. One
must earn success. ‘Performance, product and price’ is our
motto,” Murphy said. “We have been able to achieve a
high level of customer satisfaction and repeat business.”
He also said consistently communicating with customers to determine how best to serve them has been one
of the keys to Murphy Supply’s success.
“Being flexible for customers is also important,” he
said. “Sometimes it is that one little thing you can do, like
making a special delivery, that the customer will remember. It is just trying to treat people right and to know what
it is like to walk in the shoes of the customer.
“We are in a business that sells products that everyone
needs — rich, poor and in-between,” Murphy said.
“Greater Cincinnati is a good area for a company in the
jan/san business. We will continue to provide products
that fit customers’ needs, and not products that only fit the
seller’s needs. Customers are our boss.”
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Contact: Murphy Supply Company,
4911 Mulhauser Road, Cincinnati, OH 45011.
Phone: 513-874-7171.
Email: murphysupplyoffc@aol.com.
Website: www.murphy-supply.com.

Sustain
People.
Planet.
Performance.

What’s Your Competitive Advantage?
Integrate Full CycleTM– Differentiate your business.
As an industry-leading manufacturer of high-value floor maintenance and cleaning
products, we are committed to delivering innovative and effective solutions for the
toughest challenges. Americo’s floor pads are made using 100% recycled PET plastic
and formulated with Full CycleTM technology* to provide optimal results.
Gain a sustainable competitive advantage with Americo products.

Maximize the Clean. Minimize the Environmental Impact.
*Learn more about Full CycleTM floor pads at www.AmericoFullCycle.com

Take the guesswork out of
floor maintenance

FLOOR PADS • CLEANING ACCESSORIES • FLOOR MATS
Download Americo’s APP
for additional information:
www.AmericoMfg.com/mobileAPP.html

6224 N. Main St. • Acworth, GA 30101 • USA • 800.849.6287 • 888.241.9903 Fax • www.americomfg.com
Americo® and Full CycleTM are trademarks of Americo Manufacturing Company, Inc. ©2016 All rights reserved worldwide

Visit Us At ISSA Booth #3616

Starco Chemical Exhibiting Full Line
Of Liquid, Powdered And Solid
Specialty Chemical Products
During 2016 ISSA/INTERCLEAN
“With a totally new dynamic and modern ISSA Show display, Starco Chemical, a division
of Diamond Chemical Co. Inc., of East Rutherford, NJ, will exhibit its full line of liquid,
powdered and solid specialty chemical products at ISSA/INTERCLEAN® Chicago booth
No. 445,” said the company.
Management attending the show will be Harold Diamond, president; Martin Zaret, vice
president; Harvey Wasserman, vice president sales; Tom Strnad, Southeast sales manager;
Tony Lau, mid-Atlantic/East Coast regional sales manager; Dave Piekarski, Midwest regional sales manager; and Ron Manfredo, East Coast/New England sales manager.
Others set to attend and represent Starco will be SHM Sales Associates, Plainview, NY;
The Henson Sales Group, Wayne, PA; Progressive Marketing, Penfield, NY; Sharpe and
Perkins, West Palm Beach, FL; Walsh Sales Co, Memphis, TN; REPS and Associates,
Alexandria, VA; and Krehbiel and Associates Inc., Strongsville, OH.
Starco will exhibit its broadened EPA Safer Choice Green Key® product line. Eighteen
Safer Choice products are now available for all housekeeping and floorcare chores.
Starco also has introduced new bulk fill, foaming, and antibacterial hand soaps, as well
as cartridge systems. Also on display from Starco will be a complete line of kitchen and
laundry chemical products. New this year, are three warewash solid products and solid laundry products.
Starco’s parent company, Diamond Chemical, provides full service laundry and warewash programs for distributors. Experts will be available at the show to answer questions
about full service programs.
Starco will also be promoting its complete powdered and liquid product lines. With a
large powder manufacturing facility, Starco produces powdered laundry, dishwashing and
general purpose powders. These products may be used manually or with automatic injection equipment.
Visit www.diamondchem.com for more information.
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Perfex Corporation
Now Offers
TruCLEAN Microfiber Mops
Designed specifically for use in cleanrooms and sterile environments where contamination control is critical, TruCLEAN microfiber mops can help a facility comply
with the latest infection control protocols. These mops are especially recommended
for floors, walls and ceilings.
“TruCLEAN microfiber contains many strands of polyester fiber, made for superior cleaning capabilities. The small
loop construction is excellent for removing soil and residue, while also
delivering mop-to-dry performance
on wet surfaces,” said the company.
“TruCLEAN Cleanroom Mops are
constructed of continuously-woven
polyester fabric that conform to almost any shape, offering easier cleaning of floors, walls and ceilings.
Cleanroom Mops are individually
packaged and laundered in a class 100
cleanroom facility.
“The mop has a disinfecting agent
permanently bonded within the fiber to capture and contain allergens, ensuring a
bacteria-free surface as the result. The Perfex antimicrobial treated mop can eliminate
up to 99 percent of bacteria present on cloth after cleaning. TruCLEAN mops can
be repeatedly laundered or autoclaved, providing exceptional value.”
Visit www.perfexonline.com
for more information.

More than just wipers...

Intelligent Wiping
Solutions!

Visit Us At ISSA Booth #2854

Meet the new Berk International.
With more than 700 SKUs packaged in a variety
of wiping solutions, from jan-san and automotive
to foodservice and healthcare, we offer one of
the most diverse product lines.

www.berkwiper.com

Contact a Sales Representative for more information and samples
610.369.0600 | Toll Free: 866.222.BERK

ADVERTORIAL

Berk International

Visit us at
ISSA Booth
#2854

The Intelligent Wiping Solutions Provider

Pursuing its vision of creating a customer experience that exceeds the highest standards in
the industry, Berk International combines a progressive recipe of advanced technology,
customer education and industry expertise to deliver the most intelligent wiping solutions
available on the market today, and into the future. Welcome to the new Berk International.
DRIVING TECHNOLOGY AND CAPABILITIES
erk International has always prided itself on its broad
product line, high standard of quality and fully customizable production capabilities. Since 2000, it has
completed initiatives to increase its inventory and production capacity by moving three times to larger locations. Recently, the company greatly expanded its operations to a
275,000-square-foot building, located in Boyertown, PA,
with state-of-the-art equipment and 17 production lines that
operate 24 hours a day, 7 days a week.

B

“Our goal isn’t to
be as good as our
toughest competitors,
it is to be better.”
— Larry Berk, CEO

“It’s an incredibly exciting time for our company,” said
Larry Berk, CEO. “Through consistent growth, we have
positioned ourselves as an exciting alternative to other industry leaders. We are able to offer a large volume of products at an attractive price structure.”
A tour of Berk’s immaculate new plant reveals its commitment to the highest quality. Since acquiring its new facility, the company has continuously reinvested in new, high-speed
equipment. In 2014, Berk acquired an ultrasonic bonding machine, enabling it to bond multiple substrates — whether light, medium or heavy — together for many applications.
More recent upgrades include a robust, state-of-the-art, fully automatic, continuously running rewinder complete with a downstream packaging line. In addition to expanding product
customization capabilities, the company’s new production line has increased outgoing production capacity by 50 percent, while also decreasing ship times by 50 percent.
With this level of industry focus and vision for its future, Berk is able to merge quality with quantity. Raw material inventory and finished goods increased by 400 percent in the
new facility, ensuring availability. In fact, Berk International inventories every substrate imaginable in its 90,000-square-foot raw material warehouse. A large inventory is kept onhand in the finished goods warehouse, showcasing more than 700 SKUs packaged in a variety of wiping solutions, ready for shipment all over the world. Berk delivers on its promise
to customers by consistently meeting the company’s
goals of accurate and on-time deliveries. Customers
get to choose from one of the most diverse product
lines in an industry where there is constant demand
for new, innovative ideas in materials.
“Customers are amazed by the size of our new
facility and scale of our production capabilities. We
hear the same comment all the time — they never
realized how large we’ve become,”said Larry Berk.
“We’re bigger, faster and smarter, and customers
are always our top priority. Our goal isn’t to be as
good as our toughest competitors, it is to be better.”
PUTTING THE CUSTOMER FIRST
critical mission of Berk International’s dayto-day operations is customer satisfaction,
a key benchmark by which Berk measures
its success. Part of customer satisfaction includes
customer education. Insights about product attributes and production processes enable customers to
set realistic expectations. Berk’s consultative approach — understanding each customer’s specific
challenges and demonstrating which products will
best serve a customer’s requirements — allows

A
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customers to make informed decisions. The company offers in-house and offsite customer training.
“This personalized process goes way beyond simple order taking, a traditional scenario that many competitors still practice. We are here to educate our
customers about the appropriate wipers for specific uses. This is the key for
long-term success,” said Jeff Berk, President.
A competitive difference is Berk’s flexibility. When it comes to specific case
orders, mixed case orders and even last minute turnaround demands, no order
is too large or too small. The management team’s commitment to the supply
chain fosters an open dialogue with customers. Equipment engineers are on
site 24/7 to ensure all equipment is performing at its best, and can be modified
to meet specific customer needs such as custom sizes and put-ups. Berk’s ability to mix large and small orders and meet critical deliveries puts the company
in a favorable position as a solutions provider.
To round out its customer service offerings, Berk provides contract converting services to further process and convert combined substrates into valueadded finished products. Furthermore, company experts will work with
customers to design custom packaging and marketing materials; an intelligent
benefit Berk offers that others don’t. A telling result of Berk’s commitment to
going above-and-beyond the norm in customer service is demonstrated by its
lifelong relationships with customers.
ENGAGING INDUSTRY EXPERTISE
nother key ingredient of the Berk International advantage is
its application of industry expertise, not only in consultation
with the company’s team of sales and marketing experts at
the forefront, but all the way through production and delivery by a
full staff of well-trained employees. The company is dedicated to
continual proactive methods of daily engagement with employees,
career development training and commitment to diversity as a means
to success for everyone.
In order to maintain its position as an industry leader, Berk understands that market research and product development are essential tools
to the process. A good example of its new product development initiative is Berk’s Chemwipe®. This lint-free disposable bucket cleaning
system allows end-users to add their own chemical for a specific use.
New product development involves searching worldwide for unique
substrates and new applications, which, in turn, provide distributors
with unique sales advantages. The on-going sharing of company expertise with distributors is supported with sales tools, sales training and
revamped marketing materials that incorporate the latest product education. Investment in new technology and advanced capabilities supports Berk’s new product development and the final component of its
progressive recipe for intelligent wiping solutions.

A

TODAY’S INTELLIGENT CHOICE
eflective of its success, Berk has been recognized on the Inc. 500 list as
well as five consecutive years on Inc. 5000, making the company a FiveTime Inc. 5000 Honoree. Published by Inc. Magazine, the Inc. 5000 is
an elite list of the fastest-growing private companies in America, ranked by overall
revenue growth over a three-year period, representing a network of entrepreneurial
leaders. Berk was also selected as a 2012 SmartCEO 100 Best Run Company,
and received the 2014 Sanitary Maintenance Distributor Choice Award.
With deep entrepreneurial roots and a strong emphasis on innovation, the
company’s range of products and capabilities have made Berk what it is today
— one of the largest global manufacturers of towel, tissue and disposable wiping cloths. It provides a full range of standard, custom and specialty wipes
serving the jan/san, industrial, healthcare, foodservice, automotive, electronics
and aerospace markets as well as developing new and innovative solutions for
niche markets.
Berk International’s new name and new logo signify a whole new Berk, with
capabilities to handle all customers’ wiping needs. What sets Berk ahead is its
flexible, customer-oriented approach of intelligent wiping solutions. Customers no longer have to choose between cost, quality and turnaround. With
a focus on customer satisfaction, advanced industry expertise and continual
reinvestment in leading-edge technology, Berk International is increasingly
positioned to become the preferred choice for customers seeking value and the
highest quality wiping products.
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Please visit us at ISSA Booth #2854
Visit www.berkwiper.com for more information.
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From DPA Buying Group:

New Buyer’s Guide
Available For Members
The DPA Buying Group’s 2016-2017
Buyer’s Guide is now available. The
guide showcases over 200 DPA suppliers. The guide is organized by industry
and product categories. It also includes
an alphabetical listing of suppliers; providing contact information to members.
In the coming weeks, each of DPA’s
distributors will receive copies of the
guide. The DPA Buying Group is a
North American buying and networking
organization comprised of more than
700 distributors and 200 suppliers to the
janitorial, industrial, safety, packaging
and restoration product industries.

Nexstep Commercial Products
Introduces MaxiRough®
Extra Wide Dust Pan
Nexstep Commercial Products now
offers its new MaxiRough® Extra Wide
Dust Pan.
The features include:
• sturdy plastic dust pan with extra
wide 14-inch opening;
• handle with hanger slot holds 15/16inch broom handle securely;
• provides molded ridges for broom
and brush cleaning; and,
• angled front edge offers maximimum
pick up and traps particles on pan.
Nexstep Commercial Products is the exclusive licensee of O-Cedar.
Contact customerservice@ocedarcommercial.com for more information.

Visit www.DPABuyingGroup.com for more information.

®

VOBAN
The professional way
to soak up and
clean up
mess and odor.
Instantly.

Fortified with
enzymes to help
eliminate odor!

Order today and
ask for it by name,
the original Voban®.

Frank Miller & Sons, Inc.
($/''$@:<$D<CKFlkj`[\L%J%1($.'/$)'($.)''
=Xo1.'/$+./$,,*nnn%`Z\d\ck%ZfdJkli^`j#D@+0'0(
46 — Maintenance Sales News — September/October 2016

Visit Us At ISSA Booth #4651

Morcon Debuts New Towel And Tissue
Systems At 2016 ISSA/INTERCLEAN®

NEW!

• Use for SCRUBBING & daily MAINTENANCE RQ9&7 WLOHÁRRUV
• Features SPECIAL FLARED TUFTING for corners
• VERY EASY TO INSTALL, REMOVE & CLEAN
• UNIVERSAL ÀWWRDOORVFLOODWLQJPDFKLQHV
• AGGRESSIVELYUHPRYHVGLUWIURPHEAVILY SOILEDÁRRUV
U.S. & INTERNATIONAL PATENT PENDING

VISIT US AT ISSA NORTH AMERICA - BOOTH #2145
THE MALISH CORPORATION
4260 Hamann Parkway • Willoughby, OH 44094
440.951.5356 • 800.321.7044 • Fax 440.951.0293
info@malish.com • www.malish.com

Morcon, Inc., with locations in New York and South Carolina, will debut the company’s products
from its premium Valay™ line at ISSA (Booth 4618.)
“The launch of the Valay Towel and Tissue Systems marks a new era for the 30-plus year company.
The complete systems boast durability, convenience and one-stop options for clients,” said the
company.
Joe Raccuia, owner and president of Morcon, will attend the conference and work the
floor alongside members of his team, including
Laura Morris (vice president of sales), the
daughter of the company’s original founder.
Also attending will be Mark Michalisin, vice president of business development; Scott Kern, regional
manager; and Chris Raccuia, plant manager for South Carolina. The booth will feature samples of the
Valay Proprietary Towel Dispenser, the Premium TAD towels and the 100 percent recycled fiber towels
that are dispensed one-at-a-time.
“The company has historically offered reliable, quality products, which it continues to do, but investments in efficiency and quality — as well as improvements in both plants — have allowed the
product line to expand, delivering more service and value,” said Michalisin.
“Understanding the changing away-from-home market — and the desire for superior quality, value
and sensitivity to user satisfaction — led Morcon to produce Valay product options that minimize waste
through pilferage protection, adjustable tension and less frequent changes.
“To answer the demand for consumer options and one-at-a-time dispensing, the Valay Towel is key.
It offers longer footage, which reduces changeover. The dispenser has a sleek design, adding sophistication in offices, higher-ed, commercial and food service environments.”
The company will launch a new website in October 2016.
Visit www.morcontissue.com for more information.

VISIT US AT ISSA BOOTH 4250 ʹ NEW DISTRIBUTORS WELCOME
See for Yourself The MeyerPakΡŝĨĨĞƌĞŶĐĞ








See our EXCLUSIVE Taco and Hot Wing Dividers
and our New SaladPaksΡ



Available in White, Black,
Recycled Kraft
Interior coated to prevent
wicking; web closed corners ʹ 8
point gluing for leak resistance
Kraft items FSC (Forestry
Stewardship Council) Certified ʹ
important for School and
Municipality business.
Kraft items coated with our
Patent-Pending Anti-Fingerprint
Coating, and made from 100%
recycled fiber, 85% post
consumer waste.
Black boxes double black
printed with heat resistant inks

Distributors ʹ
Drop by our
Booth and get a
Free $5
Starbucks Gift
Card!

Ask about our easy Free Freight
Minimums & other stock items!

SINCE 1907.
FC MEYER PACKAGING IS PROUD TO BE AN ALL-AMERICAN MANUFACTURER
Contact us!
Marketing@fcmeyerpackagingsales.com
203-644-1243

Visit Us At ISSA Booth #2751
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Three Decades Of Business:

Time To Celebrate For Xynyth Manufacturing Corp.
“Mike Tyson won his first world boxing title. Comet Halley reached the closest point
to the Sun. FIFA World Cup was held in Mexico. We Are the World (M. Jackson & L.
Richie) was honored by the American Music Awards. Nineteen eighty-six was a spectacular year in many aspects. It was also the first time that XYNYTH Manufacturing
Corp., appeared in the marketplace. Since then, the company has been experiencing a
successful top position in the ice melting industry,” said a company press release.
“The company has grown from the dreams of its president, Kevin Wice, to hold a strong
presence in Canada and the United States. It has come a long way since the business was
started, and officials at XYNYTH are really excited about the future as the company continues to assure consistent quality of products and excellence in customer service.”

Wise said, “XYNYTH representatives remain concerned about sustainability, and the environmentally
friendly concept comes along with the products to
serve customers across a range of industries. This includes retail, pet, automotive and commercial janitorial and industrial.”
To celebrate, XYNYTH has launched three new products: Winter Warrior Enviro
LEADer Icemelter™, specifically designed for green buildings; Winter Warrior
CMA Icemelter™, made from 100 percent Calcium Magnesium Acetate; and Arctic
CLEAR Windshield and Mirror De-icer™, a liquid spray de-icer for frozen surfaces
which is a new brand-solution for the automotive segment.

“XYNYTH representatives are proud of the
company’s history and this achievement is not
just a business intent occasion, but also it is a
perfect time to thank all the employees, customers and business partners who have helped
the company continually grow over the past
winter seasons,” said Wise.
XYNYTH was founded in 1986. The company is based in Vancouver, British Columbia,
and has warehouses located across Canada and
the United States.
For more information,
call
1-800-MELT-ICE
(635-8423)
or send an e-mail to
sales@xynyth.com.

Visit Us At ISSA Booth #460
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No Boundaries

We’ll Keep Breaking The Boundaries.
Where You Go After That Is Up To You.
Whether you clean one or multiple locations in a day, battery performance matters. And
when it comes to deep-cycle batteries, no one goes to the extremes of performance like
Trojan. Our full line of deep-cycle flooded, AGM, and gel batteries will take you to new
places you never dreamed possible.

800-423-6569 | +1-562-236-3000 | www.trojanbattery.com

Visit Us At ISSA Booth #1240

From U.S. Battery: Common Mistakes That Can Increase
Operating Costs For Battery Powered Cleaning Machines
quickly and efficiently. When batteries run down, however,
it can dramatically affect work schedules and overall operating costs. Often, the problem is not the batteries, but how
Battery powered cleaning machines are popular tools that they are maintained. Shortcuts and improper information on
allow janitorial and maintenance crews to get the job done how to maintain them can cause
mistakes that will
shorten battery life and
For Fresh Clean Air Indoors. Environmentally Safe, Non-Toxic
increase operating costs.
& Biodegradable. Absorbs Pollutants & Eliminates Odors.
Over the years, battery
manufacturers have seen
some of the worst battery
maintenance blunders
that can usually be
avoided with proper
training. With this in
mind, here are several
maintenance tips to keep in mind the next time
your batteries require service:
n Overcharging — When a battery is overcharged, it accelerates the corrosion of the positive plates and increases the amount of water loss
that occurs during charging. To prevent overcharging, make sure your battery charger is functioning properly, (sized correctly for the battery
set) and has a charge algorithm recommended by
the battery manufacturer. The best way to identify
overcharge is by taking specific gravity readings
with a hydrometer and comparing the values with
Air Sponge has been successfully utilized as an antidote for offensive odors
and fume pollution in a variety of large-scale commercial applications. Among
the manufacturer’s specifications;
others, it has been used in sewer gas treatment facilities, municipal bus and
n Undercharging — Operating a battery that
subway systems, commercial airlines, hotels, hospitals and the restoration of
isn’t
fully charged is common when vehicles
buildings damaged by fire and other disasters.
need to be put back into service quickly without
For use in Hotels, Hospitals, Commercial-Industrial
Buildings, Home, Office, Car, Boat, Camper, Garage.
adequate charge time. Unfortunately, this leads
Approved by the Asthmatic Association.
to progressive undercharge and hard sulfation
that can hinder charging and negatively affect
Delta Marketing Int’l., LLC
battery performance and life. The best way to
3 Matt Ave., Plattsburgh, New York 12901-3704
518-562-1633 • 800-926-1633 • fax: 518-562-1635
avoid undercharging is simply to make sure that
www.naturesairsponge.com
the charger has enough time to complete a charge
cycle. Verify your batteries are getting a full
Visit Us At ISSA Booth #5229
charge by periodically checking the specific
By Fred Wehmeyer, senior vice president
of engineering at U.S. Battery Manufacturing
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gravity of the cells with a hydrometer. If the batteries have
fully charged specific gravity readings, as specified by the
manufacturer, the machine is ready for use. When specific
gravity readings are low and variable at the end of a normal
charge, regular equalization charging should be used to balance the cells and fully mix the electrolyte to avoid electrolyte stratification;
n Battery Storage — Another very common mistake is
storing a cleaning machine with its
lead-acid battery(s) in a discharged
state. Similar to undercharging a battery, leaving batteries discharged for
a long period of time can also cause
hard sulfation. In addition to sulfation
problems, when batteries are stored
in a discharged state in cold climates
the electrolyte in the batteries can
freeze and damage the battery. By
fully charging batteries before they
go into storage and boosting every 60
days, you'll prevent sulfation and freezing related problems;
n Under Watering — The most basic and important
maintenance procedure for flooded lead-acid batteries is
often the one that is most commonly ignored. When batteries
are charged, gassing of the electrolyte causes water loss
through electrolysis. While this gassing is completely normal and actually beneficial to the batteries, the water lost
must be replaced to prevent damage to the battery plates.
Most manufacturers recommend watering every 30 days and
never allowing the electrolyte to fall below the tops of the
plates. Follow your manufacturer’s recommendations for
watering procedures to ensure proper maintenance;
n Over Watering — While watering is extremely important to the battery, it is also important to add the correct
amount of water. By over watering, you can cause electrolyte to overflow from the cells and spill out of the battery.
This results in dilution of the electrolyte that diminishes the
battery’s performance, and causes corrosion of the vehicles’
metallic components. Over watering often occurs when
water is added to batteries that are not fully charged. Over
watering can also occur when floor machine owners utilize
single point watering systems with unregulated flow or defective filling components. During this maintenance process,
ensure you are following the battery and watering system
manufacturer’s recommendations and check fill levels periodically to assure proper
watering system operation; and,
n Deep Discharging — Trying to get every last bit of
power out of your machine’s
batteries is never a good idea.
Higher depth of discharge levels can dramatically shorten
battery life and will result in
having to purchase batteries
more often. Battery manufacturers recommend charging at
the first available opportunity
and giving the batteries a full
charge whenever possible.
Knowing how to avoid some
of these common mistakes can
dramatically improve the performance of your batteries.
While some may think these are
small issues, making these
maintenance mistakes can, in
some instances, more than double your annual operating costs.
So to ensure costs are kept low
and your floor machines are
ready for action, keep your batteries properly maintained.
Visit www.usbattery.com
for more information.

ISSA BOOTH #2645

From Meterpak:

From Microfiber And More LLC:

Premeasured Products
In Water Soluble Pouches

Divided Mop Bucket
With Side Press Wringer

Meterpak Inc., has been manufacturing products in water soluble pouches for almost 30
years. It has one of the largest offerings
with over 25 different products.
For the industrial and institutional
markets, Meterpak offers a variety of
laundry products, hard surface cleaners,
neutral cleaner, neutralizer conditioner,
glass and stainless steel cleaner, disinfectants, pot and pan, holding tank deodorizer, and septic treatment products.
“Premeasured products in water soluble pouches combine proportioning accuracy with ultimate simplicity,” said
the company. “It provides convenient, cost effective solutions without the use of a dispensing device, and eliminates spills and overuse. The compact light packaging reduces shipping, handling and storage costs.”

Microfiber and More LLC has introduced its Divided Mop Bucket with Side Press Wringer.
“It’s impotant to always mop with clean solution.
The mop bucket from Microfiber and More LLC
separates cleaning solution from dirty water. It’s designed to be used with all types of mops. This includes tab-style flat mops and microfiber tube
mops,” according to a press release.
The mop bucket also features a molded-in bucket
divider with large compartments for clean solution
and dirty water.
The company said, “Stop spreading dirt. The Divided Mop Bucket Systems will help restore and
keep floors clean and safe. They are top ranked for
easy care and use.”
Contact info@microfiber4sale.com for more information
on the company’s Divided and Double Bucket Mops Systems.

Ream contains unique
citrus scented graules
that clean and maintain
drains. This thermochemical drain line
opener and maintainer
destroys the main
causes of slow moving
and blocked drains (hair,
soap scum & slime);
therefore, it eliminates
many other debris from
also becoming tangled,
matted, and trapped.
Simple and safe to use in
pipes 2” or less. pH 14

Stop by our booth
at the 2016 ISSA Sh
ow
to see our full line
of fine products.
BOOTH: 504

2

Kansas City, KS 66106
800.423.9861
www.performmfg.com
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Visit www.meterpak.com for more information
or visit booth No. 356 at ISSA/INTERCLEAN®.

LET US
DO YOUR
HARD WORK
With professional installers based throughout the United States
and Canada, CCI has plenty of experienced teams in place who
are ready to install, service and maintain your equipment on
regional and national levels.

Specializing in equipmet installations and service
Professional technicians based throughout
the United States and Canada
More than 20 years of experience and growing

See Us At ISSA Booth # 2656

Our Best Just Got Better!

O-Cedar Commercial’s MaxiPlus®
Professional Angle Broom Has
Been Completely Redesigned!
• 20% Wider 14" Sweeping Surface
• Sturdier, Thicker Handle
• 95% Rec
Recycled PET Fiber in
a Solid One-Piece Bloc
Block
• Deeper Thread Insert to Prevent
Breaking of Handle Tip
• Printed Slip Gr
Great for Cash ‘N Carry

ocedarcommercial.com
1450 W. Ottawa Road
Paxton, IL 60957-0071

customerservice@ocedarcommercial.com
#91351
or call us toll free at

800-252-7666

See us at ISSA booth 3106
Nexstep Commercial Products
exclusive licensee of
O-Cedar Commercial® Products

QuestSpecialty

Showcasing Short-Run Private Label Specialties At ISSA
In addition to its line of branded facility maintenance specialty products, QuestSpecialty
Corporation will showcase its private label capabilities at the 2016 ISSA Show.
“As a single-source manufacturer, QuestSpecialty has the
ability to meet short-run needs of specialty niche formulations and create custom formulations in low minimums for
private labeling,” said the company.
“Distributors are becoming more interested in carrying private label products for a variety of reasons,” said Alex Pratt,
director of technical services at QuestSpecialty Corporation.
“As distributors enjoy a healthy profit margin and no brand
competition with private label products, their customers are
experiencing the value proposition of a high performing
product with a good price point. Private labeling is a win-win
situation.
“Most attractive is the ability for distributors to have their name on specialty niche products to meet highly specific needs.”
According to QuestSpecialty, “As non-traditional suppliers continue to enter the marketplace and margins on commodity products shrink, distributors need to consider strategies
to offset the margin slide and lead to new and profitable growth within their existing account
base. Selling specialty products, especially under a distributor’s exclusive brand, can do

that by adding additional line items per order and increased gross margin per delivery.
“Some of QuestSpecialty’s 400 different specialty products include bio-pesticide
LIGHTS OUT Bed Bug Killer, which is EPA 25(b) exempt
and has third party effectiveness verification; LIQUEFIRE
Anti-Icing Agent which prevents the bonding of snow and
ice to surfaces and goes where no granular can go; and CARBON-OFF!, a ‘must-have’ carbon remover for commercial
kitchens and cafeterias.”
The company offers custom formulation and packaging
for niche marketing. Company chemists can create the
product and the company’s graphics department will design labeling.
“We have one customer who sells a specific product to a
high-end retail segment,” said Pratt. “We designed a distinctive label to solidify the brand
identity, which has become extremely strong. In fact, it is the only product recommended
by a popular television show connected to the industry.”
QuestSpecialty Corporation manufactures over 400 different products, with most of them
available for private label, including aerosols (2 oz. to 24 oz.) and liquids (3 oz. to rail cars).
Custom packaging is also available reflecting standard acceptable case packs.
Visit www.questspecialty.com for more information.

THE BETTER CHOICE. SINCE 1948.
German quality sprayers and cut-off machines

CLEANLine

German Quality
German Engineering

We applied our 60+ years of
experience with sprayers for
horticulture and agriculture to
produce the best spray and foam
applicators for the cleaning and
sanitation industry.

One-hand Sprayers, Pressure Sprayers, Backpack Sprayers, Foaming Sprayers.
Designed and Manufactured for Cleaning and Disinfection.
Contact Tim Leahey at tim.leahey@SoloUSA.com

Visit Us At ISSA Booth #2209
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Visit Us At ISSA Booth #2844

Phone: (757) 245-4228

The Bona SuperCourt™ System is a full care and maintenance system
UIBU JT EVSBCMF BOE TBGF GPS TDIPPMT 'SPN mOJTIFT UP NPQT BOE
cleaning pads, the Bone SuperCourt™ System is a one-stop solution
UPDBSJOHBOENBJOUBJOJOHBUIMFUJDnPPST
Be sure to visit the Bona booth at ISSA, located at
space #2061 for more information and live demos!
Visit bona.com for more information.

bona.com

Millie Boss, Jan/San Pro, Retires From Compass Minerals After 33 Years
A press release from Compass Minerals said, “Millie Boss has long been synonymous
with the Safe Step® Pro Series® brand of ice melters, as well as the penguins that symbolize
the product line. During her 33-year Compass Minerals career, that ended when she retired
July 29, Boss became known as the face of Safe Step®.”
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WALL MOUNTED
DISPENSER

• Provide accurate dilutions
• Prevent toxic spills
• Eliminate mixing mistakes
• Reduce chemical waste
• Increase end-user safety

Contact Us For Your
Custom Solution Today!
+1.800.759.7090 • www.rdindustries.com • sales@rdindustries.com

“She’s beloved, and she will be missed,” said her former boss, Michael Ross, national
jan/san sales manager. “Millie sincerely cared about our customers, and dozens of them
would stop by to see her at ISSA. Many of their children and grandchildren grew up with
toy penguins from Millie. She always remembered their names and stories, and anyone who
ever met Millie certainly remembered her.”
Boss joined Compass Minerals in 1984 as an
administrative assistant at the Kenosha, WI, manufacturing plant. She held several positions with
increasing responsibilities during her tenure.
When Boss retired, she served as the sales support specialist in the jan/san division. Her duties
included sales support for Ross and independent
sales representatives, maintaining and monitoring jan/san buying group programs, customer
service and representing Safe Step® Pro Series®
at industry trade functions.
In her retirement, Boss plans to return to the
Louisville, KY, area, where she grew up, to be
closer to family and friends. Boss will join the
company Thursday, October 27, where she will
be a guest of Compass Minerals at the 2016
ISSA/INTERCLEAN.
“I have always enjoyed the relationships I deMillie Boss
veloped with customers over the years — not
just on a business level, but as friends. I will miss everyone, but I am looking forward to
the life of a retiree,” said Boss. “I appreciate the opportunities I was given at Compass Minerals, and am extremely grateful to all of the colleagues who helped me along the way.”
For more information about the Safe Step® Pro Series® line of ice melters, contact Stuart
Robertson, sales support specialist. He joined Compass Minerals as a customer service representative in 2015. Since then, he has worked with customers, participated in special projects and has responsibilities in the pricing group. Previously, Robertson held sales and
management positions in the boating and marine industries.
The Safe Step® Pro Series® family of ice melters is sold exclusively through jan/san
professionals. The company offers ice melters — from value blends to two U.S. EPA-certified Safer Choice products.
Visit www.nasalt.com/products-applications/deicing/janitorial-sanitation/
for more information on the full product line.

New Personnel At TCD Parts
TCD Parts Inc., has hired Richard (Dick) Heithoff as business development manager.
Heithoff has experience in the chemical and maintenance industry, having owned Total
Management Systems (TMS), in the Chicago, IL, market and
surrounding states for over 30 years.
TMS was sold to Cintas Corporation, and Heithoff then consulted with chemical companies for several years before joining
TCD Parts Inc., which is a supplier for the commercial dish machine marketplace.
TCD Parts Inc., has also appointed Greg Gildea as regional
sales representative for the eastern United States. Gildea has
expertise in the jan/san, warewash and laundry industries.
His past experience has been with Ecolab, Diversey and,
most recently, Daley International. Gildea has also begun his
own independent rep company and, along with TCD Parts
Inc., is representing a number of chemical manufacturers.
Visit www.tcdparts.com for more information.

Richard (Dick) Heithoff
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Greg Gildea

From Zenex International:

From Nyco:

Pro-biotic Odor Eliminating
Aerosol Technology

Marble & Stone Cleaner Restores
Natural Beauty Of Stone

“Zenex International has brought pro-biotic odor eliminating aerosol technology to the
USA. Air Odor Eliminators are now available in foggers, metered, and hand-held aerosols.
“This technology is the newest addition
to our vast line of branded and private
label products. This blend of effective
micro-organisms is recommended for
eliminating odors, maintaining odor-eliminating effects on surfaces long after cleaning, creating a positive micro climate
inside the room, and penetrating and protecting the spaces people can’t touch or
see,” said the company.
Representatives from Zenex International said they look forward to discussing
any new projects to help grow aerosol,
hand cleaner, industrial wipe and liquid
needs. The company’s ISSA/INTERCLEAN® booth is No. 1863.
Visit www.zenexint.com for more information.

“Nyco Products’ Marble & Stone Cleaner is a free rinsing pH neutral cleaner for use on
all marble and stone surfaces including floors and counters. It contains no harmful acids
or alkali to harm and dull surfaces. Concentrated Marble &
Stone Cleaner safely removes dirt and soil, restoring the natural beauty of stone. It is excellent for both hard and soft
water conditions, and leaves no sticky residue behind,” according to a press release.
Marble & Stone Cleaner is sold in F-Style quarts and gallons, and is one of 10 professional items in Nyco’s Total Floor
Care retail program. The company said the distinctive blue
bottles and high-impact label design help to build brand
awareness with repeat sales.
Nyco’s Total Floor Care Program is a comprehensive line
of cleaning, finishing, restoration and stripping formulations
for vinyl linoleum, no-wax, terrazzo, marble and wood floors.
Nyco Products Company is a privately owned manufacturer of national cleaning brands and a distributor of private
branded chemicals used in the sanitary maintenance, industrial, institutional and other specialty cleaning markets.
Visit www.nycoproducts.com for more information.

Carolina Mop Manufacturing Co.
"By Test - The Best Mops Made"

www.carolinamop.com
E-mail: info@carolinamop.com
Toll Free: 1-800-845-9725
Fax: 1-864-225-1917
P.O. Box 5072 Anderson, SC 29623

New Products:
Hand Pads
Floor Pads
Utility Pads
Trash Cans
Trigger Sprayers
Dust Pans
Microfiber Dust Mops
WET MOPS

BROOMS

BRUSHES

SQUEEGEES

MOP BUCKETS

Cut-end, Screw Connector, Looped-end

SPECIALTY PRODUCTS

DUST MOPS

FRAMES & HANDLES

Deck Mops, Sponge Mops, Wedge Mop

Launderable and Disposable

Metal, Plastic, Threaded & Tapered

Carolina Mop Manufacturing Co.
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Visit Us At ISSA Booth #5335

Intercon Chemical Company

Booth 1637

Now available, Clearly Better
by Intercon presents OmniPod™
Touch Free Foaming Dispenser
and Manual Foaming Dispenser.
The Clearly Better OmniPod™ Foaming Hand Hygiene
Program includes Foaming 62
percent Alcohol Hand Sanitizer;
Foaming Alcohol Free Hand Sanitizer; Foaming Pear Hand Wash;
Foaming Antibacterial Hand
Wash; and Foaming Body Wash.
It is ideal for proper hand
washing in today’s work environments with a revolutionary design and unprecedented simplicity.
• Compact, contemporary design;
• Change-outs that are fast, easy and recyclable;
• ADA compliant.
Shaping the Future of Hand Hygiene™
(www.interconchemical.com). Visit ISSA booth No. 1637
to see, “The Clearly Better Foaming Hand Care Solution!”

Compass Minerals

Booth 2642

Compass Minerals, headquartered in Overland Park, KS, is
North America’s leading producer of deicing minerals. It’s also a
leading salt producer in North America and the United Kingdom.
For jan/san professionals, Compass Minerals offers the Safe
Step® Pro Series® brand of ice melt products. The Safe Step
line uses a variety of ingredients and blends to meet maintenance professionals’ varying needs for price and performance,
creating a “Good, Better, Best” approach to melting ice. The line
also includes two products that have received the EPA’s Safer
Choice certification.
Call 877-462-7258 or visit
www.SafeStepProSeries.com.

von Drehle Corp.

Booth 4452

The von Drehle Corporation has announced
its new Elegance™
line of premium towel
products.
von Drehle’s new
Elegance™ line of
Premium TAD products
is the perfect solution for high-end markets such as front office spaces, upscale restaurants or anywhere a premium
towel is needed.
Through Air-Dried (TAD) technology is a process by which a
sheet is dried by passing air through it, as compared to the
conventional dry or wet crepe paper machine process which
uses heated dryer rolls. This TAD process results in a softer,
stronger and more absorbent sheet.
Available in a variety of hardwound
roll towels and folded towels.

EPA -Certified
Safer Choice
Products

Visit www.vondrehle.com for more information.

Bar Keepers Friend

RD Industries

Booth 4226

Booth 4028

RD Industries’ new Portable Dispensing Unit—Foamer allows you
to apply chemical as a foam directly to the
surface you wish to clean. No need to
mix, agitate and apply. Simply attach
water source to the dilution gun
fitted with the foaming device, attach the dilution gun to chemical
bottle and you’re ready to go.
Utilize the foamer attachment directly on the gun of the Portable Dispensing Unit or use the optional wand to
clean vertical, hard-to-reach or large surfaces. Using a fan effect instead
of a traditional stream to
produce foam results is in
one of the best solutions
on the market that does
not use compressed air.
Visit
www.rdindustries.com.

Haviland Corp.

Booth 2842

Kleenrite Equipment

Booth 3445

Aqualir Pro™ was developed with specially compounded
pure premium Natural Rubber for applications where heavyduty impact and wear resistance in harsh real world environments
is required.
Aqualir Pro™ offers outstanding resilience, strength and resistance to cutting, tearing and abrasion. Aqualir Pro™ is custom
engineered in a sterile environment, using a homogeneous mixing
method. Every batch is
tested to meet specifications with an accuracy of
.01mm with stringent dimensional control. Tensile
and ozone testing is also
conducted on each batch. Certifications include REACH, RoHS,
PAH and CE.
With more than 40 years’ experience in manufacturing blades
for sweeper/scrubber machines and more than 70 years’ experience in working with different rubber compounds; Haviland Corporation has used this expertize to develop Aqualir Pro™.
Manufacturing squeegees is not just a small facet of Haviland’s
business; it’s Haviland’s main business.
Visit www.havilandcorp.com.

Introducing the new KleenRite® Halo with the durability and
quality you’ve come to know and
trust from KleenRite® now in a rotary extractor. The KleenRite®, Halo
is equipped with five self-leveling
cleaning heads and jets ensuring the
deep clean that is desired. KleenRite® has an innovative design featuring an adjustable positive locking
gear handle, detachable edging tool
and easy maneuverability of hoses,
690 passes per minute and selfpropelled design. The Halo will reduce time and fatigue.
Being family owned and operated only in the USA; KleenRite®
is continuing to provide you with
the quality and reliability you have come to trust over the past
43 years.

Dirt Killer Pressure Washers

Carolina Mop

Booth 866

Kranzle’s new K1122TST replaces the K1120 and K1120T, featuring an improved AZ Kranzle pump
as well as total-stop capability. Now
when you let go of the trigger, the
pressure washer shuts off, saving
wear and tear on the pump and
motor.
Another major difference is a
new, more rugged one piece frame.
This makes the K1122TST more
durable and easy to repair. The 110volt, 15 A, electric cold water pressure washer can be plugged into
any standard household circuit and
produces 1,400 PSI at 2 GPM.
The unit comes with a Dirt Killer rotary nozzle for maximum
cleaning performance, as well as a Variojet nozzle for low pressure soap application and high pressure rinse. Standard features include a hose reel with 50 feet of high pressure hose and
a ground fault interrupter for safety.
Call 800-544-1188 or email info@dirtkiller.com.
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Why go with less when you can go with the best!
Visit www.kleenritemfg.com.

Carolina Mop offers products which include hand pads,
floor pads, utility pads, trash cans, trigger sprayers, dust
pans, microfiber dust mops and microfiber wet mops.
The company also makes a full line of mops, brooms, dust
mops, handles, squeegees, hardware, frames and plastic
products.
Established in 1945, Carolina Mop is a full line manufacturer
of quality products with a dedication to excellent service.
Contact: Carolina Mop Inc., Phone: 800-845-9725;
Fax: 864-225-1917. E-mail: info@carolinamop.com;
Visit www.carolinamop.com.
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A systematic approach to chemical dilution

UNIQUE

FLEXIBLE

SAFETY

Patented design
eliminating the need for
metering tips

Dilute multiple
chemicals from one
single proportioner

Secure chemical
cabinets and color-coded
pictograms

Contact us to discover the entire ECO RANGE of chemical dilution systems

1 913 9564909

www.brightwell-inc.com

@Brightwell_disp

Brightwell Dispensers Inc

A Bright-Tech Investments Company

SCA

Booth 1449
The Tork EasyCube™

Historically, facility cleaning staff completed tasks
such as restocking bath tissue, refilling soap dispensers
and managing supply orders
through manual checks —
stall by stall. Thanks to innovative IoT technology, such as
the Tork EasyCube™ Intelligent Restroom system, companies
have taken the guesswork out of determining which dispensers
are empty.
Tork EasyCube is a smart restroom solution that uses sensors
to transmit real-time data from dispensers to a Web application
on a desktop or mobile device. The system not only monitors
restroom visitor traffic and product levels, it also generates consumption reports that help you identify trends and predict ordering patterns.
Tork EasyCube helps facility managers efficiently manage
restroom upkeep by eliminating restroom complaints and addressing supply issues before they arise.
Visit www.torkusa.com.

Americo Manufacturing

A SMART & RESPONSIVE
Jan/San Mobile App
Americo takes the guesswork out
of floor pad and mat selection by introducing an innovative tool that provides
immediate consultation, backed by the
latest methods and advice from leading
experts in the jan/san industry.
The Floor Pad Selector Guide offers
recommendations based on the user’s
own requirements, such as floor type,
application, floor condition, equipment
and finishes. The selector guide also allows the user to switch views from diamond to traditional floor pads for
product and method comparison. The
app’s Mat Selector Guide displays recommendations based on placement
(market segmented), mat type, foot traffic, and more. Other components
include access to teaching tools, product details for instant sharing, an
environmental calculator, educational videos on sustainable solutions,
and an exclusive inside tour of Americo’s production plant. This app is
multilingual-based. Version 1 features English and Spanish. A free download is available for Android and soon for Apple — plus, it’s FREE!
Visit www.americomfg.com.

Golden Star, Inc.

The Gift Sales Co.

Booth 3616

Booth 2427

Morgro, Inc.

Booth 1850

Morgro’s Sno-Plow
ice melter is formulated
to meet those situations where maximum
performance as well as
pricing demands are
critical. The product is a
combination of sodium
chloride and magnesium chloride. SnoPlow works in temperatures as low as -27º F.
Each particle of Sno-Plow is coated, not blended, with magnesium chloride, creating product uniformity and efficiency. Also,
the inhibitor in Sno-Plow’s Liqui-Fire™ melting enhancer helps
reduce corrosion on exposed metals.
Sno-Plow is safe to use on concrete and will not harm trees,
shrubs or other vegetation when used as directed. It’s also safe
on carpets and floors, leaving no oily residue. Sno-Plow’s green
colored granules reduce the possibility of over-application. The
product comes in a wide variety of packaging sizes.
Other Morgro ice melter products include: Ice Fighter Plus,
Cal-Melt and Deep Thaw.
Visit www.morgro.com for more information.

QuestSpecialty Corp.

Booth 2645

10-Liter Microfiber Charging Bucket

Among the wide variety of janitorial supplies available from
The Gift Sales Co., is the 12-inch, 20-gauge metal dust pan. The
product, manufactured in the USA, is made with one-piece reinforced construction and is powder coated. A single pack contains 1 dozen, while 50 dozen are available per pallet.
The Gift Sales Co., is located in Wichita, KS, the center of the
continental United States, for more reasonable freight rates and
shorter delivery times.
Visit www.giftsalescompany.net or
call 1-800-992-0181 for more information.

Zenex International

Booth 1863

New From Zenex International:
Aerosol Paints And Primers
Zenex International has announced the addition of aerosol
paints and primers to its line of branded and private label products.
These enamel paints are available in most popular colors. The
company’s low minimums for private labeling, and the quickest
turnaround on shipping, make Zenex International the right
choice for aerosol
paints and primers. A
complete list of colors
is now available at
ISSA/INTERCLEAN®
booth No. 1863.
Representatives
from Zenex International look forward to
discussing any new
projects to help grow aerosol, hand cleaner, industrial wipe and
liquid needs.
Visit www.zenexint.com for more information.

Methodology in cleaning is crucial to limit cross-contamination
between patients in a hospital setting. The use of charging buckets, separating clean and contaminated solution and products, is
one way to help achieve this goal.
The 10-liter charging bucket is the perfect solution for keeping
clean and used microfiber cloths and pads apart and sorted by
area of use.
The clear plastic lid also keeps splashing and debris contamination to a minimum. Just one more way Golden Star helps customers achieve a cleaner tomorrow.
Visit www.goldenstar.com.

Having the right niche products, combined with exclusivity,
make it easy to approach different departments in a customer’s
facility.
QuestSpecialty offers more than 400 different specialty products including: bio-pesticide LIGHTS OUT Bed Bug Killer, which is
EPA 25(b) exempt and has third-party effectiveness verification;
LIQUEFIRE Anti-Icing Agent, which prevents the bonding of snow
and ice to surfaces and goes where no granular can go; and CARBON-OFF!, a “must-have” carbon remover for commercial
kitchens and cafeterias.
Most of these products can be private labeled in low minimums.
Visit www.QuestSpecialty.com.

Kissner Group

Briarwood Products

Booth 4816

Kissner would like to introduce its new Ice Melter,
one that has no bells, no
whistles, just results! Once
again, Kissner delivered on
its customers’ requests…
Brown Bag™ Ice Melt for
the “everyday worker,”
who simply wants results
without all the fuss and
muss!
From the design of the
packaging, to the formulation…Kissner gives its
customers exactly what
they asked for: A hard working economical brand!
Brown Bag™ Ice Melt is Kissner’s answer, from economics
to performance, with a pure message: “Why complicate it? With
Brown Bag™, the message is simple and true, this one is for
all those customers who want to cut through the noise and simply get the job done!”
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Contact Kissner today at www.kissner.com.

Booth 1962

Briarwood Products has released a new Microfiber Surface
Cleaning Mop in 18-inch and 24-inch sizes. The mop features
a strong molded case and two super-aggressive Velcro® strips
that securely hold pads in place for heavy-duty cleaning.
The wide base provides flexibility to reach under furniture
and equipment with ease. Streaking is eliminated because the
mop maneuvers evenly over the floor. The versatile mop accepts
any standard threaded handle.
Visit www.briarwoodproducts.com
or call 800-266-1680 for more information.

EXCLUSIVE PRO-BIOTIC ODOR ELIMINATOR
AEROSOL TECHNOLOGY

NOW AVAILABLE IN THE USA!

FOGGER • METERED • HAND HELD

ZENEX INTERNATIONAL IS PROUD TO ANNOUNCE NEW ITEMS
TO OUR FAMILY OF PRODUCTS.
THIS REVOLUTIONARY, EXCLUSIVE TECHNOLOGY IS THE NEWEST
ADDITION TO OUR VAST LINE OF BRANDED & PRIVATE LABEL PRODUCTS.

DON’T JUST MASK IT,
ELIMINATE IT WITH EXCEPTIONAL AIR!

Excited to add aerosol paints to our offering of products.

The unique blend of effective
micro-organisms is perfect for:
• Eliminating Odors
• Maintaining Odor-Eliminating Effect On
Surfaces Long After Cleaning
• Creating A Positive Micro Climate
Inside The Room
• Penetrating and Protecting The Spaces
<RX&DQ·W7RXFK2U6HH

Most popular colors are available for private label and
Zenex branded sales.
A complete list of colors is available at

ISSA BOOTH #1863
One Zenex Circle • Cleveland, OH 44146
866-217-5100 • fax 440-786-7233 • www.zenexint.com

The Safety Zone

Booth 4006

The Bullen Companies

Booth 2420

Microfiber & More LLC
Microfiber & More LLC offers
the complete microfiber cleaning
system to eliminate cross-contamination. Clean 15,000 feet of
hard surfaces with less than 1.5
gallons of solution, and reduce
chemical use with “Pre-Treat”
mop system.
Good for touchless cleaning of
floors, walls and other hard surfaces.
The cleaning system features compact,
easy-to-use and care-for design. Includes: cart with buckets, tool
holder basket, color-coded
mops, color-coded cloths,
high duster and hand
trowel pad system.

Introducing The Strongest RTU Peroxide
Product On The Market!

PERFECT-O2 is a multi-purpose cleaner with
oxygenated peroxide and fortified with high performance solvents and surfactants. This blend
of oxygen-boosted surfactants and cleaners safely
cleans and degreases tough soils. PERFECT-O2 is
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Contact info@microfiber4sale.com for more information.

T R U E CO U N T

Universal Business Systems

Booth 1670

Royal Paper Inc.

Booth 2057

Powr-Flite

Booth 2362

Experience All The Benefits Of A Fully
Integrated Distribution Management System
Universal Business Systems’
Synergy Suite is a complete software solution that has all the tools
needed to power a distribution business. Synergy sets the standard for
flexibility, real-time functionality and
ease-of-use by being fully integrated, allowing data to be shared
securely across its various systems that include:
• ERP/Business Management Tools for sales, distribution and
logistics;
• True Mobile Responsive eCommerce with up-to-date pricing
and order building, vendor managed inventory, and more;
• Fast, real-time customer data and productivity analysis; and,
• Sales, purchasing and rebate tracking, and more.
Synergy runs online and the Web browser on a desktop or mobile device is all anyone needs to use this innovative software.
Users can easily access data from any device, anytime and anywhere.
Call 908-725-8899 or visit www.ubsys.com.

Lambskin Specialties

Booth 3242

Royal Paper Inc. has the ability and commitment to provide
quality products and exceptional service.
Royal Paper has high-speed paper converting machines
with the capability to manufacture and package all sorts of
sizes and counts. With a highly-aggressive sales force situated in Southern California, Royal Paper’s products are thoroughly distributed, both domestically and internationally.
For more information, call 1-800-258-9007
or visit www.royalpaper.us.

EES, Inc.

Two micro fiber cloths that really clean up. The 16-inch x 16inch Micro Fiber Cleaning Towel MPC-PC256 is a two-sided cloth
that will clean and polish most surfaces. One side features a basket weave for the tougher dirt, and on the reverse a terry clothlike feel for cleaning and polishing.
The Micro Drying Towel MFT-1021 is a 15-inch x 23-inch double-sided drying and polishing microfiber towel that will leave a
dry, polished finish on most surfaces. This machine washable
multi-use, large towel will soak up a load of water, dry and polish
expensive paint jobs, as well as dust and dry any smooth surface. Used in car washes, auto detailing, car dealerships, RVs
and boats, spas and health clubs — these cloths are winners.
Visit www.lambskin.com.
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Booth 3404
We’ve all heard it before…
“Nothing is getting my grout
clean.” With EES’s New Grout II,
now you have the answer!
New Grout II is a powerful,
ready-to-use grout restorer. This
concentrated product may be
used undiluted for severe encrustation of scale, deposits and
alkaline matter; or diluted with
water for economical removal of
hard water formation of soap
scum, corrosion, lime build-up
and mortar spatters.
New Grout II restores grout
to its original color in 30 to 60
seconds, with very low odor.
Low minimum private label options are available in quarts and
gallons.
Visit www.eesatl.com.

Thirty years ago, the first Powr-Flite floor machines rolled off
our assembly line in Fort Worth, TX. We’ve grown quite a bit since
then, but one thing hasn’t changed — we count on expert distributors like you to take our products to cleaning professionals
across the country.
That’s why we’ve made it easier than ever to buy Powr-Flite
equipment. Stop by ISSA Booth #2362 and learn about our new
“NO COMMITMENT” distributor program:
• No hassle, no minimum orders, no annual volume requirement;
• Lower distributor pricing on our complete line of equipment,
accessories and parts;
• Factory-direct advantage — we stock all equipment and
parts so most orders ship the same day;
• Win a Powr-Flite shopping spree at the booth or visit
www.Powr-Pros.com.
Also call 800-880-2913 for more information.

Magnolia Brush

Booth 4002

Manufacturing quality brooms a n d b r u s h e s
since 1907, we carry a complete line of floor brushes,
garage brushes, brooms, dust mops, wet mops,
squeegees, wire scratch brushes, as well
as microfiber cleaning products.
Stop by ISSA Booth 4002
and see all of the products we
have for the janitorial industry.

Power You Can Depend On!

Your Job Will Not Wait, Neither Should You.
U.S. Battery has a full line of AGM batteries in stock for Floor Machine
applications. Big or small there’s no job our products can’t tackle.

VISIT US AT ISSA CHICAGO BOOTH #442

WWW.USBATTERY.COM

Whink Products Company

Booth 1971

Whink Lime & Rust Remover is a professional strength cleaner sold in 32-ounce
ready-to-use bottles. Whink Lime & Rust Remover outperforms other leading competitors
by a wide margin — in cleaning efficacy, effort
required and time.
Lime & Rust Remover complements
Whink’s market-leading liquid Rust Stain
Remover. Use Lime &
Rust Remover when
water conditions result in both lime scale
build-up and rust
stains. Rust Stain Remover is best used for the effortless removal of rust stains on white porcelain
fixtures, colorfast carpeting and fabrics.
Both products are safe for all plumbing and
septic systems.
Visit www.whink.com.

Superabrasive

Booth 4210

The planetary LAVINA B36G-S burnisher, manufactured by
Superabrasive, is possibly the most efficient and versatile burnisher on the market. This unique hybrid machine can be used for
everything from deep floor cleaning and restoration, to daily maintenance of polished concrete, natural
stone, terrazzo, overlays, VCT, resin
floors and more.
With its large 36-inch footprint,
three 14-inch heads and forced
planetary drive, you
will get your job done
much faster.
Machine features of the LB36GS include: a low profile base for cleaning and polishing under
racks and shelving, propane-powered Kawasaki engine, superior dust collection and water spray system for dry and wet applications, and built-in weights. Recommended tooling —
ShinePro diamond screens for aggressive cleaning and ShinePro diamond pads for polishing, daily maintenance and periodic
burnishing.
Visit www.superabrasive.us.

Perform Manufacturing

Booth 5042

Haviland

Visit
www.performmfg.com.

Expanded Technologies

Booth 4840

Clear Sleeve Sliders From Expanded Technologies

“Haviland Corporation began manufacturing concrete, paving,
and epoxy squeegees more than 35 years ago. With advances in
types of epoxies, asphalts, emulsions, and bitumens, the company became aware of the need for a squeegee that could be
used safely and efficiently with hot applications. The Sahara
Squeegee meets that need,” according to a press release from
the company.
The blade is a hybrid rubber that offers flexibility, malleability,
clarity, temperature resistance and water resistance.
“The Sahara Squeegee blade remains stable up to 478°
fahrenheit, and has a low reactivity with chemicals.
“The hybrid blade is resistant to ozone and UV attacks, and
has excellent tensile and tear properties at high temperatures.”
The Sahara Squeegee is available as a flat blade or with six
different serration depths.
Visit www.havilandcorp.com for more information.

Nyco Products Company

Booth 549

Clear sleeve sliders prevent damage to carpet normally caused
by moving furniture. The transparent, flexible sleeve securely
forms to the size and shape of chair or table legs, whether they
are round or square, eliminating the need for adhesive.
The low-friction slider tip keeps legs from snagging on carpet
and makes furniture slide more easily, reducing strain on furniture
joints.
Visit www.expandedtechnologies.com.

Morcon

Booth 4618

Marble & Stone Cleaner
Restores Natural Beauty Of Stone
Nyco Products’ Marble & Stone Cleaner
is a free rinsing, pH-neutral cleaner for use
on all marble and stone surfaces, including
floors and counters. It contains no harmful
acids or alkali to harm and dull surfaces.
Concentrated Marble & Stone Cleaner
safely removes dirt and soil, restoring the
natural beauty of stone. It’s excellent for
both hard and soft water conditions, and
leaves no sticky residue.
Marble & Stone Cleaner is sold in FStyle quarts and gallons, and is one of 10
professional items in Nyco’s Total Floor
Care retail program. The distinctive blue bottles and high-impact
label design help to build brand awareness with repeat sales.
Nyco’s Total Floor Care Program is a comprehensive line of
cleaning, finishing, restoration and stripping formulations for vinyl
linoleum, no-wax, terrazzo, marble and wood floors.
Visit www.nycoproducts.com.

Frank Miller & Sons, Inc.
Voban® Aromatic Absorbent provides a professional way to instantly
soak up and clean messes and
odors. Voban® is fortified with enzymes to help eliminate odor. Also
helps prevent staining of carpets
and fabrics.
Order today and ask for it by
name: the original Voban®.

Products That Perform!
Ream contains unique
citrus-scented granules that
clean and maintain drains.
This thermo-chemical drain
line opener and maintainer
destroys the main causes of
slow moving and blocked
drains (hair, soap scum and
slime); therefore, it eliminates
many other debris from also
becoming tangled, matted
and trapped.
Simple and safe to use in
pipes 2 inches or less (pH 14).

Booth 2842

• Ice Attack®, which generates
instant melting action. The product
features an exclusive combination of
potassium chloride, calcium chloride, sodium chloride and urea. This
product melts ice and snow in temperatures as low as -12°F.

Visit www.icemelt.com.
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Morcon, a leading converter of towel, tissue, napkin and specialty products for the away-from-home market, is excited to
launch the Valay Towel Dispenser, the newest addition to its premium Valay line.
The product’s one-at-a-time dispensing reduces waste, and
the hands-free feature eliminates cross-contamination without
having to deal with the hassle of batteries. The dispenser pairs
with Valay Towels that have longer footage to reduce changeover.
Valay Towels have three distinct offerings: Premium white TAD,
100 percent recycled white, and 100 percent recycled kraft.
Visit ISSA booth 4618 or www.morcontissue.com
for more information.

ABCO Cleaning Products

Booth 4013

ABCO Cleaning Products introduces the next generation of
color-coded, dual-cavity bucket
& down press wringer combo
units for sale into the commercial, industrial, hospitality, and
food service markets.
Available in red, yellow, blue
and green, the innovative design
features include non-marking
“easy glide” wheels, a patentpending enclosed wringer gear
drive system without external
springs exposed to water, and a
rugged molded-in double-wall
divider to separate clean and soiled solution.
The ABCO Dual-Cavity buckets are certified by the National
Floor Safety Institute (NFSI), and are proven to help provide
cleaner, safer floors when used as part of a daily floor care
program.
Product Inquiries can be directed to:
1-888-694-2226, ext. 6003;
or email: jenniferr@abcoproducts.com.

Clean Control Corporation

Booth 1665

Lambskin Specialties

Booth 3242

OdoBan® 360° Continuous Spray Is A Multi-Purpose
Air Freshener, Disinfectant And Cleaner!
OdoBan®, Odor Eliminator, cleans, disinfects, sanitizes and deodorizes all
precleaned hard, nonporous
household surfaces.
OdoBan® eliminates unpleasant odors on washable
surfaces such as upholstery,
carpets, bedding, showers,
walls and floors while leaving
a fresh scent. This industrial
liquid odor eliminator leaves
no residue, and has a variety
of uses.
New Continuous Spray
Technology, with air propellant, sprays 360°.
Visit www.odobanprofessional.com.

Fas-Trak Industries

Booth 754

Experience the latest
breakthrough in
microfiber
cleaning

Lambskin Specialties introduces two new microfiber dusters
to complement its full line of dusting products. Both models can
be used as hand dusters, or can be secured to a utility handle
(with an Acme thread) for maximum reach and flexibility.
There is simply no excuse — dust particles are not safe anywhere now!
Visit Lambskin Specialties at ISSA Booth 3242
or online at www.lambskin.com.

Berk Wiper International

Booth 2854

Fas-Trak is proud to release - The Fluid microfiber mopping
system, utilizes state-of-the-art engineering with features that
are designed by and for humans. The cleaning experience and
design go hand-in-hand so come see a true breakthrough technology in cleaning.
For more information visit: www.Fas-TrakInd.com.

Royce Rolls Ringer Co.

Kleenrite Equipment

Booth 3402

Snaprack Handle Holder
Tired of losing tools off your cart? The Royce Rolls Ringer
Company introduces its Snaprack handle holder. Now standard
on all carts!
The Snaprack offers a more efficient way to keep mop sticks
and tools in place. It’s composed of four stainless steel hooks
and our stretch mount, latex-free rubber toggle strap. The
Snaprack fits on any Royce Rolls cart, and is installed in place of
the existing tool rack.
For questions regarding this product, call 800-253-9638 or
visit www.roycerolls.net to see a demo!

Booth 2041

Mytee’s line of all-surface
floor machines is transforming
industry standards for complete
floor care. These versatile machines can be used to clean,
scrub, sand and polish multiple flooring types such as carpet, tile & grout, VCT, stone,
concrete, wood, epoxy and more.
Reduce operator strain and fatigue
with these quiet and easyto-use machines.
Visit Mytee at Booth
No. 2041 to demo
the new cordless orbital floor machine.
Call 877-4698331 or visit
www.mytee.com
for more information.

Dorden & Co., Inc.

Booth 4469

NEW! Scrim Continuous Roll Towels And Cabinet
Berk International’s Scrim Continuous Roll Towels provide a
strong, absorbent and recyclable alternative to standard paper
towels and cloth
continuous roll towels when it comes to
hand drying.
Berk’s paperbased scrim roll
towels are formed
by plying highly absorbent 4-ply tissue
paper to a plastic
web, providing the
tissue layers with great strength and superior absorbency that is
ideal for continuous roll hand drying applications. Berk also offers
a continuous roll wall-mounted cabinet for easy, hygienic washroom dispensing.
Call for pricing at 866-222-BERK (#2375) or 610-369-0600.
Visit www.berkwiper.com to view a complete line
of intelligent wiping solutions.

Exclusively
at booth
754

Mytee Products, Inc.

Booth 3445

Kleenrite Equipment
offers the patented escalator cleaning solution
for a new century. The
2240 escalator cleaner
is the most versatile escalator/moving sidewalk cleaner in the
industry.
The mobility, simple
operation and adjustability for any escalator
makes the 2240 a
must-have tool in any
escalator maintenance
program. The 2240
provides additional features such as a spray tank to address spills,
vacuum attachments, spray bottle holders, disposable filter bags
and on-board storage. Both restorative and maintenance brushes
are included standard with every 2240 (U.S. Pat. No. 8555461).
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Visit www.kleenritemfg.com.

Dorden Squeegees manufactures a diverse spectrum of “The
World’s Finest Floor and Window Squeegees” in the USA. This includes Belgian Moss Squeegees.
The company’s various squeegee products quickly move
water, mud, spills, grease and grime from glass, windows, floors
and all kinds of other surfaces. Multiple configurations are available. All squeegees are made to meet professional janitorial quality standards. Dorden offers superior quality at competitive prices.
Visit www.dordensqueegee.com or call 313-834-7910 for
more information.

Air-Scent ® International

Booth 5456

Air-Scent International is
launching its USA-made
Scentsia® line — the
AromaBeam™ large area
scent diffuser matched with
new Scentsia® refill cartridges. Scentsia® features
an array of sophisticated
upmarket fragrances perfectly suited for ambient scent marketing, but priced aggressively
for typical odor control applications.
Unique Scentsia® refills contain a full 6 fluid ounces of fragrance, designed for linear diffusion over a 30-day period from
the AromaBeam™ appliance. The cartridge refill can be oriented
in any position without spilling. Air-Scent’s durable
AromaBeam™ diffusers are formed from powder-coated steel
for years of dependable service. There are no complicated timers
to set, and the optional mounting bracket allows for a targeted
“beam” of scent diffusion in any direction.
Contact Air-Scent® International at 800-247-0770
or 412-252-2000. Electronic contact information is
available at www.airscent.com.

Bona

Booth 2061

J&M Technologies

Booth 2409

Autumn is right around the corner, which means ISSA/INTERCLEAN North America is quickly approaching. If you will be in
the Windy City and attending, stop by the Bona® booth, located
at No. 2061, to see the latest innovations and trend-setting
products in athletic floorcare!
Bona will showcase its Bona® FlexiSand DCS® Abrasion System
for the prestigious ISSA Innovation Award, and will be conducting
live demos on-site in
the booth. This system has set the new
standard in the wood
floor recoat abrasive
process.
This abrasion system has four components which work
together to create the optimal surface for wood floor finish adhesion.
Bona’s innovation has increased wood floor recoat abrasion efficiency
and reduced long-term costs.
Link to video:
https://www.youtube.com/watch?v=k9f0-Nu9Kuk.

J&M Technologies is the leader in e-commerce for the
jan/san industry, and offers multiple ways to boost sales. The
“Internet Order Entry” program is the industry choice for online
orders. It is user-friendly, has rapid product access and interfaces with all major software providers.
The MOBILE RESPONSIVE upgrade enables users to order via
smartphones. Sales reps profit by having the ELECTRONIC REP
ASSIST (ERA), an interactive product guide which suggests, by
room, various products specific to a customer’s needs and facility type. Capitalizing on the benefits of print literature, the
PRINT CATALOG CREATOR creates customized, professional
quotes and catalogs.

Kleenrite Equipment

Perform Manufacturing, Inc.

Booth 3445

Introducing the new KleenRIte® Horizon X cross-over
machine. With the new
KleenRIte® Horizon X, expanding your business into
hard surface cleaning has
never been easier. Now
with the innovative design
of the Horizon X, you can
clean ceramic tile, porcelain tile, stone and carpet!
Equipped with an adjustable 1200psi pump
and dual vac motors, the Horizon X will be there to do any tile
or carpet job that comes your way. Go ahead and expand your
Horizons; and go with the best!
Since the beginning in 1973, KleenRite® has made a commitment to being manufactured only in the USA. Still to this day,
KleenRite® has honored that commitment and is providing you
with the name you have come to know and trust for 43 years.

Booth 2854

Booth 3106

Nexstep Commercial Products has announced its new MaxiClean Eraser Utility Pad.
Features include:
• Melamine cleaning surface easily removes marks from
floors and walls;
• Especially effective on grout;
• 4.5-inch by 10-inch pads are easy to adhere and hold firmly
without fasteners or adhesives;
• Four bags of five each; and,
• Use with 93105 or 93108 MaxiScrub® Pad Holder.
Contact Nexstep representatives at
customerservice@ocedarcommercial.com
for more information.

Visit www.jmcatalog.com.

Nexstep Commercial Products is the exclusive licensee of O-Cedar.

Booth 5042

Triple Concentrated Odor Control
The Eliminator eliminates airborne odors and neutralizes
most offensive odor problems. One spray in a 10x10 area will
eliminate all odors for up to
24 hours, leaving the room
fresh and clean smelling all
day.
Available in 8 fragrances:
citrus, apple, cherry, pumpkin,
spring mist, mango, plumeria
and peach. Recommended for
schools, churches, hospitals,
country clubs, athletic clubs,
restaurants and hotels.
It is effective for cigarette
smoke, food odors, garbage
odors, pet odors, restrooms,
musty odors and any malodors.
Visit www.performmfg.com.

www.kleenritemfg.com.

Berk Wiper International

Nexstep Commercial Prod.

Bro-Tex, Inc.

Booth 4232

Plus Manufacturing, Inc.

Booth 425

New CRB Machine Rocks The Industry!
Soap Free PROCYON all-in-one encapsulation
carpet cleaning system is the most reliable Counter
Rotating Brush (CRB) cleaning system in the industry today. We make this unit in the USA with allsteel drive components! We refuse to use plastic
gears that break on other CRB machines.
You can rest assured that the beefy drive system in this unit will not break and leave
you stranded. This well-built equipment
comes complete with our own built-in
solution tank, and will eliminate the
cost of having to purchase a handheld pump, electric or battery-operated pre-spray system.
When shopping for encapsulation cleaning
equipment, you need to look at our tough, all-in-one, USA-built
system. Stop by booth No. 425 to get behind this easy-to-use,
heavy-duty Soap Free PROCYON CRB cleaning system for both
carpets and tile & grout. Also visit www.soapfreeprocyon.com.

M2 Professional Cleaning Products Booth 4269

ChemWipe® Bucket Wiper Dispensing System
Berk International’s
ChemWipe is a disposable bucket wiper dispensing system that
allows end-users to
add their own chemical to create a custom,
pre-moistened wipe.
The MightyWipe® material, made from a cellulose and synthetic base, has excellent strength and absorbency with low-lint
properties, providing an ideal material for heavy-duty cleaning,
wiping, degreasing and surface prep. This product is great for
any job that requires a tough wiper. Available in a 12”x12” halffolded centerpull roll, or a standard 9” centerpull roll with bucket
and lid, allowing the addition of an end-user’s chemical or cleaning solution for a specific use.
Call for pricing at 866-222-BERK (#2375) or 610-369-0600.
Visit www.berkwiper.com to view a complete line
of intelligent wiping solutions.

New Solution Wipes™
A great solution for your cleaning needs — build your own
wet wiping system. Just choose the dry wipers, and add your
disinfectant, sanitizer, solvent or cleaning solution.
The CDC has recognized the potential for spreading heavy
microbial contamination with wet mops and open bucket rags.
Solution Wipes™ offers a new wiper each time from the closed
reusable container. This closed system reduces chemical spills
and volatile organic compounds (VOCs), making it safer for
everyone.
Visit www.brotex.com for more information
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M2 Offers 4 New Side Clipped Retail
Pushbrooms, Including Handles
M2’s four new all-purpose pushbrooms can sweep debris
ranging from fine dust particles on smooth surfaces, to coarse
gravel and dust on rough surfaces.
They are designed for indoor and/or outdoor use, under wet
or dry conditions. The high quality, all-purpose pushbrooms
come complete with handles in an attractively designed retail
package, making these products perfect for retail displays.

Call 905-738-2007 or visit www.m2mfg.com.

Max Warewash Results
Mini Effort

WareMax Evo

WareMini

WareMax EVO comes to the market featuring completely new, state
of the art conductivity circuitry, with temperature probe compensation
giving best "set-point" accuracy. Updated and optimized software with
extended configuration capacity offers maximum versatility, while
improved motor controls and an integrated solenoid valve for a
compact and enhanced design round off the key features.

Effortlessly delivering outstanding results, this
WareMini range provides the perfect balance
between value and benefits.

 Guaranteed ease of use and fast programming thanks to dip switches and
trimmers

 Simple hardware installation that needs no fixed power supply as powered
directly through signals
 Reduced inventory stock thanks to its switching (multi-voltage), power
supply from 100-240Vac

 Very water resistant with a high degree of protection offered by the Nema 4X
enclosure

 Two ways of installing system:
- With Probe dosage for better accuracy
- Probe-less, (timed), for reduced hardware installation

 Designed for use even in the worst conditions, with an extended
conductivity range 200μS to 10mS, an integrated air reading capability to
avoid unwanted dosing and a temperature compensating probe for
maximum accuracy and reliability
 Optional pressure switch kit available for single detergent signal use

 Optional 24-volt signal kit and 440Vac transformer to extend the range of
power supply possibility

For all Models

 Turn-key system - pre-cabled, ready to be connected,
with no need to open and connect inside the system,
reducing installation time
 Reduced inventory stock thanks to its switching
(multi-voltage), power supply from 100-240Vac

 Simple hardware installation that needs no fixed
power supply as powered directly through signals

 Very water resistant with a high degree of protection
offered by the Nema 4X enclosure

 Designed to operate in the worst conditions with its
extended conductivity range 200μS to 10mS,
Digital Models Only

 Digital LED display easy to see even in poor light
conditions

 Display shows in real time the set point condition, to
control enable constantly the wash tank condition
 Simplified programming with presets for regular use
programs reduces setup time
 Two ways of installing system:
- With Probe dosage for better accuracy
- Probe-less, (timed), for reduced hardware
installation

 Integrated air reading capability to avoid initial
unwanted dosing

To find out more, visit our News page on www.sekousa.com

Visit Us At ISSA Booth #664

Chase Products

Booth 2049

TCD Parts Inc.

Booth 1771

XYNYTH Manufacturing Corp. Booth 1760
New Innovative Solution For
GREEN Buildings

Award-winning Disinfectant
Now Available In A
New Fresh Citrus Scent!
Champion Sprayon® Spray Disinfectant kills cold and flu viruses as well as
most common bacteria, and is on the
EPA’s list of disinfectants for use against
the Ebola virus.
Disinfects hard surfaces, sanitizes
soft surfaces, prevents mold and mildew
and eliminates odors. Kills HIV-1 (AIDS
virus) on precleaned environmental surfaces.
Available in original and citrus scents.
See label for efficacy list and directions.
Visit www.chaseproducts.com.

Brightwell Dispensers Inc.

Booth 4020

TCD Parts Inc., is a supplier for all dishmachine, warewash and
laundry repair parts. The company specializes in replacement
squeeze tubes, supply tubing, dishmachine repair parts, chemical
dispensers, chemical storage, kitchen equipment, electrical parts
and sanitizing testing.
Now available from the TCD Parts Inc., product line are faucet
adapter kits. These kits include 6-foot hose, ball valve, tee and a
choice of Chicago, Fisher or T&S faucet adapters. All items also
sold individually.
Visit the TCD Parts Inc., newly launched website at
www.tcdparts.com.

XYNYTH is proud to announce
the addition of Winter Warrior Enviro
LEADer Icemelter™ to its portfolio
for the 2016-2017 winter season.
Winter Warrior Enviro LEADer
Icemelter™ is the superior ECO
De-icer, designed specifically to be
used around all GREEN buildings
and properties, where there are environmental or corrosion concerns.
Winter Warrior Enviro LEADer Icemelter™ works in temperatures as low as - 21°C (- 6°F). It is easy to use, can be applied in
a solid granule form or as a liquid, and is completely non-corrosive. It is a CMA-based ice melter that does not contain any chlorides or urea. It is readily biodegradable at low temperatures and
safe on the environment.
The worldwide cleaning industry now counts on Winter Warrior
Enviro LEADer Icemelter™.
Visit www.XYNYTH.com.

The Malish Corporation

MidLab, Inc.

Booth 2145

Booth 2356

ECOSINK chemical dispenser from Brightwell Dispensers is a
robust venturi system designed to dispense up to two chemicals
into three compartment sinks. Benefits include:
• Modern and durable stainless steel cover, giving it a premium
look and feel;
• Ergonomic “on” and “off” valve handles, with easy-turn technology, to ensure proper dilution and
consistent product performance;
• High-grade “on” and “off” valves
extend the life of the dispenser;
• Brightwell’s patented dilution
pinwheel eliminates the need for metering tips and prevents water hardness build-up on metering device;
• Built-in grommets on the outlet
tubes eliminate costly replacement of
leaking venturi body valves;
• Built-in spirit level and drilling template allows for faster installation.
Visit Brightwell Dispensers Inc., at ISSA booth 4020
and visit www.brightwell-inc.com.

The Malish Corporation introduces its revolutionary floor brush:
Sonic Scrub. It is a patent-pending, rectangular, lightweight, deep
cleaning brush specifically designed for oscillating floor machines.
It offers significantly longer life expectancy than standard pads,
and therefore is more cost-effective and efficient.
Sonic Scrub is tufted with polypropylene and durable nylon filament. The dual filament construction
combines to create
superior scrubbing
action. This is ideal
for deep grout lines
and uneven floor surfaces on ceramic,
quarry, concrete and
terrazzo floors. The
universal design fits
all 14" x 20" oscillating floor machines: stick, walk-behind and
riders.
Guaranteed to outlast any pad, Sonic Scrub is not only effective, it is the most efficient product of its kind.
Visit www.malish.com for more information.

Nattura, a leader in eco-friendly cleaning products, introduces
its newest green formulation — Stainless Steel Cleaner. This industrial strength stainless steel cleaner is uniquely formulated to
clean, polish and protect stainless steel and other surfaces, like
aluminum and chrome, without streaking or scratching.
Stainless Steel Cleaner leaves a
long-lasting brilliant “liquid” shine
that resists smudges and fingerprints.
This environmentally responsible,
non-flammable formula contains no
petroleum distillates, and is safe for
use in heavy-duty commercial environments. Perfect for facilities with
large areas of metal surfaces, Stainless Steel Cleaner helps employees
quickly and effectively clean challenging environments like foodservice, manufacturing and healthcare
facilities.
This product has been extensively
tested in tough environments to provide long-lasting results.
Visit www.midlabinc.com.

Kutol Products Company

CP Industries

Berk Wiper International

Booth 3813

Booth 1839

TechWipe™ Specialty Task Wipe

Kids Multi-color Soap Dispenser
Kutol expands its popular Designer Series with bright, multi-colored dispensers created with children in mind. Featuring Kutol’s
signature top-dispensing technology to avoid leaks, they dispense just .4 mL of soap for
smaller hands. The cheerful colors, with fun window cards (and
optional stickers), attract kids
and encourage them to wash
and sanitize hands to fight germs
and reduce absenteeism.
Pair these fun dispensers with one of Kutol’s kid-friendly
foaming products. Foaming Ultra Green Hand Soap (no dyes, fragrances, parabens, sulfates, peanut or tree nut ingredients) is
Green Seal™ certified and ideal for allergy sensitive hands.
Foaming Instant Hand Sanitizer (no alcohol) and Foaming Advanced Antibacterial Hand Soap (formulated without Triclosan)
are safe and effective against germs.
Visit: www.kutol.com/wp-content/
uploads/2013/02/Kids-dispenser.sell-sheet.pdf

Booth 2854

CP Industries is proud to announce that Superior
Sno-N-Ice Melter® and Premiere Ice Melter® have
earned the U.S. Environmental Protection Agency’s
Design for the Environment (DfE) recognition.

Whether you need to protect your front walk, your loading
docks, or your multi-million dollar parking structure, CP Industries has developed a full line of ice melters for every job and
every budget. For over 30 years, our distributors have appreciated our dedication to excellent customer service and providing
educational material to help them understand our products better. Our products are available in boxes or tough poly bags.
Call CP Industries at 1-800-453-4931 or
visit www.cpindustries.com.
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Berk International’s TechWipe is a specialty task wipe for use
on optical glass and lenses. Intended for light duty cleaning of
sensitive glass surfaces,
these virtually lint-free
wipes are inter-folded
and conveniently boxed
for always-clean, oneat-a-time dispensing.
With a built-in polyfilm dust layer to wipe
away dirt and smudges,
TechWipes easily handle the delicate task of cleaning lenses, test
tubes, electronics, computer screens, tablets and more, without
scratching or leaving behind fibers or residue. These wipes are
available in cases of 16,800 piece count, containing 60 boxes
with 280 wipes (size 4”x8”) per box. Ideal for any job that requires a strong, yet sensitive, touch. Call for pricing at 866-222BERK(2375) or 610-369-0600.
Visit www.berkwiper.com to view Berk’s
complete line of intelligent wiping solutions.

The group where membership means MORE

MORE TRANSPARENCY

MORE AUTONOMY

Rebate terms are never hidden;
Members own the group, make
decisions, and reap the benefits

Members work collaboratively to
serve national accounts, allowing for
greater profitability

MORE TECHNOLOGY TOOLS

MORE SUPPLIER CHOICES

Proprietary Conference software
and user-friendly website keep
Members informed and in control

Abundance of premiere national
Suppliers encourages participation
in multiple market segments

Sometimes MORE is MORE. Visit us at ISSA/Interclean Booth #4306.
To learn MORE about THE UNITED GROUP, visit our website and call Ty Huffer, Vice-President
of Sales at 318.331.6762 or Bob Klief, Vice-President of Marketing at 318.348.0806.

www.unitedgroup.com | 318.387.9676 | info@unitedgroup.com

Koblenz

Booth 1051

Perfex Corporation

Spartan Chemical Company

Perfex One-Piece Sanitary Shovel

The new Koblenz SP-2815
Orbital floor machine helps
users prepare large areas quickly
with less effort. This machine has a
28" x 14" pad size with a powerful
1.5 H.P motor at 3,500 rpms, a 50-foot
14-gauge line cord, safety switch, cast
iron frame and aluminum base plate.
Optional accessories available are:
22-pound weight, dust control kit, 4gallon water tank, and 6" pigtailed
outlet. Included are a one-year
warranty on parts and a twoyear warranty on the motor.

Visit www.koblenz-electric.com.

Peter Greven Skin Care

Booth 460

3409 Briarbend Dr. • Greensboro, NC 27410
Phone: 336-601-0972, email: mike@grevensolutions.com
Website: www.grevensolutions.com

Kleenrite Equipment

Booth 3445

Introducing the Edge
V3; KleenRite’s® new
leader in carpet cleaning. The Edge V3 is
equipped with an adjustable 500 psi pump,
immersion heater and
dual high performance
vac motors giving you
an impressive 316 CFM.
KleenRIte® is putting
you on the edge of technology in the carpet
cleaning industry!
KleenRite is the first
and only choice for your
portable cleaning equipment needs. Whether
you are looking for
portable extractors, hard surface cleaning, flood water removal or
escalator cleaners; KleenRite® has what you need.
www.kleenritemfg.com.

CompuClean® Custodial Management
Software Offered As A Mobile App!

Whether scooping food material
from vats or picking up large loads,
Perfex has the shovel to do the job. As
part of a comprehensive line of sanitary material handling tools, Perfex
shovels are designed to minimize
the risk of cross-contamination in
food processing. Provides the ultimate in scooping large amounts of ice, food, chemicals and
ingredients quickly and easily.
The large, square-point polypropylene shovel has deep bucket
capacity. The handle shaft is 1.5-inches in diameter with an extra
thick blade for toughness. One-piece construction eliminates weak
points and loose handles. The shovel also offers a large “D” grip for
easy handling of hefty loads, even while wearing protective gloves.
Constructed with USDA- and FDA-approved materials, will not rust
and cleans up easily. Shovel dimensions: 15-inch blade height and
40-inch overall length. Available in red, white or blue.
Visit www.perfexonline.com.

Spartan Chemical Company, Inc., a leader in the formulation
and manufacture of sustainable cleaning and sanitation solutions
for the industrial and institutional market, offers CompuClean®
Mobile App for iPhone, iPad, iPod
touch and Android™ devices.
CompuClean®, Spartan’s Custodial Management Software, is
making it easier to track and manage cleaning operations whenever
and wherever you are, through the
CompuClean App. Featuring custom inspection capabilities, CompuClean Mobile makes documenting
performance and tracking cleaning issues easy. Inspections are quick
and convenient while using a mobile device, and can even be performed offline. Use the App to capture rich, multi-media content including images that reinforce inspection results, and create and
generate charts and graphs to deliver immediate feedback.

Step1 Software Solutions

Micro Essential Laboratory, Inc. Booth 4254

Booth 2209

Visit www.spartanchemical.com.

Hydrion® QT-10 Sanitizer Test Kits

All Natural Heavy Duty Hand Cleaner
New, state-of-the-art “Green” heavy-duty hand cleaner with
“Olive Core Scrubbers.” Active Force MP-ECO is formulated to be
the most ecological hand cleaner in the world. This new solventfree hand cleaner is 100 percent biodegradable, and all ingredients are sustainable back to
the raw materials. In addition, the packaging is fully
recyclable. It contains no titanium dioxide and is “Prop
65 Compliant.”
All of this, while still offering the highest quality and
performance. It out-cleans other competitive products and contains
advanced conditioners to leave the skin clean and conditioned.
Finally, Active Force MP-ECO is low cost with savings up to 50
percent when compared to the market leader.

Booth 2026

STEP1’s CRM goes way beyond simple prospecting. CRM helps
your reps sell up and down their existing accounts. CRM shows
reps items that this customer is not buying that other very similar
customers are buying.
Easily identify opportunities that are both profitable and attainable. Allows users to quickly and easily log activities and sync the
next appointment with their Outlook calendar.
For more information visit www.step1.com.

Transmacro Amenities

Booth 2751

High Quality Amenity Bar Soaps,
Shampoos, Conditioners & Lotions
No doubt, you would not mind getting more attractive pricing from
Transmacro Amenities, especially for the famous DIAL™ White Marble
collection. We have announced a new flow wrap presentation. This
results in cost savings that go entirely to your company.
Products include:
• Beach Mist™— Known as the company’s shoreline collection,
the brand features attractive wrapper and mild scent. The foamy feel
of Beach Mist™ provides a soothing touch. Beach Mist™ bar soap
comes in three sizes, while conditioning shampoo and skin lotion are
available in .75-ounce bottles and .25-ounce packets;
• Hotello™ — Includes a wrapper design supporting pastel color
tones. The brand is
designed for hotels,
blending with any
bathroom decor; and,
• Good Day™ —
The economy line features three bar soap
sizes plus conditioning shampoo and lotion. Good Day™ is priced
competitively. Also sold unwrapped.
Visit www.transmacroamenities.com.
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QT-10 is the market leading
quaternary ammonium sanitizer
test kit carried by health inspectors around the country. In all 50
states, the health code requires
regular testing of sanitizers
everywhere food is commercially
prepared or served. That includes restaurants, cafeterias and food
processing plants.
When, despite everyone’s best efforts,
bacterial contaminants find their way into
food establishments, sanitizers provide an
effective means to prevent cross-contamination and keep people safe. Of course,
that can only happen if the correct sanitizer concentrations are used, and if they are tested regularly to
ensure effectiveness. That’s why sanitizer testing is so important.
Help your customers avoid code violations, protect their brands
and keep customers safe with QT-10 test kits.
Visit www.microessentiallab.com.

Zephyr Manufacturing

Booth 1857

Zephyr Announces The New SorbUp™ Wet Mop
The SorbUp™ mop
has an unchallenged 700
percent absorbency, perfect for use in spill
cleanup. In addition, it has
a 40 percent release rate,
allowing the user to clean
up large spills quickly and
easily.
It’s made from 100
percent post-industrial
recycled material, and
does not require a breakin period. The non-woven
material is perfect for cleaning up anything from water to oil. Because it’s less expensive than a comparable cotton mop, the
SorbUp™ is truly a disposable wet mop.
For more information on this revolutionary new mop,
stop by Zephyr’s booth #1857 at the ISSA show in Chicago,
and also visit www.zephyrmfg.com.

Visit Us At
ISSA Booth #4006

ACS Industries

Booth 3657

National Chemical Laboratories, Inc. Booth 2244

Aluf Plastics

Booth 2469

ACS Industries Produces
Cyclone-D™ Diamond Floor Pads
Cyclone-D™ Diamond Floor Pads are
productive, cost effective and environmentally friendly stone care pads. They
are designed to clean and polish, only
needing water.
The non-woven pads are made from
100 percent recycled materials. Diamond
shape wear indicators allow the operator
to see when the pads need to be replaced.
They are available in all pad sizes in grits
of 400, 800, 1,500 and 3,000.
Visit www.acsindustries.com for more
information.

Foaming Hand Cleaners
FOAM SAFE™ series of hand cleaners is a pH balanced, nonirritating skin and hands cleaner that create a generous, rich
and bountiful foam.
The innovative foam texture produces excellent, rapid cleaning and also smooths the skin as it cleans. Available in three
inviting fragrance options, FOAM SAFE™ is pleasant to use and
leaves the hands with a light, pleasing fragrance.
FOAM SAFE™ is made from naturally derived, bio-renewable
ingredients and contains no peanut or other tree-nut ingredients.
Visit www.nclonline.com.

Seko Dosing Systems Corp.

Booth 664

New Sekure Range Of
Dispensing Solutions From Seko
SekureMax and SekureDose are a range
of evolutionary chemical dispensing cabinets and stations designed to offer:
• Ease of Installation - tool free;
• Modularity - ultimate flexibility;
• Compatible - works with other SEKO
systems;
• Flexible - designed to hold multiple packaging formats;
• Robustness – ABS outer casing. Clean and durable;
• Customizable – helps with brand communication;
• Security - Lockable for safety and security; and,
• No electrical connection and no water
supply required.
SekureMax and SekureDose provide
simple and safe chemical dosing.

Airosol Company, Inc.

Airosol Company, Inc. has been developing and packaging
aerosol products since 1943. One of the featured products in the
company’s Jan/San line is the Metered Air Fresheners. Each metered spray releases a fine mist of fragrance with odor eliminating power. One can adequately freshens up to 6,000 cubic feet
and delivers more than 3,000 metered sprays. Available in many
popular fragrances and sizes.

Airosol offers a full line of products for Jan/San professionals.

Innovative Chemical Corp.

Booth 4250

FC Meyer Packaging: Made In America Since 1907
This year, in many corners of America, the discussion of bringing manufacturing jobs back seems to be one of the most popular
subjects. Very often we wonder if this can ever be a reality again.
Since 1907, one All-American company has defied the odds
by manufacturing
paperboard packaging in the heart
of the Rust Belt —
Jeannette, PA.
FC Meyer works
around the clock
producing quality
folding cartons for
the food, retail and office products industries. Conservative management, re-investing in more efficient processes and constantly
developing creative, sustainable packaging solutions have made FC
Meyer Packaging a strong factor in a very competitive industry.
Visit the world of FC Meyer at the ISSA Show, Booth 4250, or
visit www.fcmeyerpackaging.com for more information.

U.S. Battery Mfg. Co.

Booth 442

U.S. Battery’s AGM Series Batteries Provide A Higher
Standard Of Reliability And Low Maintenance Performance
U.S. Battery Manufacturing’s line of AGM Series batteries combines sealed low
maintenance, and deepcycle performance, with the
same high standards as the
company’s flooded lead acid
deep-cycle products.
Perfect for floor machine
applications, U.S. Battery’s AGM products are tough, durable, and
provide optimum performance in conditions where most other
maintenance free batteries fail.
Utilizing the most advanced paste and plate technology available, U.S. Battery’s AGM products produce longer life-cycles and
very low self-discharge rates. Built with the highest quality case
and cover materials, as well as rigidly mounted plates, all of the
AGM Series products are designed to withstand shock and vibrations, and feature low hydrogen gas emissions allowing them to
be used safely in tight compartments.
Visit us at www.usbattery.com for more information.
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Booth 5458

Innovative Chemical Corporation introduces the Primera
CX1200 Digital Color Label Press and Finishing System. This is a
cost effective solution that delivers short-run, full-color digital
label printing with exceptional print quality.
With its 1,200 x 1,200 dpi print resolution 4800 Color Quality (2,400
x 600 dpi), colors are bright and vibrant, text is sharp, and the bar
codes and graphics are of the highest quality. Pantone®-approved
color support is available for precise control. Primera offers speciallyengineered substrates
for producing GHS and
BS5609 compliant labels on CX1200. CX1200
Toner has been BS5609certified by Smithers
Pira.
ICC’s distributor customers will benefit from
having extremely sharp
and distinctive labeling on their private branded products supplied
by ICC, thus making these products more attractive and marketable.

For more information, call 800-633-9576
or visit www.airosol.com.

Visit www.sekousa.com.

FC Meyer Packaging

Booth 4313

Never tie another knot to prevent trash bag “cave-in.” Aluf
Plastics introduces two solutions to avoid the mess with ill-fitted
liners. The new ALUF CINCH is a simple, innovative bag ring device which instantly stops trash bag cave-ins. Simply pinch the
excess plastic overhang and pull it through the ALUF CINCH for
a secure hold.
Alternatively, users of round Brute cans will find Aluf’s FIRMFIT liners are specifically designed for a secure fit on 32- and
44-gallon receptacles. The unique construction holds firmly to
the sides with less plastic overhang, thus saving money and
knot-tying time.
Visit www.AlufPlastics.com.

Call 651-649-1762 or visit www.iccmn.com.

SOLO

Booth 2844
SOLO CLEANLine 301 FA Foam Applicator

The use of foaming products for cleaning and sanitizing purposes is gaining popularity. Visibility and
longer cling time, with no run-off,
are major advantages. In many
cases, foam is used to clean surfaces that require a reduced moisture level.
The SOLO CLEANLine 301 FA foam applicator is fitted with Viton® seals for
spraying acidic solutions, and with a
special flat spray nozzle for even foam
application. The foam consistency and
the moisture content can be easily adjusted with the patented “varioFOAM” adjustment system.
The SOLO 301 FA features a lightweight and translucent container with easy-to-read fill level graduation marks, and a large
fill opening and a pressure relief valve. The sealed pump, with an
ergonomically-shaped large pump handle, assures quick and efficient pressure build-up to max. 42 psi.
Visit www.solousa.com.

Visit Us At
ISSA Booth
#4157

Queenaire Technologies, Inc. Booth 5144
Harness The Power Of Two State-Of-The-Art Technologies
To Sanitize The Air & Eliminate Odors In One Unit

Regardless of the type of facility, always of concern to property managers is the air quality and odor. Ozone generators offer
the fastest and most effective means for eliminating odors in
unoccupied areas.
Hydroxyl generators are a great alternative for keeping an
area odor free and for sanitizing the air in occupied spaces.
Now both technologies are available in the same unit, the
Newaire HO-2500.
Call Newaire at 1-877-646-9663.
Visit QueenAire.com
or visit the Hydroxyl Experts at booth #5144 during ISSA.

Starco Chemical

Booth 445

Starco® Chemical, a division of Diamond Chemical, announces two new products: Carbon Cutter and Topaz.
Carbon Cutter is an ultrahigh performance oven and
grill cleaner. With its combination of high performance
reagents and high concentration of active ingredients,
it can tackle the toughest
burned-on grease. It is excellent for use on fat fryers.
Topaz™ Enzymatic Floor
Cleaner is a no-rinse hard surface floor cleaner that will attack
soils and grease that darken grout, quarry tile, ceramic tile, concrete and brick floors. Topaz™ Enzymatic Floor Cleaner is enhanced with grease- and soil-eating, safe enzymes. This
enzymatic action continues to work after application, quickly
cleaning and brightening grout and tile, while leaving behind a
pleasant scent. The product is recommended for kitchens, bathrooms, showers and food processing areas. No rinsing is required
under normal conditions.
Visit www.diamondchem.com/starco.php.

Delta Marketing

Booth 5229

Nature’s Air Sponge
Odor Absorber
For fresh clean air indoors. Environmentally safe, non-toxic and
biodegradable. Absorbs pollutants and eliminates odors.
Air Sponge has been successfully utilized as an antidote for offensive odors and fume pollution in a variety of large-scale commercial applications.
Among others, it
has been used in
sewer gas treatment
facilities, municipal
bus and subway systems, commercial
airlines, hotels, hospitals and the restoration of buildings
damaged by fire and
other disasters. For
use in hotels, hospitals, commercial-industrial buildings, home, office, car, boat, camper and garage.
Call 800-926-1633 for more information.

Envirochem, Inc.

Booth 1663

Trojan Battery

Booth 1240

ENZI-KLEEN is a uniquely designed, economical cleaner. ENZIKLEEN is an enzyme-enriched product that will not only clean
washable surfaces and eliminate odors, but with the biological
residual, its action will continue between uses.
A concentrated solution of
bacterial spores produce enzymes to digest proteins,
greases and fats and wipe
out odors. ENZI-KLEEN is
safe to use on any washable
surface. No rinsing is required. A pleasant residual
odor is left after using ENZIKLEEN.
ENZI-KLEEN can be used
safely on any surface, not
harmed by water alone including: concrete, carpet,
grout, wood, stainless steel, Formica, vinyl, porcelain and
linoleum.
Visit www.envirochem-usa.com.

Trojan Battery’s deep-cycle battery technologies are engineered to increase performance, reduce downtime and extend
battery life of floor cleaning equipment.
Trojan’s broad line of
deep-cycle flooded and
AGM batteries is designed
for maximum sustained
performance to meet demanding requirements of
floor machine applications. Trojan’s AGM batteries are ideal solutions to power equipment used in locations
where regulatory mandates require use of non-spillable batteries,
such as airports and healthcare facilities.
Trojan works closely with floor machine manufacturers, ensuring its batteries provide the functionality needed to keep pace
with new floor equipment designs and customer demands. This
includes advanced single-point watering systems for easier
flooded battery maintenance. With Trojan’s HydroLink™ watering
system, a set of batteries can be filled in less than 30 seconds.

R&B Wire Products, Inc.

Perform Manufacturing, Inc.

R&B Wire will feature its proven Basket Truck with Non-Marking Bumper – fully sewn, for its line of Fully Sewn Vinyl Basket
Trucks. No more marked walls or shredded vinyl basket trucks!
R&B has been evaluating options for the past year for the right
bumper material and sewing machine to make this great product
option a reality. This is truly a game changer, and these trucks
will be in very high demand in hospitality and health care.
R&B will offer the bumper system on its fully sewn line of
basket trucks 6-24 bu. sizes as an option. It will not be available
on the knocked-down line of trucks due to the fact that it must
be sewn in the factory.

Trojan Battery Solutions For Floor Care Equipment

Visit www.trojanbattery.com.

Booth 5042

The Foaming Decarbonant Oven and
Grill Cleaner is recommended for ovens,
hoods, grease filters,
grills, fryers, canopies,
ducts and smoking
equipment.
The product penetrates and loosens
burned-on soils —
with no dripping. Rapidly removes baked-on
fa ts, grease, protein as well as animal
and vegetable carbohydrate residue. It’s
economical, nonflammable, easy-to-use, with no toxic fumes.
Safe for use on stainless steel, porcelain, chrome, ceramic,
glass and cast iron.
Visit www.performmfg.com.

Visit www.rbwire.com.

WizKid Products

Booth 4325

BSCs use WizKid Products in their restrooms because WizKid
makes their lives easier, their customers happier and their bottom
lines better.
*NEW PRODUCT: The “SPLASH HOG” reduces splash back
where it happens, and replaces the need for a room deodorizer.
The Splash Hog’s
strategic bristles
and unique back
wall positioning reduce splash back,
and deodorizes the
entire restroom for
up to 60 days. Its
thermo-chromatic,
which means its color changes upon urine contact and rinsing.
The “WIZKID ANTIMICROBIAL MAT” catches what misses the
urinal, eliminates odors, air dries and protects floors. WizKid provides quality urinal, toilet and sink/hand towel mats that are
loaded with antimicrobial fibers, and with anti-skid backing to
ensure mats stay in place.
Visit: www.urinalmat.com.
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NPS Corporation

Booth 422

New from NPS Corporation is the HVU-700T Spilfyter® High-Visibility Spill Response Pack.
NPS Corporation understands
you have more important things to
worry about than leaks, drips, or
spills. That’s why Spilfyter® HighVisibility Spill Response Pack is the
perfect solution for your job safety.
The Spilfyter® HVU-700T is a multi-use item that combines an
absorbent with a warning sign. The pads soak-up all types of
liquids so there’s no guesswork and the bight yellow caution
design immediately alerts you to be careful.
Each dispenser pack is compact with pre-cut holes for easy
hanging and displaying. Clearly a great choice for high traffic
areas such as grocery stores, healthcare facilities, industrial and
manufacturing sites. Place packs virtually anywhere a slip, trip or
fall may happen.
Take the worry out of safety with Spilfyter® so you can focus on
more important things.

NPS Corporation | Booth 422
Call 800-558-5066 or visit www.npscorp.com

RedDot Brands

Booth 536

Nittany Paper

Booth 5335

Polydros, S.A.

Booth 405

Custom Paper, Skin Care, Air Care,
Glove Dispensers, And Consumables
RedDot Brands offer Green Seal®-certified paper and DfE-approved skin care options for use with the company’s custom
branded dispensers.
Customers also have
the ability to order private-labeled consumables boxes to increase
brand visibility. RedDot
Brands’ products are
available to ship nationally in all markets.

RedDot Brands
300 Wengel Drive • Reedsburg, WI 53959
Phone: 844-788-9564
Website: www.reddotbrands.com.
Email: support@reddotbrands.com.

Warsaw Chemical

Booth 3414

THANK YOU
We would like to take this opportunity, before attending
our 10th ISSA show, to thank our distribution partners for
supporting our efforts over the years. Changes in our industry
have been dramatic, and while we embrace change, we stay
consistent with our mission of serving independent family
companies across the US and Canada.
We are proud of the fact that our mission is virtually the
opposite of our largest competitors and it’s working.
Please stop by to visit us this year in Chicago, and see our
new additions of USDA certified Bio-base products, as well as
additional Green Seal Certified products.
Sincerely,

Donald M. Chapman
President

CLEANING BLOCK GRILL is the most effective and safest cleaning
tool for grills and barbecues.
It cleans and polishes the edges and the whole surface of
the metal bars of the grills, allowing a fast and effective cleaning
without chemicals.
CLEANING BLOCK is NON TOXIC, BACTERIOSTATIC and
ODORLESS.
For more information and videos visit:
www.cleaningblock.com

Maintenance Sales News

Booth 1007

Warsaw Chemical’s Maintenance Product Guide
Warsaw Chemical Co., Inc., offers a 16-page Full Line Product
Guide featuring its maintenance line of products for the institutional, industrial and food service markets.
Full product descriptions and
specifications are available for the
company’s food service, laundry,
disinfectant and sanitation, maintenance, floor care and carpet,
transportation and hand cleaner
products. The literature also provides details on customer benefits, laboratory services and the
private branding program.
Warsaw Chemical Co., Inc., is
celebrating its 75th anniversary in
2016. Warsaw Chemical offers over 200 Warsaw Chemical brand
janitorial, industrial and automotive detail products internationally
and throughout the United States.
Contact Warsaw Chemical Co., Inc.,
at 800-548-3396, or visit www.warsaw-chem.com.

Visit
Maintenance
Sales News
At
ISSA Booth
#1007

ISSA Show Floor Open
.......... . . . . . . . . . . . . . . . . . . . . . . . . .
• 9 a.m. to 5 p.m. on Wednesday, October 26;
• 9 a.m. to 5 p.m. on Thursday, October 27; and,
• 9 a.m. to 1 p.m. on Friday, October 28.
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ISSA Director John Barrett:
Continued From Page 22
CLEAN® in Chicago will be full of educational opportunities, awards, contests, top speakers, energy and inspiration.
“Our exhibit hall, for example, will showcase groundbreaking products and game-changing advancements —
from self-cleaning surfaces and robotics, to smart technology and Web-based solutions,” Barrett said. “Meanwhile, at
the ISSA Innovation Showcase, located inside Booth 4606,
attendees can review additional industry
advances. Attendees can also cast votes
for their favorite innovative products that
are a part of this year’s ISSA Innovation
Award Program.”
According to Barrett, the 2016 event in
Chicago will also offer a “reimagined,
unmatched educational lineup,” featuring
over 60 seminars and hands-on training
workshops. This includes the University
of Innovative Distribution Power Pack
seminar series.

global tradeshow and other international events, and continue to develop and present courses that reflect the latest
industry standards. They are an amazing, responsive and
reliable team.
“Again, our job at ISSA is to listen — and respond.
Everything we do is with our members in mind. We encourage them to let us know their issues, their concerns
and their needs on an ongoing basis, so we can respond
with effective information and solutions. That’s what we
are here for.”

Barrett also invited those attending the 2016 ISSA/INTERCLEAN® tradeshow in Chicago to visit the ISSA Resource Center, located at Booth 5269. This is where they can
meet ISSA staff members and learn more about the association’s different resources and tools.
Contact Barrett at
ISSA Headquarters:
Tel.: 800-225-4772 (North America) or 847-982-0800.
Fax: 847-982-1012.
Email: info@issa.com.

Booth #4210

“It’s vital that our
members have one
source they can go to
— and trust —
for not only the
latest developments
in the industry,
but to understand
what those
developments mean
to their companies.”
“Some of the topics we’ll cover include best practices for business-to-business email campaigns, how to use
personality typing to keep customers
happy, and how to properly sell to K-12
schools,” Barrett said. “Meanwhile, our
lineup of ‘Grade-A’ keynote addresses at
this year’s ISSA/INTERCLEAN® will
include former Navy SEAL Rob O’Neill,
comedian Dennis Miller and Apple cofounder Steve Wozniak.”
Barrett is also excited about two specific networking opportunities on the
schedule: the ISSA Hygieia Awards Ceremony at 5 p.m. on Wednesday, October
26, which honors individuals and companies who have made an outstanding
contribution to gender equality and inclusiveness within the global cleaning industry; and the ISSA LinkedIn Reception,
slated for 4 p.m. on Thursday, October 27.
After his first year on the job as ISSA
executive director, Barrett said he’s been
especially impressed with the high energy
and commitment shown by the ISSA staff.
“I’m not exaggerating when I say this
group reacts quickly and nimbly to industry developments, and works exhaustively to provide new and crucial member
benefits,” he said. “They manage a huge

SUPERIOR RESULTS AND COST SAVINGS!

SHINEPRO ®
DIAMOND SYSTEM

FLOOR RESTORATION AND MAINTENANCE
• concrete • natural stone • terrazzo
• overlays • VCT • ceramic tiles

ShinePro Diamond pads
for floor restoration &
maintenance
ShinePro Diamond screens
NEW!
for aggressive cleaning
patented design!

WWW.SUPERABR ASIVE.COM
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From Micro Essential Laboratory, Inc.:

ADVERTORIAL

Complete Line Of Test Kits For Food Safety
Liquid sanitizers used on food preparation areas play a
critical role in preventing foodborne illness. Questions often
emerge, however, as to whether or not these chemical solutions
are at proper strengths during the cleaning process. These
questions are answered, however, with the use of
Hydrion® test kits, from Micro Essential Laboratory, Inc.
Due to the risk of foodborne illness, many federal, state and local
health codes require commercial end-users to have sanitizer test kits
on hand and to use them on a regular basis. With a full line of chlorine,
quaternary ammonium and iodine sanitizer test kits available, Micro
Essential Laboratory provides the highest quality products to help the
foodservice industry meet regulations and ensure customer safety.

sanitizing chemicals are mixed correctly, according to manufacturer instructions — all in an effort to kill germs
and prevent cross-contamination.”
The use of test strips is also necessary to make sure a chemical’s composition is not weakened during the
cleaning process. This can happen after re-entry of dirty mops and/or rags into a cleaning bucket or threecompartment sink.
“If a jan/san distributor has customers involved in food processing/preparation, that distributor should be
selling our products,” Lynch said. “At Micro Essential Laboratory, we are chemical neutral. This means we don’t
care whose cleaning chemicals an end-user is using, we just want to make sure that all efforts directed toward
food safety are proper and effective. Hydrion® test kits play a key role in making sure this occurs.”
Micro Essential Laboratory also provides special branding awareness for distributors through the company’s private labelling program.

A major advantage of Hydrion® test kits is ease of use. The foodservice industry thrives on fast-paced business, meaning testing needs to be
quick and reliable. Each Hydrion® test kit contains a roll of test paper
as well as a matching color chart that features a “parts per million” range.
After a strip is placed in the cleaning solution, it quickly turns a
specific color which the end-user then compares to an accompanying
color chart. This helps the person detect any exhaustion of sanitizing
agent in the solution. In other words, the test strip signifies whether
or not the liquid solution is strong enough to kill germs on food contact surfaces. The strip can also help the end-user avoid using an excessive amount of sanitizing agent.
“We manufacture a complete line of test kits for food safety,”
Micro Essential Laboratory National Sales Manager Rob Lynch
said. “They are the industry standard, and are carried by most sanitarians nationwide. We are an OEM to most of the large chemical
manufacturers in the country, and we work with many jan/san distributors. This is how we have gone to market for years. Most of our products are distributed through jan/san distribution to end-users in charge
of restaurants, hospitals, school systems, nursing homes, prisons, convenience stores — any location where food is prepared. To make our
jan/san partners’ order fulfillment easier, new orders are typically
shipped in 24 hours from when they are received, allowing them to
offer higher service levels to their clients.
“Our products are used for commercial applications to also ensure that

Micro Essential Laboratory was founded by Walter Florin in 1934. As a member of his high school’s
microscope club, Florin began experimenting with dyes and chemicals and their application to pH measurement. He noticed a
genuine need for a solution to standardize pH
testing and eventually
manufactured his first
handmade pH paper while
working at his family’s
pharmacy. The papers he
created soon became a
profitable business, and
Florin named his small
company Micro Essential
Laboratory.
Florin gained broad experience over the years in
the use of dyes and began
experimenting with pH
testing for a variety of different applications. His efforts paid off with the
Micro Essential Laboratory will exhibit during
development of pH strips,
the 2016 ISSA/INTERCLEAN tradeshow,
sanitizer test papers and
pH buffer standards, along
scheduled for October 25-28, in Chicago.
with various specialty test
The company’s exhibition booth is No. 4254.
papers. Soon, Micro Essential Laboratory’s products became an industry
standard known for quality, accuracy and reliability. This standard continues.
Florin founded his company with a vision rooted in the idea of providing the highest quality products, dedicated customer service and loyalty toward his hard-working employees. With Florin’s guidance the business
has passed to his sons, Mark and Joel Florin.
“The company has been at its current location in Brooklyn, NY, since 1957, where we manufacture
all of our products,” Lynch said. “Our state-of-the-art facility includes a production site and two laboratories. We are very proud to remain an established, family-operated U.S. manufacturer.”
“This event provides a great opportunity for us to visit with our longtime distributors as well as find new
distribution and markets,” Lynch said. “ISSA has done a great job attracting a large contingent of distributors
from Latin American. This has helped us find new markets to enter.”
As foodborne illnesses continue to receive growing notoriety, Lynch said more people associated with
cleaning and food preparation see the need to do everything possible to prevent future outbreaks.
“Just because you have a sanitizing chemical in a solution doesn’t mean it’s mixed correctly to kill germs,
or is at the proper strength. Our Hydrion® test kits provide this assurance,” Lynch said. “People are taking
sanitation very seriously in different parts of the world, including our own backyard. We look at ISSA/INTERCLEAN as a wonderful opportunity to learn more about these growing global demands.
“Micro Essential Laboratory has a tremendous history of going the extra mile for its distributors and endusers. Whether it’s answering tech support questions, helping people use our products for the first time, or
sending them links to our online training videos, we are always focused on customer service. This includes
the development of our new education program.”
Lynch added that there remains a high employee turnover rate at many end-use facilities. Therefore,
ongoing training is vital to make sure people properly use Hydrion® test kits in their food preparation
programs.
“While the tests our products provide are truly scientific, they are also relatively easy to conduct,”
he said. “Instructions can be found on all of our products. Educational materials and training are also
available.”

A HISTORY OF TESTING

Experience the latest
breakthrough in
microfiber
cleaning
Exclusively
at booth
754

Visit www.microessentiallab.com for more information.
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Edmar Becomes Member Of SMA
Strategic Market Alliance (SMA) has announced that Edmar, headquartered in Woodside, NY, has become a member of SMA effective Sept. 1, 2016.
“The distributor owners of SMA welcome Harry Kovitz and his team to SMA,” said SMA President/Chief Executive Officer Richard McGann. “Harry and his team are
recognized as a leading distributor, whose mission, business practices, ethics and market segment strategy align very well with those set forth by the distributor owners of SMA.”
Visit www.edmarclean.com and www.smasolutions.com for more information.

FC Meyer Packaging Presents MeyerPak™
Kraft With Anti-Fingerprint Coating,
Now FSC Certified
FC Meyer Packaging, an American box-maker since 1907, has announced that its MeyerPak™ Take Out Packaging Recycled kraft box will now carry the FSC (Forestry Stewardship Council) seal of certification.
“With the FSC symbol on the package, enduse customers have a respected environmental
pedigree for their packaging in business. The
kraft box is now coated with a patent-pending
anti-fingerprint coating,” FC Meyer Packaging
said in the press release.
“You Spoke....We Listened. We heard loud
and clear from the marketplace that the kraft
box was great, but that they all got greasy from
the back of the house. Our new anti-fingerprint
coating protects the exterior of the box from
greasy fingerprints when the food is being
packaged.
“FC Meyer Packaging now offers FSC certification; environmental integrity; and a clean
presentation with our patent pending anti-fingerprint coating,” said the company.
Visit www.fcmeyerpackaging.com for more information.

Nexstep Commercial Products Offers 23-Gallon Blue
MaxiRough® Slim Container And Slotted Lid

Synergy: /N/: “the working together of two or more parts of a system so
that the combined effect is greater than the sum of the efforts of the parts”.
Too often synergy refers to the wider corporate world where the association is about
cost cutting to drive profits and to keep the shareholders happy.

Nexstep Commercial Products is
now offering a 23-Gallon Blue
MaxiRough® Slim Container and
Slotted Lid. The features include: •
Durable exterior texture for scuff resistance; • Smooth interior texture for
easy cleaning; • Reinforced rim and
walls; • Ergonomic handle for easy
gripping; and, • NSF standard-2 approved. Nexstep Commercial Products is the exclusive licensee of
O-Cedar.

Sometimes though synergy can mean exactly as
it states in the definition. Two brands come
together with the exclusive intention of
delivering a better offering to the customer,
the end user and the market, each party
leveraging its key strengths to deliver an
outstanding customer experience from start
to finish.
seko, a Global leader in the design and
manufacture of peristaltic, mechanical and
electromagnetic driven pumps and metering
systems for the Cleaning and Hygiene, Water

Treatment and Industrial Processes markets and
Beta Technology, a market leading, wellrecognised and appreciated brand for over 40
years in the Cleaning and Hygiene market are
coming together to offer the North American
Market the very best in products, services and
support.
Beta Technology is well proven in the US market,
as elsewhere in the world, while seko brings its
position as Global market leader in the production
of peristaltic pumps with leading innovation,
quality build and robust engineering.

the beauty
of Synergy
From its base in Tullytown, PA, Beta Technology as
part of Seko Group will develop its sales and
technical service levels by a fully supported
team, including the 90 plus engineers at SEKO’s
HQ in Rieti, Italy. Taking care of Customers’ needs,
the Group has established toll free numbers for
phone and fax and established email addresses to
direct questions, orders, or requests for technical
support with a fully supported team.
So for once the term “synergy” really does apply.
The sum of the two parts here is definitely greater
that the individual efforts.

seko and Beta Technology can be found at ISSA CHICAGO, booth #664 and on www.sekousa.com

Visit www.ocedarcommercial.com
for more information.
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VPR Impex Inc.: Ecological Cleaning Solutions For A Safer Environment

Information about all of these products is available by visiting a new website
(www.vprimpex.com).
“We are best known for vapor technology. That is our bread and butter. With our commercial/industrial VAPORE® line, we provide customers with the best of what is available
as far as quality, products and choices are concerned — not only from vapor-only systems,
but also vapor and suction capabilities,” Ruffolo said. “We have also added the continuous
fill feature to all of our commercial vapor systems. These are machines with a cold water
reservoir that end-users can fill as they work, taking away issues with down time. This is
a big focus.”
The concept of ecological vapor cleaning is relatively new to the North American
jan/san marketplace, but it has been well established and practiced in Europe since the
early 1980s.
This system uses dry vapor
cleaning and is certified to eliminate bacteria and viruses such as
H1N1, salmonella, listeria, E.coli,
as well as bed bugs, fleas, dust
mites, lice and other micro-organisms, and begins the disinfection
process. The key ingredients are
water and super-heated vapor in a
temperature range from 140°C and
160°C (284°F and 320°F). PresES t ADVANTA
sure used in this system ranges beAG
GE
T
N
tween 82.5 psi to 97.5 psi.
Professional Ecological
“Our systems have been certiVapour Cleaning System
fied, tested and approved scientifically to destroy viruses, bacteria
and other micro-organisms. It beNo Chemicals
gins the disinfecting process due to
the high temperature that is used,”
Ruffolo said. “We are able to thorDeep Cleaning
oughly clean using only water —
no detergents or chemicals. It’s
done easily and quickly. Because
Eliminates Bacteria & Viruses
we do not use soaps or chemicals,
there is no residue left on the surSave Time and Money
face. This allows the surface to remain cleaner as residue can attract
dust and other dirt found in the
area, whether it’s in a home or
business. No residue means the
surface stays cleaner much
longer.”
This type of cleaning should not
be confused with steam machines.
He added, “Steam is wet while
vapor is dry, due to the fact that
vapor comes from high temperatures and pressure. The content of
moisture in the vapor is very low,
at only 4 to 6 percent. This allows
for a quick dry time while cleaning
such items as carpet, upholstery,
mattresses, etc.”
The success of dry vapor technology that can be found at VPR
Impex Inc., has been on the ascending mode ever since its 1995
introduction into North America.
“It was a struggle when we first
introduced this technology to the
North American jan/san marketplace,” Ruffolo said. “There is now
a lot more awareness of this
method.”
The VAPORE® ecological
vapor cleaning systems are ideal
for jan/san distributors and endusers wanting to open new revenue
possibilities, he added.
“This technology has been in exVisit Us At ISSA Booth #4465
istence in Europe for over 35 years.
Continued on Page 90
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acked by over 20 years of experience in the ecological vapor cleaning field, VPR
Impex Inc., has become the exclusive distributor in North America of VAPORE®
professional ecological vapor cleaning systems and LAVA® automatic floor
scrubbers. These products are all designed for the jan/san cleaning market, and all are
made in Italy.
“VPR Impex is now responsible for the distribution of all the above products under
one umbrella throughout North America,” VPR Impex Inc. President Mario Ruffolo
said. “The formation of VPR Impex allows customers to benefit from a one-stop shop
for ecological cleaning solutions. With the new VPR Impex Inc., customers’ requests for
easy access to additional equipment — such as automatic floor scrubbers (Lava) — have
now been answered.”

B

2

3
4

Floor Scrubbers
t4DSVCBOEESZJOBTJOHMFQBTT
t*EFBMDMFBOJOHTPMVUJPOGPS

CANADA: 514-733-2468

ADVERTORIAL

U.S.A: 973-826-7672
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Bullen Introduces Blend-A-Chem,
Performance Chemical Delivery Systems
“The Blend-A-Chem System from The Bullen Companies includes: 30 percent lower end-use cost; dilution rates
100 percent accurate; shipping less water reducing freight
costs; labor savings with faster cleaning and refilling of
scrubbers; and, Blend-A-Chem products outperform the
competition,” according to the company.

Bullen said other benefits include:
• Blend-A-Chem Fill Station — Two
component sets of ingredients packaged in either 5-gallon or 15- gallon sizes which produces
1,810 —5,430 gallons of ready-to-use cleaner;
• Blend-A-Drum — Two component sets of ingredients
packaged in 4X1 cases, with each set yielding a 55gallon drum of concentrated chemical ready for
further dilution;

• Blend-A-Chem Bulk — Blend-AChem products can also be delivered in
55s, 275-gallon totes and tanker wagons for large volume users; and,
• Blend-A-Chem Consulting —
The Bullen Companies’ R&D lab can
assist customers with regulatory
compliance, custom formulating and new product development. Bullen formulates hundreds of custom products
every year.
Visit www.bullenonline.com/blend-a-chem
for more information.

VPR Impex (VAPORE®):
Continued From Page 88
Our products are made entirely in Italy, where this
technology originated. Italy has a strong tradition
when it comes to producing cleaning equipment,”
Ruffolo said. “For end-users, ecological vapor
cleaning enables them to thoroughly clean any surface, crevice or hard-to-reach area where bacteria
proliferate.”
VAPORE® Ecological vapor cleaning systems are
now used in such facilities as hospitals, clinics, nursing homes, long-term care centers, veterinary clinics,
daycare centers, hotels/motels and resorts, schools
and campus housing, supermarket chains, restaurants, dairy production, commercial kitchens, meat
packing plants, bakeries, manufacturing facilities,
government buildings, professional and recreational
sports facilities, in the automotive detailing industry
and with the military — both in Canada and the United States.
Ruffolo noted that today’s “super bugs” have developed an ability to
fight off some types of disinfectants. They cannot defend themselves,
however, against heat.
“We are using extreme heat to clean the surface at a disinfecting
level. The end-user can then apply a disinfectant on a surface that has
been thoroughly cleaned by our system. This helps that disinfectant
better adhere to the surface and enter crevices,” Ruffolo said.
This system also meets today’s standard for environmental
friendliness.

Perfex Color-Coded Brooms & Brushes
Perfex Corporation is a quality
and service driven producer
of industrial grade cleaning
tools. High quality, innovative
products engineered for
today’s food safety and
sanitary maintenance markets.
We specialize in delivering
cost effective, reliable goods
with the highest level of
customer care.

ROUGH SWEEP
Made in USA

Extra stiff fibers for use on rough
surfaces with heavy loads. Item #2418

t4RVFFHFFT
t4IPWFMT
t4DSBQFST
t$MFBOSPPN
.PQT

PLEASE VISIT:
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t-BC#SVTIFT
t4DPPQT
t4DSVC1BET
t.PQQJOH
4ZTUFNT
32 Case Street Poland , NY 13431
1-800-848-8483 ◉ Fax: 315-826-7471
E-mail: perfex@perfexonline.com

As Ruffolo states, “Water is used as
the primary ingredient. You cannot get
any greener. We work very hard to
make sure all of our customers are
completely satisfied with the way we
turn around products and provide assistance. We are always available for customers — not only with technical
support, but also by training their
staffs. No one receives our equipment
without being trained.”
Ruffolo encourages people to visit
the VPR Impex Inc., website to find
out what other new products and services will be available in the near future.
Today’s group of products under the
VPR Impex Inc., umbrella will also be
showcased during the 2016 ISSA/INTERCLEAN, in Chicago, at booth No.
4465, as well as at other coming
tradeshows located in the United States
and Canada.
Contact: VPR Impex Inc.
Phone: (973) 826-7672 USA •
(514) 733-2468 CANADA.
Website: www.vprimpex.com.

Over 40 YEARS of quality and durability made in the USA

ISSA, Booth 3445

Horizon X
Hard Surface Cleaning

Edge
Carpet and Upholstery

X-Vac
Pile Lifter

MEGAX & MEGAXL
Flood Extractor

Sphere
Carpet and Upholstery

M.A.C.
Multi Area Cleaner

Halo
Rotary Extractor

1122 Maple St. Madera, CA 93637 www.kleenritemfg.com
559.673.5700 800.241.4865 fax 559.673.5725

2240
Escalator Cleaner

From National Chemical Laboratories (NCL):

ADVERTORIAL

Keeping The Flu Out Of Your Facilities
t is almost certain that everyone has heard of influenza (commonly referred to as the
flu). It is a respiratory illness that can range from mild to severe, and at times can also
become fatal. It is highly contagious and is caused and transmitted by the flu virus.
The flu virus is spread by small droplets from an infected person’s sneeze and/or cough.
Those droplets travel through the air and can infect others. The virus can also be left on a
surface and transmitted when the next person touches that surface with his/her hands, followed by contacting the person’s eyes, ears or mouth.
“At National Chemical Laboratories (NCL) (www.nclonline.com), we want everyone to be aware of the facts surrounding the flu, the differences between the flu and the
common cold, and how to keep the flu out of your facility,” NCL Marketing Specialist
Ray Moffo said.
According to the Centers for Disease Control (CDC), the flu alone costs companies in
the United States over $10 billion dollars in direct costs, including hospitalization and outpatient visits. Numbers such as that show that most facilities cannot afford to ignore the flu.
The flu poses the greatest risk to those who suffer from diabetes, extreme obesity, heart
disease, asthma and other lung problems. The elderly, children and pregnant women are
also in the greatest risk category. Those who fall in one of these categories, and even those
who do not, should consider getting the flu shot. It is estimated that over seven million
people were prevented from contracting the flu virus during the 2013-2014 flu season. That
is enough people to stretch from Maine to Oregon!
Caretakers of “high-risk” facilities such as hospitals, day care centers, schools and nursing homes cannot completely eliminate the risk of influenza, but they can provide the means and
education to best prevent it from spreading throughout their facilities. The use of qualified disinfectants
at the correct dilution level, and with proper procedures in place, can reduce the rate that influenza
spreads from high-touch, non-porous surfaces.
The most common method of acquiring the flu is
from one’s hands coming into contact with the virus.
Therefore, restrooms should remain well stocked with
hand soaps to encourage frequent hand washing. Hand
sanitizer dispensers should also be placed throughout
a facility for quick hand sanitation between restroom
visits.
When operating a facility such as a day care center or
school, education on flu prevention needs to be taught
as early as possible. It is never too early to get children
into the habit of frequently washing their hands and
practicing healthy hygiene habits.
Healthcare workers in hospitals and nursing homes
also need to be aware of the challenges their patients/residents may have, and will need to take the
necessary steps to ensure they are doing what they
can to provide proper hand hygiene and a sterile environment for those incapable of providing that for
themselves.
Facility operators who deal with either children or the
elderly need to be extra vigilant in their flu prevention
procedures, since children and the elderly have weaker
immune systems than the average adult.
As for those who consider the flu as only a winter or cold weather illness, there are facts
which will dispel this popular myth. During the 2015-2016 flu season, for example, some
of the highest rates of influenza-like illness activity were found in typically warm weather
locations such as Arizona, New Mexico and Puerto Rico.
“There are two main reasons for this misconception. One is that many have a difficult
time deciphering between influenza and the common cold,” Moffo said. “Also, many automatically interpret influenza as a cold weather illness because the ‘flu season’ falls during
winter months. However, according to the Centers for Disease Control, during February
2016, when influenza-like-illness (ILI) activity registered at a higher-than-average level,
some of the highest rates were found in areas associated with year-round warm weather.
Meanwhile, cold weather states, such as Massachusetts, Michigan and Minnesota, only experienced moderate ILI activity.”
There is also a lack of understanding by many as to whether a person has the flu virus
or common cold. Both are respiratory illnesses, with the common cold being milder than
the flu. A medical professional would need to run a series of tests to accurately determine
whether or not a person has the flu or the cold.
“While symptoms alone cannot 100 percent determine if you have a cold or the
flu, please refer to the accompanying chart for the main differences between the two,”
Moffo said.

I
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Symptoms
Symptom Onset
Fever
Aches
Chills
Fatigue/Weakness
Sneezing
Headache

Influenza
Abrupt
Usual, lasts 3-4 days
Usual, often severe
Fairly Common
Usual
Sometimes
Common

Common Cold
Gradual
Rare
Slight
Uncommon
Sometimes
Common
Rare

For obvious reasons, when it comes to guarding against the flu and common cold, significant attention needs to be directed toward properly cleaning and disinfecting restrooms.
Not only do restrooms need to be maintained to a high level of cleanliness and sanitation,
but the supply of hand cleaners also needs to be maintained to help promote influenza prevention and overall good hygiene habits. Surfaces should be cleaned on a daily basis and
disinfecting cleaners should be used on the floors, toilets, urinals, sinks and any other hightouch areas.
Since many acquire the influenza virus from hand-to-mouth contact, any area where food
is handled, stored, served or eaten also needs to be kept clean and sanitary. Facility operators
where food is prepared, need to look for USDA-authorized sanitizers, and make sure the
authorization class matches with the type of surface they are attempting to sanitize.
While restrooms and food areas are the most common
locations to garner substantial attention in the prevention
of the influenza virus spreading through a facility, there
are other areas where attention needs to be directed as
well. These often ignored areas still contain high-touch
surfaces. A ready-to-use disinfectant or a concentrated
product diluted into a spray bottle can provide quick, onthe-go disinfection for such high-touch surfaces as computer keyboards, telephones, desks and doorknobs.
“You may not have the ability to fully prevent the
flu from entering your facility, but you are able to take
proven and effective measures to limit its impact and
limit its ability to spread among others and to yourself,” Moffo said. “It’s just a matter of encouraging
healthy behaviors from your staff, students, visitors
and customers.”
Another step in preventing the flu virus from entering
a facility is to encourage people to get vaccinated against
the flu. Those who receive the flu vaccine not only help
protect themselves, but they also help others. When
one’s chances of acquiring the flu diminish, so to do the
chances of that person spreading the flu to others. It’s a
positive chain reaction!
An additional way to greatly reduce the likelihood of
the flu virus from entering a facility is to encourage
everyone who has the flu to stay home!
“People who don’t stay home while sick may feel
they are increasing their productivity. However, when
they transmit the flu to others, this often causes co-workers to call in sick,” Moffo said. “That result is a collective drop in productivity for an entire staff. Those who are sick with the flu should remain
home until 24 hours after fever and other flu-related symptoms have subsided.”
If the flu virus has already entered the facility, the top personal prevention method is simple, but often goes ignored. Encourage frequent hand washing and sanitation with effective
hand cleaners and sanitizers. Washing one’s hands is the easiest and most effective defense
against contracting the flu.
“There is never a bad time to wash one’s hands. While following restroom use is the most
common time for this practice to take place, other important occasions also exist,” Moffo
said. “This includes before and after caring for someone who is ill; before and after changing
a diaper; before and after healing an open wound; after sneezing; after handling
garbage/trash receptacles; after coming into contact with a pet or any other animal; and, before and after preparing food and eating.
“Clean, well-stocked restrooms, along with the placement of water-free hand sanitizers,
will help create an environment that promotes good hand hygiene.”
Visit National Chemical Laboratories (NCL) at www.nclonline.com.
For more resources detailing facts, statistics and prevention methods regarding the flu,
visit: www.cdc.gov/flu, www.flu.gov, www.who.int/influenza, and www.epa.gov.
*All statistics, unless otherwise noted, are sourced from the Centers for Disease Control (www.cdc.gov/flu).

A Listing Of ISSA Convention Seminars & Workshops
The following is a schedule and descriptions of educational offerings and workshops for the 2016
ISSA/INTERCLEAN®. These sessions begin on Monday, October 24 and continue through Friday, October 28.
(Note: Times, room numbers and topics are subject to change. Session descriptions are courtesy of ISSA.)

MONDAY, OCTOBER 24
1 to 5 p.m.
CIMS: ISSA Certification
Expert (I.C.E.) Workshop Part 1
Speaker: Jim Peduto / Room: N427bc
Participants will learn characteristics of
a quality cleaning organization as outlined
in the ISSA Cleaning Industry Management Standard (CIMS) and the green
cleaning designation CIMS-Green Building (GB). Attendees who pass the onsite
exam will earn the ISSA Certification Expert (I.C.E) designation. This workshop
will go over the must-have management
elements for a cleaning organization to
operate effectively and efficiently, as well
as the essential green cleaning elements
for designing a comprehensive green
cleaning program based on USGBC’s
LEED EB: O&M green cleaning criteria.
Separate registration is required. Contact
Plamena Todorova at Plamena@issa.com.

Just SCATTER it!

TUESDAY, OCTOBER 25
7:45 to 8:45 a.m.
New Attendee Orientation
Speaker: Rosie Rangel / Room: N426
Open to first-time and long-time-returning attendees, this invite-only event
will help people navigate the show floor,
as well as make the most of educational
sessions, networking opportunities and
roundtables. There is no cost to attend.
However, as space is limited, the orientation is open only to those who are already
registered or will be registering to attend
ISSA/INTERCLEAN® North America.
8:30 to 11:45 a.m.
IICRC Basic Skills Stone & Marble
Care Certification Program
Speaker: Bill Griffin / Room: S102abc
This introductory program provides a
first step toward IICRC certification.
Upon completion, attendees will receive a
document of achievement from IICRC.
Cost of the workshop is $149.
8:30 to 11:45 a.m.
CIMS: ISSA Certification
Expert (I.C.E.) Workshop Part 2
Speaker: Jim Peduto / Room: N427bc
Resumed from Monday’s workshop.
See Part 1 session for details.
9 to 10 a.m.
Get it Write: Killer Proposals
That Land Accounts
Speaker: Sharon Cowan, CBSE /
Room: S404d
Boilerplate or custom, every proposal
can be crafted to drive a message to a win.
In this strategic session, attendees gain insider tips from the other side of the desk
to truly understand what really matters to
prospects. Participants will learn how to

Continued on Page 100

Scatter

®

Granular Odor Counteractant
Powerfully effective Scatter® Odor Counteractant Granules™ are easy
to apply and are formulated to handle even the toughest odors from
restaurant, institutional, commercial and municipal waste.
Scatter® granules offer an exclusive triple-phase odor control system:
1) absorbs rancid, odor-causing spills 2) counteracts odors with
Metazene® odor counteractant and 3) controls and freshens airborne
malodors. Scatter® offers the perfect solution to odor problems from trash
containers, garbage dumpsters and compactors.
Features &
Advantages

tEﬀectively suppresses
gaseous malodors associated
with organic wastes
tEasy to apply & economical
to use
tEﬀectively controls odors
between waste hauling cycles

tOut-performs competitive
products
tAvailable in 5 convenient sizes
tBiodegradable,
non-corrosive, contains
no acids
tV.O.C. compliant.

SurcoTech® - An Alpha Aromatics® Brand

Contains Metazene®
M O L E C U L A R
Odor Neutralizer
MegaFresh Trash Room
Odor Control System
and Scatter® Granular Odor
Counteractant contains
Metazene®odor
neutralizer
additive. Metazene®
actually neutralizes
odors at the
molecular level.
TM

Look for the Metazene®
seal for assurance of true
molecular odor protection.

Toll Free 800-556-0111 Phone 412-252-7000

www.surcotech.com/garbage

©2016 AAI.

Visit Us At ISSA Booth #5456
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Tork® Office Trend Report 2016:

The Office Of Tomorrow – Intelligent, Conscious And Flexible

N

ew ideas and attitudes are evolving office spaces and ways of working. In order for
Tork® to not only understand its clients’ needs, but also their clients’ needs, it has
produced the Tork Office Trend report. The report is based on a survey of 8,000 office workers in major cities around the globe, and a deep interview series with six experts
in the office hygiene space. This is the latest effort in a constant endeavor to understand the
world in which Tork exists.
From cubicles to activity-based interiors, offices have undergone, and are undergoing, a
constant development. Understanding where that journey is headed will be key to be able
to provide solutions that are relevant in tomorrow’s offices.
In this report, Tork describes three major trends that have been identified through its study:
the “intelligent” office, the conscious office, and the flexible office. We sincerely believe
that these trends mean major possibilities for facility management and office service
providers alike, and hope that our analysis can inform how to take advantage of the opportunities that are ahead.

THE INTELLIGENT OFFICE

W

ith more smart connected objects
entering the workplace, office
employees are also open to connecting devices related to hygiene. We are
on the verge of major advances as companies become smarter about gathering and
acting on office data.
What will happen when the things in our
office go online and start talking to each
other?
The internet of things (IoT) is entering the
workplace with more objects connected than
just your laptop, smartphone and printer. We
are on the verge of a breakthrough of this
kind of technology.
“In many offices today, there is still very
little data to base decisions on,” said Linda
Ekener Mägi, who works with strategic
business development at global ICT company Ericsson. “Most companies still use
quite Stone Age methods, such as walking
around and counting to see how many employees are sitting at their desks. Cars have
featured a lot of sensors and data collection
for a long time; offices will be moving in
this direction as well.”
A connected office environment creates a
flow of information, allowing management
and service providers to gain concrete
knowledge about how offices are used. This
is information that can be analyzed to create
solutions for a cleaner and more efficient
workplace.

FROM DATA TO DECISIONS

W

hen it comes to improving the office environment through connected devices, hygiene is a key
aspect, according to Tony Löf, at H&M,
who is developing the clothing giant’s
global facility management concept.
“There will be complaints straight away
if core hygiene isn’t maintained,” he added.
Survey results confirm the importance of
hygiene. On average, 79 percent of respondents from New York to Shanghai say they would
inform their office manager or facility managers if they weren’t satisfied with the quality of
hygiene products, and around 40 percent of all office workers occasionally find paper and
soap dispensers empty and washrooms that haven’t been properly cleaned.
Connectivity in the office is already starting to allow service providers to eliminate these
kinds of issues. Intelligent dispensers in washrooms can send push-notifications when they
are running out of soap and paper, and sensors in washrooms and elsewhere register flow
and traffic, so that areas can be cleaned when a certain number of people have used them.
This kind of real-time information lets facility management be proactive, solving problems
before they appear instead of discovering issues through complaints or long, repetitive control rounds.
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The next step will be analyzing the data to inform the design and construction of new offices. Understanding how facilities are being used, and where the inefficiencies are, will let
management build workplaces that better match the needs of their employees. The office
environment will become increasingly “intelligent.”
“Companies hesitate to invest more in office connectivity because of the short-term costs,
but they need to realize the concrete productivity benefits office IoT can provide in the form
of happier, healthier employees,” Löf said.

TIME TO ACT

E

mployees like connectivity, too. From 65 percent in Berlin and Frankfurt to 88 percent in Shanghai — an average of 73 percent agree that increased connectivity and
availability make their working lives better. People are also starting to realize the potential of intelligent hygiene solutions: according to our study about 40 percent of workers
in New York and London think connecting things to the internet at the office can have an
impact on hygiene.
Linda Ekener Mägi explains that the response to a successful smartphone-app Ericsson developed helping employees to
instantly find available mini-meeting rooms
was: “Great, now when will I get an app to
find available toilets?” In offices with thousands of employees, solving these kinds of
issues will have a real impact on worker
productivity.
There is an opportunity for service
providers and facility managers to actively
help their clients understand the importance
of investing in smarter solutions for office
hygiene. Survey results are clear – people already expect their office environment to become more connected, and they think of
connectivity as a means to make their working lives better.
As the office becomes increasingly connected, the challenge will be to gather all the
information in one place. Today, it is fragmented between different systems, with one
service provider getting data from the coffee
machines, another from the printers, etc.
Once there is a common platform letting the
information flow, we will see a shift from
data as a part of office development to office
development driven mainly by a new kind
of data.
There are major opportunities ahead for
facility managers who can play an active
role in this data consolidation, helping companies understand how to interpret and act
on the new abundance of information to create a smarter, more hygienic work place: an
“intelligent” office.

THE CONSCIOUS OFFICE

E

mployees become increasingly
lifestyle-conscious, driving demand
for holistic solutions including everything from air quality to gyms. Managers
who want to attract talent today need to provide a sustainable, hygienic and likeable office environment.
More than just a place to get the work done, in offices today, 45 percent of employees say
they have a café, almost a quarter have a gym, and more than a third say their office is a good
place for socializing with their co-workers after working hours. Why are we seeing these activities and services, traditionally limited to employee private life, entering the workplace?
According to Niklas Dahlgren, productivity solutions specialist at Microsoft, this has to
do with the development of the digital workspace and the freedom it has given the employees, available at their fingertips from anywhere through a phone, tablet or laptop.
A majority of office workers in all cities say that their company has the technical readiness
to support remote work, and over 60 percent believe working remotely is good for their
health. Managers need to ensure employees aren’t avoiding the workplace, because of hygiene or other factors.

an impact on the atmosphere between
co-workers, but what kind of office do
they want?
Demands seem somewhat contradictory at first glance. Though 47 percent
of office workers say they prefer an office designed to enable and encourage
more social interaction, at the same
time, 65 percent want an office designed
to enable a quieter and more peaceful
working environment.
A one-size-fits-all office won’t do the
trick: needs differ from day-to-day, as
well as between different workers.
“We will become smarter about recognizing and accommodating many differing needs when designing the office
environment. Before, employers didn’t
even acknowledge that they existed,”
said Lisa Grape, interior architect at
White, focusing on interior and design
R&D.
“We’ve realized that open landscapes
encourage too much multi-tasking,
which stress research says is bad for us,
but there are no economic or environmental incentives to go back to everybody having their own rooms.
Activity-based offices will become more
generalized.”

“There is no substitute for the personal meeting. People who only work digitally risk becoming increasingly peripheral, making it hard to ensure well-functioning groups,” Dahlgren
comments.
Employees have been given a taste of what it’s like to work from anywhere, meaning offices are facing serious competition from employees’ homes and other likeable places. Workers will still have to come in to the office, but keeping them happy in this environment will
require more than it used to, including more versatile approaches to facility management as
the workplace is increasingly used for cleaning-intense activities such as exercise.
At the Redmond campus, Microsoft’s 125 building headquarters in Washington with
over 40,000 employees, the company not only supplies everything from soccer fields to
miles of walking trails in the woods, management has also invited the best local restaurants to open up onsite so that employees don’t have to leave their workplace to get
quality meals.
“We’re constantly thinking about how to improve the quality of Microsoft workplaces.
This includes everything from simple ideas such as detachable whiteboards that employees
can take with them to the next meeting to experimenting with applications from our tech
research such as large touchscreen solutions for office and home,” said Dahlgren.

HEALTHY EMPLOYEES ARE HAPPY EMPLOYEES

A

gain, with 79 percent of survey respondents saying they would inform their office
or facility manager if they weren’t satisfied with the quality of hygiene products,
companies that are serious about attracting and keeping talented workers will also
demand high-end hygiene solutions.
Employees who are more conscious of their office environment are part of a general wellness trend — people are becoming more aware of their lifestyles, wanting them to be healthy
and sustainable. This drives demand for holistic solutions, ensuring a healthy and sustainable
office environment in general.
Air quality, lighting and temperature are key aspects. Niklas Dahlgren believes we may
see solutions in these areas that are more fine-tuned to employee preferences, such as allowing workers to choose between different areas with different temperature levels depending on whether they prefer a warmer or cooler environment. Controlling temperature is also
a matter of sustainability.
“Connecting a vast network of data-providing sensors allowed Redmond facility management to discover and fix major inefficiencies such as air conditioners and heaters counteracting each other, thus saving massive amounts of energy,” Dahlgren said.

WORKERS WANT BETTER BUILDINGS

A

lready, more than half of office workers say that their employer cares about their
wellbeing, and a third say that their office is designed with the employees’ health
as a first priority. This is good news for facility managers and service providers:
high quality facility management is becoming an important unique selling point when companies decide which offices to rent.
Robert Tamilio Jr., vice president, sales & marketing at janitorial and washroom supplier
Strauss Paper, recognizes the shift toward a more conscious office driven by employee demands: “Ten years ago tenant companies didn’t care what was in the walls and how buildings
were cleaned, today they demand to know.”
Tamilio’s company supplies a number of A-class buildings on Manhattan, and is noticing
changes in the way people are buying their products: “We supply the Freedom Tower. In
order to get the contract we went through two layers of sustainability people before we could
even talk about other dimensions of our products.”
Tamilio Jr. also says that executives are realizing that a healthy, sustainable building with
environmental service products is a major marketing advantage.
“It really brings a sense of pride to us,” he said. “Clients are asking us to help them secure
their long-term business.”
The future will be bright for cleaning companies and service providers that don’t just
bring a low price per square meter to the table, but offer a holistic approach to office hygiene
and sustainability, meeting the demands of increasingly conscious workers and giving their
clients a competitive edge.

THE FLEXIBLE OFFICE

O

ffice design is shifting from one-size-fits-all to solutions accommodating different
needs and activities. These flexible offices will also require new, flexible hygiene
solutions.
Offices around the world are not only becoming more connected, their layouts are evolving as well. Over 60 percent say that their office has been redesigned at least once in the
past three years. While individual rooms or cubicles and open landscapes still dominate, 15
percent already have other kinds of office environments.
In dense cities like London and New York with high rent, many companies are changing
their offices to reduce costs. Traditionally, companies often have more space than their employees need. Less than half of office workers in our survey say their office space is efficiently planned.
“If a factory had the same amount of unused space as the average office has today, it
would have closed long ago,” says Linda Ekener Mägi, working with strategic business development at Ericsson.
But rethinking the office is not just about cutting the rent; management also wants to keep
staff happy and productive. Sixty-five percent of workers agree that office space design has

GETTING EMPLOYEES ONBOARD

A

ctivity-based offices — providing different environments that support different
kinds of tasks instead of one fixed personal desk — can provide a good mix to meet
these needs. But for an activity-based office to be efficient, its layout needs to be
well-organized and understood by employees; the result of a thorough analysis and dialogue
process centered on their needs.
“It is easy for members of management, who are making the decisions when redesigning
an office, to forget that their employees do not have the same sense of control,” said Grape.
In a more flexible office environment, accommodating differences and empowering workers to influence their situation is also important with regards to hygiene. Employees aren’t
homogenous, and neither is employee hygiene. Fifty-three percent of the respondents said
the hygiene level differs a lot between individuals at their office, while only 21 percent disagree.
In Toronto and Ottawa, almost two thirds believe they are more hygienic than most people
at their office — which is, of course, mathematically impossible. Employees in all surveyed
cities are uncomfortable with everything from using the same bathroom as people they do
not know (42 percent) to crumbs and stains from other employees’ food (62 percent).
The results highlight the differences in individual attitudes and perceptions when it comes
to hygiene, providing an opportunity for facility management companies to recognize and
meet shifting employee demands.

PROVIDING INCLUSIVE AND FLEXIBLE HYGIENE

O

ver half of workers globally often worry about getting infected by colleagues who
go to work while they are sick, which may explain why 6 out of 10 believe that
working remotely is good for their health. As we shift toward sharing more office
space, expect solutions allowing employees themselves to be proactive in ensuring office
hygiene to increase in demand.
Also, as the office design becomes more flexible to accommodate the different roles and
tasks of a company’s employees, proactive solutions providing higher quality office hygiene
and enabling employees to take more active control over workplace hygiene themselves
will be sought after. Facility management and service companies that can provide these solutions will have a competitive edge.
About the study: During March and April 2016, Tork conducted a survey and interview
series with the purpose of gathering knowledge and insights about global office hygiene
trends. The Tork Office Trend report is the result of the study.
The survey was performed by means of self-completion online by office workers in the
following 17 city regions: Amsterdam/Rotterdam, Berlin/Frankfurt, Brisbane/Sydney,
Copenhagen, Dublin/Cork, Helsinki, London, Moscow, New York, Los Angeles/San Francisco, Oslo, Paris, Shanghai, Stockholm, Toronto/Ottawa, Vilnius and Warsaw.
A total of 8,000 responses were collected. In the report, numbers for total are weighted
averages where each city region, regardless of size or number of respondents, is given an
equal weight.

Visit www.torkusa.com
for more information.
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ADVERTORIAL

LINDHAUS USA will debut a wide range of new dual function floor care equipment
at the ISSA convention in Chicago. Along with the innovative Dual Core Multi-Purpose
Industrial Vacuum Cleaners, Lindhaus is set to preview a sweeper/vacuum cleaner designed to gobble up litter and deep clean carpet with one simple machine.
Lindhaus will also premier the newest hard floor care equipment that virtually
eliminates the risks of slip fall/tripping hazards during cleaning.
Now, the full line of LINDHAUS scrubber driers will clean hard floors as well as carpet. Lindhaus wide-area
vacuum cleaners will not only vacuum carpet, but can be used to clean carpet, remove stains and restore dingy
carpet to that new look quickly and easily with Oxy-Gen encapsulation cleaner from Lindhaus.
The Lindwash line of floor scrubbers includes a range of machines from 12-inch to 20-inch widths, corded and
battery-operated floor scrubbers designed to clean all hard floor surfaces with minimum effort, while leaving the
floor dry and ready for immediate use. Lindwash floor scrubber driers increase productivity by factors of up to 9
times, and now, even higher numbers with its “No-Cord No-Hassles” battery line of scrubber driers.

Contact
Lindhaus USA
at 1-800-498-7526

According to ISSA figures, the average worker can mop and rinse 1,700 square feet per hour, while the LW46
scrubber drier does 16,000 square feet per hour. Dual Core technology will enable users to achieve similar increases in productivity.
When it comes to carpet maintenance as well as hard floor cleaning, every Lindwash model can fill the
gap between deep extraction cleanings and, for many facilities, even eliminate the need completely. Lindhaus Oxy-Gen low-moisture encapsulation cleaner utilizes breakthrough
chemistry advancement with the first double oxygenated encapsulation solution.
Powered with heavy-duty oxygenators and fortified with real
hydrogen peroxide, Oxy-Gen and Dual Core technology will deliver visibly cleaner results and fast turnaround for time-sensitive jobs.
Dual core technology is not just for the Lindwash scrubber driers, but is also a
feature on the just-released Lindhaus LS50 Wide Area Vacuum Cleaners. The
LS50 Electric and LS50 Battery are highly maneuverable, easy-to-operate, wide-area vacuum cleaners. With a working capacity of
16,000 square feet per hour, on-board tools and self-propelled cleaning action, the LS50, as a vacuum, is an immense labor-saving
product. Now, coupled with the ability to encapsulate-clean the very same carpet, the LS50 is twice the value for end-users.
This new encapsulation function provides a fast and efficient carpet care program, with the investment of only one piece of equipment. Operators simply snap on the conversion plate (no tools needed), apply the correct amount of solution and the machine is
then run back and forth over the carpet to agitate the pile, break down stains and restore the look of a dirty worn carpet to a fresh
clean state.
The LS50 is fitted with the same waterproof, chemical-resistant bearings and brush roll system that is used in the LW46 scrubber
drier. All Dual Core products from Lindhaus also use a cylindrical brush as opposed to the rotary brush employed by most other machines. This reduces fiber damage dramatically, as the process of cleaning with a Dual Core machine is no more abrasive to the
fibers than everyday vacuuming.
The encapsulation process is so easy that almost no training is required. The LW46 models are pre-equipped to apply the correct
amount of solution to carpet fibers. Oxy-Gen combines a highly effective hydrogen peroxide detergent blend, which fortifies the solution
with oxygen to attack protein-based soils. This process is effective for removing blood, coffee, chocolate, red wine, urine stains,
browning and even food and grease. The re-soiling problems associated with traditional carpet shampoos won’t happen with
Oxy-Gen. The crystallizing polymer microencapsulates soil particles, grease and grime and will not reattach to the carpet
fiber. Encapsulated crystals are extracted from the carpet during routine vacuuming. No rinsing is required. Oxy-Gen is
safe for all fibers, including 5th generation carpets and even wool.
Be sure to stop by the Lindhaus booth to get a glimpse of the newest multi-function floor-care tool.
Lindhaus will be previewing this dynamic new machine in its world premier of the newest money-saving, job-doubling floor machine. If you value quality and versatility, and would like offer your customers
the highest in labor savings, don’t miss this opportunity to be one of the first in line for this newest
must-have equipment.

Contact Lindhaus USA at 1-800-498-7526
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Introducing New 2016 Models
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LW Professional Line
Ultra Compact Scrubber Drier
Over twice the working capacity of competitors.
50% longer run time per tank.
50% increased productivity over competitors.
Over 10 times more productivity than a mop and bucket

Dynamic Professional Line
Ultra Light Multifunction Upright Vacuum

Fill ‘n’ Go!
New Cordless
Technology

Lightest handle weight of any 2 motor upright.
Loved by maids and managers and technicians.

THE WORLD’S LIGHTEST 2-MOTOR,
COMMERCIAL UPRIGHT VACUUMS
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RX Professional Line
Heavy Duty Multifunction Upright Vacuum
Most dependable, lightest, quietest 2-Motor vacuum.
True 15, 18 and 20 inch wide models.

800-498-7526
E-Mail: info@lindhaus.com
Web Site: www.lindhaus.com
Serving The Industry For 30 Years

Visit Us At ISSA Booth #960

Cross Country Installations & Service Merges With RMM
Cross Country Installations & Service, LLC, (CCI), a North American janitorial installation and service company, has merged with Retail Maintenance Management
(RMM). The merger became effective in May 2016.
CCI installs all types of janitorial dispensing equipment. This
includes hand care, towel and tissue dispensers as well as chemical
dilution systems and warewash dispensers. Meanwhile, RMM
provides a “one call” maintenance program for national accounts,
servicing such needs as plumbing repair and electrical work to the
daily task of janitorial services and properly maintaining floors.
The merger allows CCI to offer additional services, such as
plumbing work for waterless urinals and other items. CCI can now direct a plumber
to conduct installs in locations that require an actual plumber to do such work; for
example, water connections in Chicago.

The merger also lets CCI customers gain access to additional technicians across
the country. CCI is a national installation service company that installs and maintains
chemical blend centers, mixing stations, soap dispensers,
paper towels, toilet paper, air fresheners, hand soap dispensers
and more.
“The mission of CCI is to meet the needs of customers and exceed their expectations. CCI does this by providing a well-trained
network of people to service both the simple and complex needs
of customers. CCI will continue to meet the needs of all customers,
while expanding to service a larger territory and adding services
as the industry warrants,” said the company.
Visit www.crosscountryinstall.com or call 800-884-5084
and www.RMMservices.com or call 800-236-5098 for more information.

DPA Buying Group
Has New Members

®

PRIVATE LABEL
SOLUTIONS
THAT WORK

74

Celebrating
Years!

LOW MINIMUM QUANTITIES
At only 10 cases, we have some of the lowest minimums in the business.
FULL GRAPHIC SUPPORT
Whether you have your own label or need a label, we can help.
WAREHOUSING CAPABILTIES
Let us hold it for you. We’ll store your product in our 50,000 sq. ft.
warehouse.
PRODUCT DEVELOPMENT
Our full R&D capabilities allow us to formulate and create products that
meet your needs.

It’s all about you. From your
business to your quality
product, your customers want
to know that you stand
behind your product.
Airosol Company Inc. is
celebrating 74 years since
developing and packaging the
first aerosol.“We owe our
success to intense customer
loyalty, which is built on extra
attention in details”.
Airosol offers product
development, compliance
assistance, unique packaging
private label programs.

COMPLETE LINE OF JAN-SAN PRODUCTS

plus...

• Metered Air Fresheners
• Specialty Cleaners

• Industrial Products
• Automotive Products

• Adhesives
• Lubricants

For more information or to receive a free consultation and quote, call
Toll free: 800-633-9576 or 620-325-2666
1206 Illinois Street • P.O. Box 120 • Neodesha, KS 66757 • 620-325-2666 • 800-633-9576 • fax: 620-325-2602
Visit us at ISSA Booth # 4313
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The DPA Buying Group has five new
distributor members in its janitorial
products division: Alpine Air Fresheners
Services, LTD (Edmonton, AB); Custodial Partners, LLC (Newbury Port,
MA); Gold Coast Chemical Products
(Ft. Lauderdale, FL); The Office Cart,
LLC (Ft. Lauderdale, FL) and Wrightway Industries (Denver, CO).
DPA also added a new preferred supplier: Sycamore USA, Inc., dba Big
Wipes (Duluth, GA). The DPA Buying
Group is comprised of over 700 distributors and 200 suppliers.
Visit www.DPAJanSan.com
or call 800-652-7826.

R&B Wire’s
Antimicrobial
Laundry Cart
R&B Wire Products now offers its
new antimicrobial wire laundry cart,
the 100E58/ANTI.
“This new option creates the first
wire laundry cart with an antimicrobial
powder coating that inhibits the growth
of bacteria — providing a new level of
cleanliness. The
entire base, basket and rack has
an antimicrobial additive incorporated into
the coating for
lasting protection. It also has
an antimicrobial bumper for
complete protection,” said the
company.
R&B also offers antimicrobial basket liners and complete cover kits in
antimicrobial vinyl, for maximum
protection.
“This new product will allow any
laundry, healthcare facility or alternative environment to have the added
level of protection to minimize bacteria
while enhancing cleanliness.”
Call R&B at 800-634-0555.

ADVERTORIAL

See What’s New at

Jan/San support
at your fingertips.
Americo’s Mobile App provides:
•
•
•
•

Show Highlight

Oscar the Robot
will be back at the Americo
booth at the 2016 ISSA Show
Americo is excited to have Oscar the Robot back to
welcome and entertain visitors at Americo’s booth at the
2016 ISSA/INTERCLEAN Show in Chicago.
Please stop by our booth to see how we can
promote your business with American made, top
of the line floor pads, cleaning accessories and
floor mats.

Visit us at booth #3616.

Go-to references for floor maintenance
Access to teaching tools by the experts
Product details for instant sharing
And so much more!

Personnel Highlight

John Miller to receive ISSA’s
Manufacturer Representatives’
Distinguished Service Award
The ISSA will be presenting John Miller, Americo’s
Executive VP of Sales and Marketing with the
Manufacturer Representatives’ Distinguished Service
Award on Thursday, October 27, 5:30 p.m. - 6:45 p.m.
at the Hyatt Regency Chicago. The honorable award is
reserved for those within the Jan/San industry who have
had a positive impact on the industry and the association
and who has been supportive of manufacturer
representatives. The award is presented on behalf of all
independent manufacturer representative.

Product Highlight

Resort Cut Scrub Sponges

40% smaller than traditional scrub sponges.

Ideal disposable sponge for use in
extended stay or resort settings.
Compact utility sponges featuring light and medium duty
scouring pads with cellulose sponge to absorb water and
cleans most surfaces
• Resort Cut Scrub Sponge, Light Duty
Ideal for cleaning common delicate surfaces in
resort rooms, such as stainless steel, glass, ceramic and
porcelain.
• Resort Cut Scrub Sponge, Medium Duty
Provides superlative cleaning power of most surfaces
including countertops as well as other common messes
found in a kitchenette setting.

6224 North Main Street • Acworth, GA 30101 * Phone: 770.974.7000 • 800.849.6287 • Fax: 770.974.0614 • www.americomfg.com
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ISSA Convention Seminars:
Continued From Page 93
strategically incorporate words, phrases and
the must-include elements of a powerful proposal that will stand out from the competition
and seal the deal.
9 to 10 a.m.
Leadership: They Know it
When They See it
Speaker: Gail Alofsin / Room: S403a
Attendees will learn how decision-makers,
colleagues and staff see them as capable leaders. This session will help cultivate the characteristics, skills and vision that are needed to
lead.
9 to 10 a.m.
Green Cleaning in Schools: Leading
the Way for Children’s Health
Speakers: Mark Bishop
and Rochelle Davis
/ Room: S406b

This session will provide overviews of the
benefits of green cleaning in school settings,
as well as the five steps to green cleaning in
schools.
9 to 10 a.m.
Not Just Another Day at the Office:
Green Cleaning in
Nontraditional Work Environments
Speaker: Vinnie Del Borrello /
Room: S404a
The trend toward open office spaces and
other non-traditional working environments
— such as collaborative spaces or quiet rooms
— can create some cleaning challenges. During this session, attendees will discover why
these spaces require a different approach to
cleaning, especially green cleaning.
9 to 10 a.m.
OMG: Connecting and
Selling to Millennials
Speaker: Jim Pancero / Room: S403b
Millennials (individuals under 40) are

The Natural Way to Dust...

moving into major buying and decision-making positions. To sell to this group, jan/san
professionals need to know how to speak their
language. In this management-level program,
attendees will hear how to blend the best of
the “old school” relationship style of selling
that works with Baby Boomer buyers with the
Millennial’s more electronic-driven buying
model. A detailed workbook and action guide
is included.
9 to 10 a.m.
Cleaning and Disinfecting:
What Could Possibly Go Wrong?
Speaker: Jim Gauthier / Room: S405a
Preventing illness is everyone’s business.
In this session, attendees gain an understanding of the significant costs associated with
employee illness, student absence and
healthcare-associated infections. Also discussed are insights into the potential pitfalls
when cleaning and disinfecting, and how
these challenges can be overcome to improve the health and safety of facility occupants and guests.
9 to 10 a.m.
Green Cleaning and Sustainability:
The Basics and Benefits Part 1
(Session will only be
conducted in Spanish)
Speaker: Lourdes Souza / Room: S405b
In part 1, attendees will get a basic understanding of the key concepts of ecological
cleaning, including what it means to green
clean. In part 2, they will learn about the implementation of a green cleaning program including procedures, equipment, chemicals,
management of waste, and conservation of
water and energy. A certificate of completion
is provided.

9 to 10:45 a.m.
Deeper Dive: Boost Your Sales
with Emotional Intelligence
Speaker: Dan McQuiston / Room: S404bc
Far more than IQ, emotional intelligence
(EQ)—the ability to understand yourself and
others— is a stronger indicator for success. In
this session, attendees will learn the basics of
EQ, and how to gain new insights about
themselves while better understanding their
customers.
10:15 to 11 a.m.
Making the Business Case for Cleaning
Speaker: Patricia Ellis / Room: S404d
Learn how to connect cleaning to valuable
ROI data that helps decision-makers appreciate what they really need, and the budget necessary to achieve cleaning success. Attendees
will also understand how to estimate savings
in six crucial facility management areas.
10:15 to 11 a.m.
Green Cleaning in Schools:
Taking Stock, Assessing Your Program
Speaker: Jodi Krause / Room: S406b
Based on Step 1 of the 5 Steps to Green
Cleaning in Schools, this session includes how
to conduct an assessment and make data-driven
decisions to improve a green cleaning program.
10:15 to 11 a.m.
A Top Athlete’s Advice for Tackling
Adversity and Achieving Success
Speaker: Matt Mayberry / Room: S403a
A presentation by a former NFL linebacker
is sure to challenge attendees to push past
their comfort zone and expand their vision as
to what’s possible for their life and organization. Attendees will find out how to embrace
failure and turn it into a gift that creates meaningful success.

Visit Booth #3402
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Soft, supple genuine Ostrich feathers dust effectively,
by gently pulling away the dust from fine objects, bottles
DQGLWHPV\RXGRQ¶WZDQWWRPRYHRUGLVWXUE)HDWKHUV
will hold on to the dust until gently tapped or shaken

- Durable, Stainless Steel Carts & Fixtures
- 10 Year Guarantee Against Breakage
- All Carts are Shipped Assembled

away. Feathers, natures way of fine dusting!

Locking
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P 800.665.0202

F 204.582.5598

Www.lambskin.com

P 204.586.8097
info@lambskin.com
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Traditional Mop System

MANUFACTURED

Request your free catalog today!
IN THE USA

Visit Us At ISSA Booth #3242
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www.RoyceRolls.net

toll free 800-253-9638

fax 616-361-5976

10:15 to 11 a.m.
Workloading: Art or Science?
Speaker: Dave Frank / Room: S403b
Attendees will learn the defined systems of
cleaning and how to determine the right fit for
a given facility. They will also get an in-depth
look at the organizational structures, disciplines and benefits of each system, as well as
how to motivate staff to increase performance
and quality.
10:15 to 11 a.m.
Career Coach:
Conquering the Battle of CRM
Speakers: Panel / Room: S405a
Studies show that Customer Relationship
Management (CRM) systems can significantly increase sales. However, choosing,
implementing and using a system effectively
can be an uphill battle. Attendees will join
members of the Young Executive Society
(YES) for this YES Career Coach panel discussion to learn from industry peers about if,
why and when someone should consider a
CRM system.
10:15 to 11 a.m.
Sustainability: The Surprising Way
to Make and Save Money
Speaker: Steve Ashkin / Room: S404a
Sustainability is far more than just a buzzword. In fact, the right program can save
money by reducing expenses within warehouse operations and delivery vehicle transportation. In this session, attendees will learn
how a sound program can also differentiate a
company from its competition and drive
sales.
11:15 to 11:45 a.m.
Green Cleaning in Schools:
Learning from the Leaders
Speaker: Kimberly Thomas / Room: S406b

Attendees will learn from an award-winning school facility manager as she shares her
experiences with developing assessments to
help improve green cleaning programs.
11:15 to 11:45 a.m.
Public Spaces and Sports Arenas:
What They Say to the Public
Speakers: Steve Spencer and Joe Davis
/ Room: S404d
What the public thinks about a business
can make or break the company. In this session, attendees will get a peek into the importance of safe, inviting and clean public
spaces from the perspective of the owner
and the visitor. Plus, they will hear some invaluable tips for achieving a lasting first
impression.
11:15 to 11:45 a.m.
CMI and CITS Training:
What’s in it for You?
Speakers: Brant Insero and Lucas Wendt
/ Room: S405a
In this interactive session, participants will
come to understand the impact of proper
training and certification programs at all levels of the commercial cleaning industry for a
business and career.

11:15 to 11:45 a.m.
Boost Your Coaching and Leadership
Skills With Just Two Questions
Speakers: Jim Pancero and Troy Harrison
/ Room: S403a
Attendees will discover two simple questions that can help them move from being
just a transactional manager to more of a
sales leader.
11:15 to 11:45 a.m.
Change Your Sales Pitch Using
the Newest Technologies
Speakers: Gene Marks and Kindra Hall
/ Room: S403a
Attendees will learn simple techniques to
switch from a standard sales pitch. They will
also hear about some of the coolest and
newest technologies available to help find and
motivate the best people possible.
Noon to 1 p.m.
Lunch and Learn: Your Someday is Now!
What Are You Waiting for?

Speaker: Gail Alofsin / Room: N426
This session is for those people trying to
find that “someday” when they will get
around to everything they really want to do
— from spending more time with family and
friends, to getting more exercise, to developing a new project, to getting more involved in
their communities? Attendees will explore
how to better integrate their lives, careers and
personal brands. Cost of this session is $36.
1:15 to 2 p.m.
Crush the Competition with
Sales Force Effectiveness
Speaker: Dave Frank / Room: S403b
How does a sales force stack up? Does a
team have the skills to prospect, qualify and
close more business at better margins? Attendees will discover the science behind building
a high-performing sales team in this session.
They will also uncover the secrets of best-inclass companies that make their sales numbers every year. Those attending will walk
away with proven strategies to hire better,

The Natural Way to Dust...

11:15 to 11:45 a.m.
Guarding the Treasures and Inspection
Speakers: John Poole and Kevin Keeler
/ Room: S404a
People outside the industry don’t always
appreciate the importance of cleaning. But
more surprisingly, many people in the profession struggle to see how their contributions matter. Attendees will find out how to
reframe their ideas of the cleaning profession to make the workplace more productive
and enjoyable.

VISIT US AT

BOOTH 405

- Chemical-free
- Non-toxic
- Bacteriostatic
- Does not scratch
- Ecological

Did you know that lambs wool is the original green
duster? Natural lambs wool offers exceptional dusting
power with a light static charge and natural oils that attract
and hold dust until spun free. Extendable, bendable, high
& low, a tool for every task, we make them all!

W.C.
EASY REMOVAL OF HARD WATER
STAINS, LIMESCALE, RUST & MILDEW
Supermarkets
DIY Stores
Janitorial Supplies
Hardware Stores

FAST & EASY CLEANING
FOR PORCELAIN TOILETS
POLYDROS, S.A.
La Granja, 23
Pol. Industrial
28108 ALCOBENDAS
(Madrid) - SPAIN

E-mail: info@cleaningblock.com
Tel. +34 91 6610042
Fax +34 91 6618985
www.cleaningblock.com

P 800.665.0202

F 204.582.5598

Www.lambskin.com

P 204.586.8097
info@lambskin.com

Visit Us At ISSA Booth #3242
September/October 2016 — Maintenance Sales News — 101

coach more effectively, and most importantly, sell more. This session includes free
access to sales force effectiveness tools.
1:15 to 2 p.m.
Never Be Satisfied: The Journey
to Transparent Quality
Speaker: Cliff Beiser / Room: S404d
Based on the wisdom of some of the
world’s most successful management consultants, as well as real-world experience,
this session will teach how to use transparent
quality to increase customer satisfaction and
retention. Attendees will also find out how to
use data visualization and other tools to gain
insights from their peers.
1:15 to 2 p.m.
Green Cleaning in Schools:
Green Products, Equipment,
and Supplies.
How Do You Choose?
Speaker: Roger McFadden / Room: S406b
Based on Steps 2 and 3 of the 5 Steps to
Green Cleaning in Schools, this session will
cover the industry shift toward sustainability,
the benefits and limitations of certification
programs, and healthier and more sustainable
products for a cleaning program.

Visit Us At ISSA Booth #3404

Your complete supplier for
commercial dishmachine parts!

1:15 to 2 p.m.
Ask the Experts: Vertical Markets
Speakers: Steve Spencer and
Vinnie Del Borrello
/ Room: S405a
Attendees will learn about various challenges and business insights concerning vertical markets.
1:15 to 2 p.m.
The Irresistible Power of
Strategic Storytelling

1:15 to 2 p.m.
Enemies Among Us:
Community-Acquired
Infections in Public Spaces
Speaker: Lori Strazdas / Room: S404a
Pathogens such as MRSA, C. difficile,
norovirus, pneumonia and others can be
found in such locations as gyms, schools, hotels, offices and public restrooms. This session will explain common communityacquired infections, and how attendees and
their staff can battle them with a multistep
framework. This includes proper product selection, and how to implement cleaning protocols that reinforce compliant cleaning and
disinfection practices.
1:15 to 3 p.m.
Deeper Dive: Cleaning for Infection
Prevention and Control
Speaker: Beatrix Babcock / Room: S404bc
Reducing the spread of germs is the most
critical at healthcare settings. Those attending will learn how and why infections are
spread, what healthcare acquired infections
are, the choice and proper use of disinfectants, appropriate cleaning frequencies and
proper use of personal protection equipment.
They will also learn how to master the best
practices for cleaning in healthcare to immediately stop the spread of infectious diseases
in these facilities.
1:15 to 5 p.m.
CITS: Accredited Certification Trainer
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Speaker: Kindra Hall / Room: S403a
It’s time to go beyond the buzz and leverage the irresistible pull of a good story. In this
presentation, attendees will hear how to
leverage their powerful stories to increase effectiveness and, ultimately, the bottom line.
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Dishmachine Parts

Tubing

Testing & Safety

Kitchen Equipment

Valves

Fittings & Connectors

Chemical Storage

Electrical

Chemical Dispensing
Request your FREE catalog at

www.tcdparts.com
tcdparts@tcdparts.com
1-800-823-8313
Commercial Dishmachine & Laundry Repair Parts Specialists

Visit Us At ISSA Booth #1771
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(A.C.T.) Workshop Part 1
Speaker: Jim Peduto | Room: N427bc
Attendees will learn how to differentiate
themselves from the competition and raise
professionalism for the industry as a Cleaning Industry Training Standard (CITS) Accredited Certification Trainer (A.C.T.). In
this workshop, participants will be taught
adult learning best practices and the principles of effective training for the cleaning
industry.
Separate registration is required for this
workshop. Contact Lucas Wendt at
Lucas@issa.com.
1:15 to 5 p.m.
IICRC Basic Skills
Water Restoration
Certification Program
Speaker: Jessika James / Room: S102abc
Toilet overflow in the executive bathroom?
Community water bottle toppled over? Leaky
sprinkler head on the third floor? No sweat.
In this half-day workshop, attendees will gain
the background, knowledge and basic concepts needed to better understand the equipment and procedures necessary to deal with
small- to medium-sized water losses and
sewer backflows. They will also learn how to
tackle associated microbial contamination
such as mold, viruses and bacteria. Attendees
will receive an award of completion, and have
the option to complete a 40-question exam toward IICRC documentation. Cost of this
workshop is $149.
2:15 to 3 p.m.
Hiring With Confidence
Speaker: Mary Miller / Room: S403b
This session will uncover tried-and-true
techniques for developing a “dream team,”
as well as building an environment that attracts the best people and increases retention.
Attendees will hear how one company
achieved a turnover rate that is 300 percent
better than the industry average and increased annual profits.

2:15 to 3 p.m.
Six Biggest Trends, Technologies and
Tools for Finding and
Motivating the Best People
Speaker: Gene Marks / Room: S403a
The recession is over. Unemployment is
down. Over the next two years, as companies
grow, the issue won’t be about just keeping
costs under control. It will be about watching
what’s going on in Washington, D.C., taking
advantage of new opportunities and being
smart about investments. Attendees will
learn how they can capitalize on the latest
trends in technology to hire and motivate the
very best people.
2:15 to 3 p.m.
Ask the Experts: Distribution
Speakers: Troy Harrison, Dave Frank
and Jim Pancero / Room: S405a
Attendees are urged to bring their burning
questions, vexing challenges and personal
business insights for this panel discussion.
2:15 to 3 p.m.
CIMS: How it Can Help
Your Organization
Speaker: Plamena Todorova / S404d
Cleaning holds the power to deliver a
healthy and productive indoor environment.
Learn how the Cleaning Industry Management Standard (CIMS) and the Cleaning Industry Management Standard-Green Building
(CIMS-GB) can help a person work toward
delivering an unprecedented level of professionalism and customer value.
2:15 to 3 p.m.
Green Cleaning in Schools:
Learning from the Leaders
Speakers: Mervin Brewer
and Shawna Cragun
/ Room: S406b
Attendees will hear from two award-winning school facility managers as they share
their experiences when conducting successful training and employee programs.

IF YOUʼRE LOOKING FOR A NO-NONSENSE GUIDE
FOR HOW TO IMPROVE YOUR SELLING SKILLS,
BUSINESS ACUMEN, AND OVERALL SUCCESS IN LIFE,

LOOK NO FURTHER!

With over thirty years of firsthand sales experience, Michael Mirarchi
has compiled his wealth of business knowledge into this easy-to-use,
practical guide.
Read these kinds of books before? Found a lot of
fluff and vague advice? You wonʼt find any of that
here. Mirarchi uses plain English to lay out the actionable tips and strategies heʼs employed in his
own life to keep learning, growing, and succeeding.

A respected leader in the Jan/San industry,
Mirarchi tackles everything from how to price
your product to the importance of personal conduct. Let his new guide show you how to be
your best self—in and out of the office.

Mirarchi believes thereʼs nothing worse than
wasted talent and unpursued dreams. If you
suspect youʼre accepting mediocrity or stagnating on a plateau, Mirarchiʼs guide offers the
wisdom you need to pack up and keep climbing—regardless of whether youʼre selling toilet
paper or Lamborghinis!

Now available on Amazon.com.

Contact: Mike Mirarchi, mikemirarchi23@gmail.com

2:15 to 3 p.m.
Hands-Free Robotic Cleaning:
The Future Is Now
Speakers: Jan-Willem Tinge
and Tom Boscher
/ Room: S404a
Floorcare is now the largest and fastest
growing robot category in North America. Attendees will hear how they can use this and
other technologies to reduce labor costs, ele-

vate their businesses and stay ahead of the
cleaning revolution. Attendees will also learn
how to integrate innovation where it counts
most — making and saving money while reducing risk.
2:15 to 3:45 p.m.
ISSA Hygieia Network:
Networking Secrets of Successful Women
Speaker: Diane Darling / Room: N426
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on average in their warehouses/distribution centers
and 20 percent less fuel in
their trucking fleets. Attendees will find out how they
compare by learning how to
benchmark properties in
EPA’s ENERGY STAR and
SmartWay programs.
3:15 to 3:45 p.m.
Hire Smart: Hire Right
Speaker: Troy Harrison /
Room: S403b
It’s nearly impossible to
get the right results with
the wrong people. In this
session, attendees will explore the keys to hiring
smart, including how to
build a hiring process, win
the interview, techniques
for behavioral interviewing
and more.
This session will provide attendees with tips and methods
to polish skills and increase confidence. It includes built-in
networking time to practice newly found techniques.
3:15 to 3:45 p.m.
Environmental Protection Agency (EPA)
Distributor Benchmarking
Speakers: Clark Reed, Jon Adkins
and Tony Maietta / Room: S404d
Those attending can take benchmarking to the next level
with ISSA’s new Distributor Performance Dashboards
(DPD). In this collaborative session, attendees will explore
this essential business tool and how to apply its data capabilities to increase performance and profitability in business.
One of the questions that will be answered is: Are you paying
too much for fuel and electricity compared to your competitors? The best companies use about 30 percent less energy

3:15 to 3:45 p.m.
Hospitality & Healthcare
Speakers: Chris Gaunt and Mike Weber
/ Room: S404a
A major topic in every healthcare environment is floorcare.
Attendees will learn how to make informed decisions about
when to clean versus disinfect a floor. Also discussed will be
how a comprehensive floor cleaning program impacts first impressions, safety and efficiency. This session will also define
the ISSA Value of Clean® program for the hospitality sector.
Attendees will learn how cleaning is an investment when it
comes to the hospitality business. The session will discuss as
well how a cleaning supplier can help a company attract new,
and retain existing, customers through innovative products
and programs.
3:15 to 3:45 p.m.
Ask the Experts: Service Providers
Speakers: Cliff Beiser, John Poole
and Mary Miller / Room: S405a
A panel of experts will answer questions regarding service provider challenges, while also offering personal
business insights.

better prepared to capture employee commitment, elevate productivity and performance, and drive business growth.
4 to 5 p.m.
Green Cleaning in Schools:
Engaging the Whole School
Speakers: Gene Woodward and Tracy Enger
/ Room: S406b
Based on Step 5 of the 5 Steps to Green Cleaning in
Schools, this session will provide strategies to ensure a successful green cleaning program by engaging with school administrators, teachers, parents and other key people.
WEDNESDAY, OCTOBER 26
10 to 10:50 a.m.
Clean Green and Sustainable:
Basics and Benefits - Part 2
Speaker: Lourdes Souza /
Education Theatre: Booth 5262
Continuation of the seminar from 9 a.m. on Tuesday, October 25. This session is only conducted in Spanish.
10 to 11 a.m.
CMI: Customer Service Certification Course
Speaker: Joel Craddock / Room: N427a
This course is design to teach in-house service providers
and contract cleaners how to best communicate with customers. Included is a CMI Customer Service handbook and
an opportunity to take an at-home exam to earn certification.
Plus, this course will carry an ISSA Cleaning Industry Training Standard (CITS) designation toward the CITS Master’s
program. Cost of this workshop is $100.
10 to Noon
CITS: Accredited Certification Trainer
(A.C.T.) Workshop Part 2
Speaker: Jim Peduto / Room: N427bc
This is a resumption of a workshop that started at 1:15 p.m.
on Tuesday, October 25.
11 to 11:50 a.m.
Best Practices for B2B E-mail
Marketing Campaigns
Speaker: Jean Hanson /
Education Theatre: Booth 5262

3:15 to 3:45 p.m.
Green Cleaning in Schools:
Supporting a Well-Trained
and Engaged Workforce
Speaker: Lucas Wendt / Room: S406b
Based on Step 4 of the 5 Steps to
Green Cleaning in Schools, this session
will include strategies to organize training programs and universal principles
that every manager should follow.

Your One Stop
Source for Quality
Cleaning Product
Products ®
R.J. Lindstrom
President

800-821-7197 – U.S. & Canada
660-827-0352 – International
SEDALIA, MO – USA

www. zephyrmfg.com
Visit Us At ISSA Booth #1857

4 to 5 p.m.
Managing Breakthrough
Performance in the New Economy
Speaker: Ryan Estis / Room: N426
As the workforce and customers
evolve, a manager’s approach to effective leadership also needs to transform.
Traditional command-and-control leadership is giving way to a more connected, collaborative and flexible
approach to managing people and performance. Attendees will glean new
ideas, information and practical insights
they can immediately leverage. They
will also leave this interactive session
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Visit Us At ISSA Booth #866

Email marketing is not dead. For B2B
service companies with long sales cycles,
email is a great way to stay in touch and build
credibility with leads in a company’s pipeline.
Also, creating content to put into a company
newsletter will help drive traffic to the website of that business, and create more engagement on social media. In this session,
attendees will learn the benefits of email marketing, the tools to use, list building and design tips as well as content ideas, and learn
how to amplify to a wider audience.

cuss training, certifications and tips for boosting the bottom line.

Noon to 12:50 p.m.
Being Prepared Means Business:
Emergency Continuity Planning
Speakers: Edward Buikema,
Eric Thompson,
Jill Ramaker, Lynn Baez and Paul Hinds
/ Education Theatre: Booth 5262
No matter the type of business, company
management needs to be in the business of
preparing for disasters or threats. In this panel
discussion, attendees will learn best practices
for risk and sustainability planning, including
how to identify threats and risks; the benefits
of an effective risk, resilience and operational
plan; strategies to reduce risks and ensure a
business continues in the face of disaster; and
the resources needed to develop and implement business continuity and emergency preparedness plans.

2 to 5 p.m.
CMI Hard Floor Care Certification
Speaker: W. Marion Ivey / Room: N427a
Attendees will receive an overview of hard
floor surfaces and current trends. They will
leave with a CMI Hard Floor Care handbook
and an opportunity to take an online exam to
earn certification. Plus, this course will carry
an ISSA Cleaning Industry Training Standard
(CITS) designation toward the CITS Master’s
program. Cost of this workshop is $125.
Registration is required.

1 to 1:50 p.m.
CMI Trainer Panel
Speakers: Bill McGarvey, Charles Crowe,
Joel Craddock and W. Marion Ivey
/ Education Theatre: Booth 5262
A panel of industry professionals will dis-

2 to 2:50 p.m.
Using Personality Typing
to Keep Customers Happy
Speakers: Derek Christian and Liz Trotter
/ Education Theatre: Booth 5262
Attendees will learn how to spot the four
basic customer types using the four personalities identified through a DISC assessment:
Dominant, Influencer, Steady, and Compliant.

Members of the Healthy Schools Campaign’s Leadership Council will discuss how
they make purchasing decisions for their K12 school districts. These school facility directors will also share which factors,
including price, quality, and service, most impact their purchasing decisions.
THURSDAY, OCTOBER 27
9:45 to 10:45 a.m.
Green Cleaning in Schools:
Selling to Higher Education
Speakers: Mike Jones, Pat Pizzo and
Shawna Cragun / Education Theatre:
Booth 5262
Attendees will learn from members of the
Healthy Schools Campaign’s Leadership
Council on how they make purchasing decisions for their colleges and universities. These
school facility directors will also share which
factors, including price, quality, and service,
most impact their purchasing decisions.

10 a.m. to Noon
CMI Supervisor & Management Part 1
Speakers: Brant Insero, Mickey Crowe
and W. Marion Ivey / Room: N427bc
This workshop provides an overview of
major supervising and management topics, including employee engagement, progressive
discipline and what qualities a person needs to
be a leader. Attendees will leave the course
with a CMI Supervisor handbook. This course
will also carry an ISSA Cleaning Industry
Training Standard (CITS) designation toward
the CITS Master’s program. The cost of this
workshop is $749. Registration is required.
11 to 11:50 a.m.
Harness the Power of Referrals
Speaker: Jeff Gardner /
Education Theatre: Booth 5262
Attendees will discover how to leverage the
power of referrals (warm calls) to grow sales.
This system is designed to help sales people make
more appointments with better quality results.

3 to 3:50 p.m.
BSCAI and Its Benefits
Speaker: Parker Moore
/ Education Theatre; Booth 5262
This session provides an overview
and benefits of attaining the BSCAI’s
RBSM and CBSE certifications.
4 to 5 p.m.
Green Cleaning in Schools:
Selling to K-12
Speakers: Mike Jones and Pat Pizzo
/ Education Theatre: Booth 5262

Phone Number: 1-800-992-0181
Fax Number: 316-267-2930
e-mail address: gscjansplymfr@juno.com
website: giftsalescompany.net
P.O. Box 17082 Wichita, KS 67217

We aren’t at the Show this year,
but we’re happy to supply all your needs.
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high-touch areas that require more frequent cleaning to identifying practices
and protocols that will help reduce the
risk for nosocomial infections, this session will provide proven strategies for
working with an infection control department using the “three Cs” (communication,
collaboration
and
cooperation).

Specification Information for:

DÖRDEN Moss Squeegees
#02618

Steel/Lt.Duty 18” Nominal (45cm)

10 per pk. 5.5 Lbs.

19”x6”x5”

#02622

Steel/Lt. Duty 22” Nominal (55cm)

10 per pk. 6.8 Lbs.

23”x6”x5”

#02630

Steel/Hvy. Duty 30” Nominal (75cm) 10 per pk. 15.1 Lbs. 32”x9”x7”

#02615

Plastic Threaded Inserts

#03618

White Pl. 18” Nominal (45cm)

10 per pk. 4.3 Lbs.

19”x7”x7”

#03622

White Pl. 22” Nominal (55cm)

10 per pk. 5.1 Lbs.

23”x7”x7”

1 to 1:50 p.m.
The Profit Margin Squeeze:
Millennials and the Internet
Speaker: David Corker /
Education Theatre: Booth 5262
Are millennials and the Internet
killing profit margins? This session
will explore the potential pitfalls of
selling on price. Attendees will also
learn steps to help prepare their sales
staffs when facing challenges while
working with customers from the millennial generation.

#02618/#02622/#02630 and #03618/#03622 – Available for Immediate Shipment
*20 Ft and 40 Ft Container Loads can be arranged upon request
and we would be pleased to offer a quotation if you so desire.

2 to 2:50 p.m.
ARCSI in Your Community
Speaker: Ernie Hartong
Dorden also manufactures a diverse spectrum of
/ Education Theatre: Booth 5262
“The World’s Finest Floor and Window Squeegees” right here in the U.S.A.
Attendees will hear how ARCSI
Dorden & Co., Inc. / Dorden Squeegee
(Association of Residential Cleaning
DordenSqueegee.com • Email: MMfgcoinc@aol.com
Services International) members are
PH: 1-313-834-7910 • FX 1-313-834-1178
volunteering in their communities
across the country. This includes the
Kleaning for Kids project with local Ronald McDonald
Noon to 12:50 a.m.
Houses; Cleaning for a Reason, which provides free house
IEHA: Bridging the Gap Between Infection Control
cleaning for women undergoing cancer treatments; and the
and Environmental Services
Teresa Ward Community Service awards, which are presented
Speaker: Michael Patterson
to ARCSI members for their volunteer service.
/ Education Theatre: Booth 5262
In many healthcare facilities, there is a disconnect between
2 to 5 p.m.
the environmental services and infection control departments,
CMI Accredited Auditing Professional
leading to a breakdown in the quality of care and, ultimately,
Speakers: Anthony F. Maione
to illnesses and infection. From working together to identify
and Brant Insero / Room: N427bc
Through this interactive, hands-on workshop participants will learn the technical skills needed to perform an audit
as well as the ethical aspects of having
this responsibility. Cost of this workshop is $500. Registration is required.

FRESH START®
Premoistened Wipes
• Kills 99.9% of bacteria
on surfaces
• Kills antibiotic resistant
bacteria including MRSA,
CA-MRSA, and VISA
• Alcohol, solvent, and
bleach free

800-328-2282

SOLUTION WIPESTM
Build Your Own Wet
Wiping System
• Add your own cleaning
or disinfecting solution
• Closed bucket system
reduces chemical spills,
VOC’s, and cost
• Reusable container

info@brotex.com

www.brotex.com

Visit Us At ISSA Booth #4232
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3 to 3:50 p.m.
Hiring and
Evaluating Employees:
Your Do’s, Don’ts,
and Responsibilities
Speaker: Beth Borrego
/ Education Theatre: Booth 5262
Attendees will learn what to ask
(and not ask) when interviewing potential employees. New insights will
also be discussed about what it takes
to find good people — and how to
evaluate them once they are on board.
3 to 4:30 p.m.
The Art and Mystery of
Hard Surface Flooring
Speakers: Mark Warner,
Paul Pleshak
and Stan Hulin / Room: N229
Participants will learn the latest
trends in the flooring industry, including some of the more pressing issues with floor maintenance, floor
failures and floor inspections. Attendees will also hear about what’s new

in hard surface flooring, including the LVT and green flooring
systems. The session rounds off with a look at the value of
task certifications and incorporating professional flooring inspectors to resolve flooring problems.
3 to 5 p.m
CMI Carpet Care
Speaker: Mickey Crowe / Room: N427a
Attendees will receive an overview of carpet surfaces and
current trends. They will also receive a CMI Carpet Care
Continued on Page 108

BOOTH
#4226

ADVERTORIAL

Video Manager

6LPSOH6ROXWLRQIRU:HEVLWH
9LGHR0DQDJHPHQW
Easy to use tool to add powerful video
content to your existing website
x Customized to match your website design
x Choose from Thousands of Videos

DDI’s Inform ERP Redefines
Customer Engagement
“DDI System’s Inform ERP Software optimizes distribution operations — creating
lean inventories, managing financials, delivering performance analytics and more. It's
also the only ERP solution with advanced
CRM (customer relationship management)
functionality embedded throughout the software. This approach keeps customers coming back, increasing sales and strengthening
your profitability,” said DDI.
• Better Communication — Detailed calendaring manages opportunities and connects your entire team. Impress your
customers with an immediate follow up
from a linked sales order, plus eliminate
missed sales opportunities.
• Embedded CRM — Inform ERP's
CRM tools keep the needs of your customers immediately available. Built-in

prospect designations and customer notes
give your team the ability to service your
customers at a higher level.
• Online Storefront — Real-time, integrated e-commerce that adds comfort to online buying and provides added value with a
customer information portal.
“Manage your distribution operations,
gain accuracies, reduce costs and eliminate
missed sales opportunities. This is just the
beginning of what DDI’s Inform allows your
team to do. Intuitive screens, streamlined
workflows, and putting your customers first
and foremost for your entire team — for
over 20 years, DDI System has helped hundreds of distributors achieve more. It’s time
to see how.”
Call 877-599-4334 or visit DDISystem.com.
Visit us at Booth #3515 during ISSA.

WE BUILT A BETTER
BATTERY BACKPACK

x Choose from Hundreds of Vendors
x Easy admin, no programming required
x Customers stay on Your Site to watch videos

rob@onpointreps.com 330.550.8038

n
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ISSA Show Floor Open
9 a.m. to 5 p.m. on Wednesday, October 26;
a.m. to 5 p.m. on Thursday, October 27; and,
n 9 a.m. to 1 p.m. on Friday, October 28.

OEM SUPPLIER TO THE
BROOM & MOP INDUSTRY
hƟůŝƚǇƌƵƐŚĞƐ

ŝͲ>ĞǀĞůtĂƐŚƌƵƐŚĞƐ
^ƚƌĞĞƚƌŽŽŵƐ

tŝƌĞƌƵƐŚĞƐ
&ůŽŽƌ^ƋƵĞĞŐĞĞƐ

WƵƐŚƌŽŽŵƐ

Find out how at
ComfortProFreedom.com
or ISSA Booth 2362

Sign up to sell at 800.880.2913

Direct importers/distributors of
hot dipped galvanized pails, tubs,
chip brushes, corn brooms, handles
and other quality products.

P.O. Box 932
Clarksville, TX 75426
(903) 427-2261 phone
(903) 427-5230 fax
sales@magnoliabrush.com
www.magnoliabrush.com
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September/October 2016 — Maintenance Sales News — 107

ISSA Convention Seminars:

Starco® Chemical Offers Two New Products:

Carbon Cutter And Topaz
“Carbon Cutter is an ultra-high performance oven and grill cleaner. With its
combination of high performance reagents and high concentration of active ingredients it can tackle the toughest
burned-on grease. Carbon Cutter is the
cutting edge in oven and grill cleaning
products. It is excellent for use on fat fryers, resulting in a like-new appearance.
Carbon Cutter replaces 2 or 3 other products with one highly effective cleaner.
Carbon Cutter comes in 4/1-gallon
cases,” said Starco Chemical.
“Topaz™ Enzymatic Floor Cleaner, a
no-rinse, hard-surface floor cleaner will
attack soils and grease that darken grout,
quarry tile, ceramic tile, concrete and brick floors. It is enhanced with grease- and
soil-eating enzymes that are safe. This enzymatic action continues to work after
application, quickly cleaning and brightening grout and tile, while leaving behind
a pleasant scent. It is recommended for kitchens, bathrooms, showers and food
processing areas. No rinsing, under normal conditions, is required. Every time
you mop with Topaz™ Enzymatic Floor Cleaner you increase the effectiveness
of the product. Damp mop your way to sparkling hard surfaces and clean grout
with Topaz™ Enzymatic Floor Cleaner. Available in 4/1-gallon cases.”
Visit Starco® at the 2016 ISSA Interclean Show, booth 445 in Chicago, IL.

Continued From Page 106
handbook and an opportunity to take an online
exam to earn certification. Plus, this course
will carry an ISSA Cleaning Industry Training Standard (CITS) designation toward the
CITS Master’s program. Cost of this workshop is $125. Registration is required.
FRIDAY, OCTOBER 28
8:30 to 9:30 a.m.
CMI Basic Restroom Care Certification
Part 1
Speaker: Joel Craddock / Room: N427a
Participants gain an overview of restroom care — as well as what’s trending —
during this course. Attendees will leave
with a CMI Restroom Care handbook and
an opportunity to take an online exam to
earn certification. Plus, this course will
carry an ISSA Cleaning Industry Training
Standard (CITS) designation toward the
CITS Master’s program. Session resumes
at 11:45 a.m. Cost of this workshop is $125.
Registration is required.

8.
9.

10.
11.

12.

Paper, Packaging, Foodservice & Jansan Specialists

Tony Warsavage is celebrating 32 years of

recruiting experience and is a long time ISSA member.
He has developed a national reputation as one of the
leading recruiters in the paper, jansan and
foodservice disposable industry.
We specialize in recruiting experienced sales,
national account sales, sales management and
senior management positions. Contact me if you
would like to discuss any current needs or if you
would like to schedule a meeting at the show.

Check out my Linkedin profile at
http:www.linkedin.com/in/tonywarsavageheadhunter.

Tony Warsavage President/Owner
215.766.9100 • tony@jzachary.com
P.O. Box 449 • Plumsteadville, PA 18949
www.jzachary.com
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11:45 a.m. to 12:45 p.m.
CMI Basic Restroom Care Certification
Part 2 Speaker: Joel Craddock / Room:
N427a
This is a resumption from an 8:30 a.m.
Friday, October 28 workshop.
2:30 to 4 p.m.
Soldier Field Facility Tour
Participants will take a behind-the-scenes
tour of Solider Field, and see how the stadium values clean. Attendees will experience first-hand Soldier Field’s strategies and
techniques during this 90-minute walking
tour. They will also enjoy rare views of the
stadium. The tour is included with participants’ tradeshow registration, however, they
must select it as an optional event during
registration. Space is limited.
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J. ZACHARY ASSOCIATES, INC.
SALES & EXECUTIVE SEARCH

10:45 a.m. to 12:45 p.m.
CMI Supervisor & Management Part 2
Speakers: Brant Insero, Mickey Crowe
and W. Marion Ivey / Room: N427bc
This is a resumption from a 10 a.m.
Thursday, October 27 workshop.

13.
14.
15.
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REGISTER NOW

THE 2016 ISSA/INTERCLEAN TRADE SHOW AND ISSA CONVENTION
OCT 25-28 • CHICAGO, IL • USA
Unleash your untamed potential with the one show for facility solutions, featuring:
• 700+ exhibitors and 16,000 cleaning industry professionals
• Over 60 educational seminars, including a new University of Innovative Distribution Power Pack
designed exclusively for you
• Networking with ISSA’s new alliance partners, Green Sports Alliance and Healthy Schools Campaign
For more information go to issa.com/show.
Register now at issa.com/register.

ALDRAN’S

GREEN FORCE

™

Industrial Product Line
No Minimum on Private Label
Turn Over Inventory or Drop Shipment
with Subsidized Freight
Complete Citrus Line and Identical Citrus Replacement Formulations.

Over 25 Different
ENVIRONMENTALLY FRIENDLY

Cleaning Products
Many types of Laundry Products, Hard
Surface Cleaners, Disinfectants and
Deodorizers, and Specialty Products.
Visit us at www.meterpak.com for our
complete line of products. For
additional information, please email
us, meterpak@bellnet.ca or give us a
call at (905) 624-0366.

Only a phone call and follow-up sample can prove that Aldran’s
capabilities are hard to beat.
After 41 years, all we hear is “I wish we found you sooner.”

Aldran Chemical
800-969-3378
www.aldranchemical.com

MAINTENANCE SALES NEWS ADVERTISERS’ INDEX
www.meterpak.com
Email: meterpak@bellnet.ca
Tel: (905) 624-0366

Auto Labe Bottle Labeler
- Asking $7,500
Reconditioned Auto Labe Model
620 labeling machine with 4” wrap
unit mounted on a 6 ft. conveyor.
Straight Line 8 Nozzle
Filling Machine - Asking $9,900
Like new Wm. B Cresse straight
line filler 8 nozzle 5/8”, 48” valve
rack, 96” slide track, 50 gallon
tank with vari-speed pump. Comes with a brand new
Ingersoll Rand Professional Oil Lube Air Compressor
Model SS5L5 60 gal 5HP 230 volt Max psi 135.

Kevin Ressler

561-756-0477

To Receive
Maintenance Sales
News’ monthly
eNewsletter,
please send your
name, company &
email address to:

rankinmag@
consolidated.net
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Visit Us At ISSA Booth #356

Visit Us At ISSA Booth #1007

MAINTENANCE SALES NEWS
CLASSIFIED ADVERTISING RATES
40 words for $40 per insertion
Additional words - $1 per word (min charge)
Bold face headings - $5.00 • Blind Ad - $25.00
Display Classifieds $70 per column inch
(2 inch minimum)

Classified Ad deadline date is 1st of preceding month.
Additional charge for blind classified advertising.
PAYMENT SHOULD ACCOMPANY ORDER.

Maintenance Sales News

201 E. Main St. • P.O. Box 130 • Arcola, IL 61910
Ph. (217) 268-4959 • Fax: (217) 268-4815
drankin@consolidated.net

Visit Us At ISSA Booth #1839
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SHAPING THE FUTURE
O F H A N D H YG I E N E ™

O M N I P O D
H A N D

H Y G I E N E

™

S Y S T E M

THE CLEARLY BETTER™
FOAMING HAND HYGIENE PROGRAM
IS NOW AVAILABLE!

• Compact, contemporary design
• Change outs that are fast, easy and recyclable

Touch Free Foaming Dispenser!

Foaming Dispenser!

• ADA Compliant

Foaming 62% Alcohol Hand Sanitizer
Foaming Alcohol Free Hand Sanitizer
Foaming Pear Hand Wash

Foaming Antibacterial Hand Wash
Foaming Body Wash

Revolutionary Design.
Unprecedented Simplicity.

Ideal for proper hand washing
in today’s work environments:

InterconChemical.com | ClearlyBetter.com
Call 800.325.9218

Join us at ISSA Booth number 1637

